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This study focuses on the innovative use of dynamic elements in
contemporary music poster design, exploring their impact on visual communication,
the audience's emotional experience, and the dissemination of music culture.
Theoretical analysis and examples show how dynamic elements overcome the
static limitations of traditional posters, giving design new vitality and value, as well
as serving as a benchmark for practice and theoretical developments.
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INTRODUCTION

In today's digital and diverse cultural environment, the music industry is
thriving, and music posters, as an important visual medium for music promotion, are
also facing new challenges and opportunities in their design. With the rapid
development of digital technology, dynamic elements are gradually integrated into
music poster design, breaking the inherent pattern of traditional static posters. This
innovation not only meets the growing aesthetic needs of the audience, but also
opens up new avenues for the dissemination of music culture.

PURPOSE

This study aims to explore in depth the innovative application of dynamic
elements in modern music poster design. It analyzes their mechanisms in
enhancing poster attractiveness, strengthening audience emotional resonance, and
promoting the dissemination of music culture. The research provides both
theoretical support and practical guidance for music poster design, while also
contributing to the innovative development of the field.

RESULTS AND DISCUSSION

Modern music posters have evolved from early forms of simple information
transmission to sophisticated integrations of various design styles and advanced
technologies. Today, they serve multiple key functions: music promotion, brand
building, and cultural dissemination. Their visual styles are increasingly distinctive,
marked by creative expression and deep cultural connotation.

In contemporary design, dynamic elements appear in diverse forms,
including animation effects (such as frame-by-frame animation and interstitial
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animation used to represent changes in music rhythm and thematic transitions),
interactive dynamic features (like touch interaction and gravity sensing to enhance
audience engagement), and dynamic lighting and shadow effects (used to create
atmosphere and emphasize musical themes).

Additionally, dynamic elements offer opportunities for narrative depth,
enabling designers to tell a story through motion that reflects a song’s mood or
message. These elements can also enhance the synesthetic experience by visually
representing sonic textures, rhythms, or emotional arcs. This multi-sensory
approach fosters a more immersive connection between the viewer and the music.

Dynamic elements significantly impact modern music poster design — not
only by enhancing visual communication and capturing attention, but also by
conveying information more efficiently and emotionally. They help deepen the
audience's emotional experience, provoke resonance, and promote cultural
understanding across different regions and backgrounds.

To maximize their potential, designers can implement innovative strategies
such as integrating diverse cultural motifs to enrich content, utilizing emerging
technologies like VR and AR to increase interactivity, and prioritizing user-centered
design to better meet the preferences and expectations of target audiences.

CONCLUSIONS

This study summarizes the application forms, effects, and innovative
strategies associated with dynamic elements in modern music poster design. It
emphasizes their essential role in improving poster quality and enhancing
dissemination outcomes. Dynamic design, when thoughtfully applied, offers a
powerful tool for visual storytelling, emotional engagement, and cultural
transmission in the music industry.
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AOY Cinxy, XMHEBWY P.

OOCNIOKEHHA IHHOBALIMHOIO 3ACTOCYBAHHA TA BMIUBY
OWHAMIYHUX ENIEMEHTIB Y CYYACHOMY OU3AMHI MY3UYHUX MNITAKATIB

Lle OocniOxeHHs1 30cepedxeHe Ha IHHO8aUilIHOMYy  3acmocy8aHHi
OuHamidHUX erieMeHmig y cy4acHoMmy OusalHi My3u4HO20 rnakama, 00CnioXy4u
ixHill ennue Ha ei3yanbHy KOMyHikauito, emouyitHuli doceid aydumopii ma
OWUPEeHHsT My3U4HOI Kynbmypu. TeopemuyHul aHarni3 i npuknadu rokasyroms, 51K
OuHamiyHi enemeHmu Oonaromb cmamuyHi obMexeHHs mpaduuitiHuX rnakamis,
Hadaroyu Ou3aliHy HOB0I Xummegocmi ma UiHHOCMI, a makox Cryayr4u
opieHmupom 051 ApakmuKuU ma meopemuyHUX po3poboK.

Knroyoei cnoea: OusaliH nnakamig, 8i3yarnibHa KOMYyHiKauisi, eMouitiHuU
0oceid, My3uyHa Kynbmypa.
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