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TYPOGRAPHY SIGNIFICANCE IN BRAND BUILDING

SRIBNA K.

Kyiv national university of technologies and design

Purpose. Identification typography significance in shaping the modern brand and criteria
of working with text and methods of font expression.

Methodology. Was used the analyzing method of the current situation in the field of
typography-design, as a self-sufficient industry; was compared information saturation of foreign
and domestic sources of this creative activity area. Traced the main feature of typography - the
functionality and allocated basic criteria for achieving this result.

Findings. In the course of studying, the field of modern typography, raised problems of
the quality of existing Cyrillic typefaces, which caused by made a lot of unprofessional or
adapted versions of Cyrillic fonts. Summarizes the basic principles of working with text and
individual words, that is a solid foundation for the creation of corporate style, namely its main
unit - the logo, which should be seen in the domestic and international market.

Originality. Studied typography imagery that can be achieved by working with any piece
of text, taking away the opportunity to perceive the information on a subconscious level, making
unfamiliar text.

Practical value. During work defined criteria substandard typefaces that affect
perception and readability, which in turn may adversely affect the future of brand building and
its promotion.
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KuiBchkuii HallioHaJIbHUI YHIBEPCUTET TEXHOJIOTIH Ta TU3aiHy

JOCAIJIKEHHSA MMPUHIUAIIB BI3YAJIZALIL IMIJIX)KY B COLIAJIBHUX
MEPE/XKAX

Mema. Y pobomi KOMNIEKCHO OOCHIOHNCYEMbCA Npoyec CMAHOBNEHHS MA PO3GUMK)
CYHUacHO20 NOKOJIIHHS MONOOT «(MILIEHIALY.

Memoouka. Ha ocHo6i npeomMemHO-aHANIMUYHO20 MemoOy 6USHAYEHO OCHOGHI
xapaxmepucmuku noxoninua. Ocobnugy yeazy npudineno 6isyanizayii  emMoyiliHo20 CMAauy
MO00i, BU3HAYEHHIO (AKMOPI8, WO GNIUHYIU HA IX opmyeanHs, ananizy ocobausocmel
cnocobie camonpeseHmayii Moai00i 8 COYMePeHCi.

Pesynvamu. 3’sacosano ¢pakxmopu eniugy coyianvHux meoia HA pPO36UMOK MOOHUX
MeHOeHYill ceped «KMILIEeHIANI8)», CUCMEeMAMU308AHO XAPAKMEPUCMUKU CIMUTIO CYYACHOI MOA0OI,
3anponanosano  cucmemy —CMpPYKmypusayii - Xapakmepucmukx —KOCMIOMA NpeoCcmasHuKie
coymeoia; po3podNeHO PeKOMeHOAll w000 NPOeKmyB8aHHs CYYACHOI KOAeKYii 0052y HA OCHO8I
006pa3zy NOKONIHHA «MILIEHIAN». WO 0A€E 3MO2Y CIBOPUMU AKMYAIbHY CYYACHY KONEKYII0 0052).

Hayxoea nosuszna. Po3pobneno wxnacughixayiro 3acobie eapmowizayii  Xy00dCHbO-
KOMNO3UYIUHUX eleMeHmie KOCMIOMa npedCmasHUKi6 epyn iz coymeoia.

Ilpakmuuna 3navyumicms. Po3pobreno pexomenoayii cmocoéHo CmMuibosux piuieHsb 8
CYHYACHOMY KOCIIOMI.

Knrouosi cnosa: «minneniany, monoob, COyianbHi MEPetci, Camo npe3eHmayis, 1aux.
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Beryn. Po3BHUTOK 1TI0/ICTBa HEBIIMHHUI, 3MIHIOETHCS HAYKOBO-KYJIBTYpHE CEPEIOBHUIIE B
SIKOMY 3HAaXOJUTHCS JTFOJMHA, 111 3MIHA 0COOJIMBO BiAOOpaKarOThCS HA TTOKOIIHHI Mooz, Tomy
Hapa3i MOXKHa TOBOPUTH TMpO TOsBY HOBoro mokomiHHsA - [loxominus Y (IlokomiHHA
Minneniyma). IloTykHUM (pakTOpOM, III0 CIIPOBOKYBAB HOro MOSBY € colLliaibHI Meia, ChOTO/IHI,
SK HIKOJIM 10 I[bOTO MOMEHTY, IPUYMHA ICHYBaHHS HOBOTO IOKOJIHHS TOJSTa€ HE CKUIBKU Y
Billl, a B HE IPUUHATTI HOBUX TexHoJoriil. Ha tepuropii Ykpainu comiaabHi Mepexi 3 SBUIHCS
He Ounbme 10 pokiB, ane BkKe MOXHA MPOCIIIKOBYBATH iX BIUIMB. Mojozpb - 1ie pyuriiiHa cuia
CyCMUIbCTBA, 3PO3YMIBIIN ii € MOMJIMBICTH CIPOTHO3YBAaTH MalOyTHIN PO3BHUTOK Cy4aCHOTO
cycrniibeTBa. ComianbHI Melia 3MIHWIM CITOCIO MHCIIEHHS, CHIJIKYBaHHS, YTBOPUJIM BCi YMOBHU
JUISL PO3BUTKY HAPUHUCTHYHOTO THUIYy ocoOu. Bci 11 3MiHM HE MOIIM HE BiaOWUTHCS Ha
Bi3yaJIbHOMY 00pa3i mokoniHHsA. CydacHI MOJHUKHM B TOHUTBI 3a CJIABOIO, Ta TAKUMHU I[IHHUMU
naiikaMH B COILl. Mepei, HaMaraloThCsl BHIVIAATH SKOMOTa HEOpAMHApHime. Ix Mmera -
3armam’ITaTUCS, 3ATYYHTH JI0 CBOIX JIaB «APY3iB» - MPUXWIBHUKIB, THM CAMUM JIEMOHCTPYIOUU
CBOIO TIepeBary HaJ IHIIUMH, KUBJISTYM CBOI HAPIUCTUYHICTh. TaKMM YHHOM, OJST CTAa€ HE
IPOCTO YTUJITApHOIO PIvydI0, a Bi3yalli3ye AYMKH TOKOJIHHS. 3a OCTaHHI M'ITh POKIB Oynu
MPOBEJCHI YHUCICHHI MJOCHI/DKEHHS, SKI HaMarajlucs TOSCHUTH TIOBEIIHKY, MOJITHYHI
MpUCTpacTi, Bipy Ta iHIIN ocoOmmBocti [lokomuans Y. Ta Ti pe3ynabTaTd, MO ICHYIOTh 4acTO
cymnepedyath OJMH OJHOMY. B iHopmamiitHux pecypcax HeIOoCTaTHbO iHdopMmarii mpo 3acobu
caMompe3eHTallli MpeJCTaBHUKIB MOJOJI B COIMEpEeXax Ta MPO NPOSBH HAPIMCU3MY Cepell
Mostoi. HeoOXiHO 3HANTH NUISXH 0 PO3YMIHHS Cy4aCHOTO 1HTEIEKTY MOJIOI, 1 SIK Pe3yJbTar
CIIPOTHO3YBAaTH X MOJHI BIIOJOOAHHSI.

ITocTanoBKka 3aBaaHHs. AHali3 peHOMEHy collialbHUX Meaia rnepeadadyae JOCIiKSHHS
Ta BUPILICHHS MUTAaHHS, SKMM YAHOM COLiaJbHI MEia MepenporpaMoByIOTh MOBEIIHKY JIIOJMHH
caMme y Bi3yaJIbHOMY MpOsiBi, TpaHC(HOPMYIOTH 11 30BHIIIHIN BUTIIAA, 01AT. JlOCTIIKEHHS BITUBY
COIliaTbHUX MepeX Ha (hOpMyBaHHS €CTETUKH Ta TICUXOJIOTIi MOKOJIHHS «MIJUICHIaI», aHaTi3
saBUIIa «cendi», aHami3 3aco0iB camompe3eHTallli MpeICTaBHUKIB MOJIOJI B COIMEpEexax B
KOHTEKCTI TEHJACHIII BYJIWYHOI MOJM, PO3pOOKa PEKOMEHHAaIii  MmoJA0  KOMITO3HIIIHHOL
moOyJOBM Cy4YacHOi KOJIEKI[i OASTY Ha OCHOBI JOCHIDKEHHS XapaKTePUCTHK KOCTIOMa
NPEJCTaBHUKIB COLMEIa, po3poOKa 3ac00iB KOHCTPYKTUBHOI MOOYAOBH MOJEIEH aBTOPCHKOI
KOJIEKIT 32 pe3yJibTaTaMU JOCIIIHKEHHS.

Pe3yabTaTn nocaigkenns. BpaxoByoun Te, 10 0COOIUBICTIO MOKOMIHHS «MULIEHIAD €
3aITy4eHICTh 10 IHTEPHET MPOCTOPY, JOCIHIKEHHS MPOBeIeHO Ha 0a3i Bi3yalbHOrO MaTepiany
(dotorpadiii Ta Bizieo) i3 cComiaIbHUX Mejia 1 siBjsie COO0I0 CaMOCTIHHY OpHUTIHAIBHY PO3POOKY.
Mertoro pochipkeHHsT € po3poOka 3aco0iB rapMoOHi3alii XyI0KHBO-KOMIIO3HUIIIHHOTO YCTPOIO
Cy4acHOTO OJSTY Ha OCHOBI aHaji3y croco0iB camompe3eHTallii Mojoai B conmenia. O0’ekTom
JIOCJTIJDKEHDb € TIPUHITUIIN Bi3yasizalii eMOIIMHNX peaKIliid MOKOIiHHs «MiuteHiam». [IpeagmeTrom
JIOCITIJDKEHHS JTaHOI pOOOTH € XYIO0KHBO-KOMIIO3UIIIMHI €JIeMEHTH KOCTIOMY IpPEJCTABHUKIB
COIIMEpEeX, a caMme Horo cTuib, (opma, KOIBOpPOBAa TaMa, KOHCTPYKTHBHO-ICKOPATHUBHI
enemeHTH. JlocmimkeHHs: Oa3zyBasiocs Ha: METOAl MOPIBHSAJIBHOTO aHaji3y, IO JI03BOJIUB
31CTaBUTH 00pa3u MPEICTaBHHUKIB PI3HUX COLIAIBHUX TPYH; MPEAMETHO-aHATITUYHHA METOX
3aCTOCOBAHO MpH POOOTI 3 Bi3yalbHUMHU MarepiajlaMH; METOJA TipJIsHI BHIIaJKOBOCTEH Ta
acorfiaiii BUKOPUCTAHO SK METOJ HAayKOBO OOTpYHTOBAHOI aKTHBI3allii TBOPYOi MisUTBHOCTI,
METOJM COIIOJIOTTYHUX JOCTIIHPKEHh BUKOPHCTAHO JJI TPOCTIIKOBYBAHHS — TPOIECIB, IO

122



Texniuna ecmemuka, ouzaiin ma
MUCMEUME03HABCM GO
Industrial Aesthetics, Design & Art History

ISSN 1813 - 6796
BICHUK KHYT/J 2014 Ne4

B1JIOYBAIOTHCS B CYCIUJIBCTBI; METO] 3aCO0IB CTATUCTUYHOTO aHAJI3y Ta CHHTE3 J1a€ MOXJIMBICTh
BUBUUTU OKpPEMi CTOpPOHHU 00'€KTa, BUSBHUTU MEBHI MOHATTS 3 MOAAJBIIMM MOETHAHHSIM, IO
JIO3BOJISIE  BUBYECHHS OLIBII TVIMOOKOI CYTHOCTI ILJIOTO; METOJ Kiacuikaiii 3acTOCOBAHO IS
po30UTTS 00'€KTIB HA CKJIQJOBI Ha OCHOBI iX XapaKTepHUX O3HAK 3 METOI0 YHOPSAKYBaHHS i
cucremaru3anii. Ha OCHOBI KOMIUIEKCHOTO JIOCIiKEHHS: po3po0ieHo kiacudikaliio 3acoliB
rapMoHi3auii XyI0’KHbO-KOMITO3UIITHUX €JIeMEHTIB KOCTIOMA MPEICTaBHUKIB I'PYII 13 coIMe/Tia.
3anpomaHoBaHO CHUCTEMY CTPYKTypH3allil XapakTepUCTHK KOCTIOMa MPEICTABHUKIB COIMEia;
po3pobiieH0 peKoMeHall 010 MPOEKTYBaHHS CYY4acHOI KOJIEKIlI Oy Ha OCHOBI 00pa3y
MOKOJIIHHS «MULICHIa».

BucHoBku. 3HaueHHs OJEepKaHUX PE3YJIbTATIB IMOJSATaE B PO3poOIl peKOMeHAAIlii
CTOCOBHO CTHJIbOBHUX PIIICHh B CY4aCHOMY KOCTIOMi; B CTBOPEHHI Ha OCHOBI JOCIIJKEHHS
o0pa3a TOKONIHHS «MULIeHiam» 0a3uW JaHUX KOHCTPYKTHBHO-IEKOPATHUBHHUX €JIEMEHTIB JUIA
IPOEKTYBAaHHS Cy4acHOI KOJIEKLIT OJIATYy.

Crrcok BUKOPHUCTAHOI JIiTepaTypu
TIME, Millennials: The Me Me Me Generation 20 March 2013
https://vk.com/
instagram.com/

4. CokomoBa H. B., Iloxkonenume MUrpek, sxypHan «lIpodpuns» Ne34(685) ot
20.09.2010
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PexomenoBano fo myoumikarii K.T.H., qoueHT Kokopina I'.B.

HNCCIIEJOBAHUE NPUHIUIIOB BU3YAJIUZAIIUN UMHUKA B COLUUAJIBHBIX
CETHAX

KPUBOXWNXA /I.B.

Kuesckuii nayuonanvHwlll yHUSepcumem mexHono2uil u OU3atiHa

Heas. B paboTe KOMIIJIEKCHO HCCIEAYEeTCS TMPOLECC CTAHOBIECHUS U Pa3BUTHUSA
COBPEMEHHOTO MOKOJICHUSI MOJIOICKH "MHUJITIEHHAN'".

Metoauka. Ha ocHOBe NpeIMETHO-aHAIUTHUYECKOTO METOJa OMNpPEAesIeHbl OCHOBHBIE
XapaKTepUCTUKU MOKojieHus. OcoO0eHHOe BHUMAHUE YAEIEHO BU3YalIH3alMd 3MOIMOHAIHHOIO
COCTOSTHUSI MOJIOJICKH, OMpeAeNieHUI0 (HaKTOpPOB, KOTOPHIE MOBIHUSIIM Ha HX (HOPMHUPOBAHHE,
aHaJIU3y 0COOEHHOCTEH c0cO00B caMOIpe3eHTAIIMH MOJIOAEKU B COLICETAX.

Pe3yabTaThl. BeisicHeHBI (pakTOphI BIMSHUS CONMAIBHBIX MEIUa HA Pa3BUTHE MOJIHBIX
TeHJACHIUU CpeAau "MUIJIEHHUAJIOB", CUCTEMATU3UPOBAHBI XapaKTEPUCTUKH CTUJII COBPEMEHHOM
MOJIOJICKH, MPEIOKEHO CUCTEMY CTPYKTYPHU3ALMHU XapPaKTEPUCTUK KOCTIOMA Mpe/ICTaBUTENEH
couMenua; pa3paboTaHO pEeKOMEHJAllMM OTHOCUTEIbHO IPOEKTUPOBAHUSA COBPEMEHHOMU
KOJUICKIIUH OJICXkK Bl HA OCHOBE 00pasa MOKOJICHUs ""MUJUICHHAN" YTO JaeT BO3MOXKHOCTh CO3/1aTh
AKTyaJIbHYI0 COBPEMEHHYIO KOJUIEKIUIO OJIEXKIbI.

Hayunas HoBu3Ha. PazpaGorana  kmaccudukamnust CpeACTB  TapMOHHU3AIHMH
XYyJ105K€CTBEHHO-KOMITO3UIIMOHHBIX 3JIEMEHTOB KOCTIOMA MPEACTABUTENEH TPy U3 COLIMEINA.

IIpakTnyeckass 3HAYMMOCTB. Pa3paboTaHbl PEeKOMEHIAIIMU OTHOCHTEIHHO CTHJIEBBIX
pelIeHN B COBPEMEHHOM KOCTIOME.

KuaroueBble ciaoBa: "wmunnenuan”, monooescs, coyuanvhvie cemu, Camonpe3eHmayus,
JatiK.
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RESEARCH PRINCIPLES VISUALIZATION OF IMAGE IS IN SOCIAL NETWORKS

KRYVOKHYZHA D.

Kyiv National University of Technologies and Design

Purpose. Becoming and development of modern generation of young people of
"millennial™ is complex investigated in-process.

Methodology. On the basis of in-analytical method basic descriptions of generation are
certain. The special attention is spared to visualization of the emotional state of young people,
determination of factors that influenced on their forming, to the analysis of features of methods
of self-presentation youth in social networks.

Findings. The factors of influence of social medias are found out on development of
fashionable tendencies among "millennial”, descriptions of style of modern youth, proposing
system of structure of descriptions of suit of representatives of social media, are systematized,; it
is worked out recommendation in relation to planning of modern collection of clothing on the
basis of character of generation of "millennial™ what gives an opportunity to create actual
modern collection of clothing.

Originality. Classification of facilities of harmonization of artistically-composition
elements of suit of representatives of groups is worked out from social media.

Practical value. Recommendations are worked out in relation to stylish decisions in a
modern suit.

Keywords: "millennial”, young people, social networks, self-presentation, like.

YK 728.04
KAJIbBMYK 1.B.
KuiBcbkuii HallioHAIBHUI YHIBEpCUTET TEXHOJIOTIH Ta TU3aiiHy
JTEKOPATUBHHUI PO3IUC CTIH IK YACTUHA O®OPMJIEHHS IHTEP’€EPY

Mema. Cmeopenna Komnawii 3 NpOEKMy6amHs mMa OeKOPAMUEHO20 OQOpMIeHHSA
iHmep'epy ma nonyaapuzayis 0eKopamugHo20 po3NUcy CmiH.

Memoouka. Memoodom cnocmepedicenHs ma NOPIGHAHHA, Qikcylouu ocobaueocmi i
BCMAHOBIIOIYUU NOOIOHOCMI, BUBYAEMO ICHYIOWI MeXHIKU, cmuuai, po3nucu 6 inmep'epi. 3a
00noMo2010 cunme3y 1 inmepnpemayii, Mmoomo 3'€OHYIOYU OKpeMi HaACMUHU, a MAKOHC
IHmepnpemydu ix ONUCYeEMo po3nucu OJisi mux cmuiie inmep'epy 0e 60OHU MOICIUBI, KOAbOPOBI
2amMMU 8 AKUX 6OHU BUKOHYIOMbCA, PEKOMEHO08AHI MEXHIKU, 300padiCcy8aHi elemenmu.

Pezynomamu. Cmeopunu pexomeHOO8aHi Npaula BUKOPUCMAHHA OeKOPAMUBHO20
PO3RUCY CMIH, AKI 6KII0UAIOMb 8 cebe KObOPO8Y 2aMM)y PO3NUCY, OCHOBHI eleMeHmMU o NOBUHHI
Oymu npucCymuimu 8 po3nuci, MONCIUGT MEXHIKU PO3NUCY, 05 iHmep €Pi8 Y KIACUYHOMY CMULI,
bapoxo, poKoKko, MoOepH, non-apm. B xo0i doocnioscenns 6yno eusnsieno, wo 0 iHmep’epy 6
cmuni MIHIMANI3M, PO3NUC € He 308CiM OOPEYHUM, a 6 IHmep €Pax eKIeKMUYHO020 CHUIO
MOJHCTIUBE BUKOPUCMAHHS OYOb=AKUX MEXHIK PO3NUCY.

Haykoea noeusna. Opeanizayis, sika 6 exknouana 8 cebe WUPOKU CneKmp Nocuye,
maxkuil sIK NpOeKmyB8aHHs, OeKOpamueHe OQOPMIEHHI Ma PO3NUC, GIONOGIOHUU 00 NPABUI
CMUTIO, € HOBU3HOIO OJIs1 CHONCUBAYI8 Ha mepumopii Ykpainu.

Ilpakmuuna 3nauumicmey. Poznuc 3108y cmae nonyaspuum, 1020 BUKOPUCMAHHA 8
inmep ‘epi mae 6ymu 0opeuHuMm i 8i0nogioamu OU3AUHY iHmep €py.

Knrouosi cnosa: inmep’ep, posnuc, 0ekopamusHutl, CMulb, KIACU4HUU, OAPOKO, POKOKO,
MiIHIManizm, non-apm, MOOEepH, eKl1eKmuKda.
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