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ABSTRACT

Under the background of rural revitalization, Jining yanzhou village construction of
the project, the project as part of the rural revitalization strategy, the construction
purpose is to build a set of cultural exchanges and personnel rest a place, the project
service scope wide not serve the villagers, project workers, leaders, students, tourists
and teachers, they discuss here to participate in the construction of rural tourism, the
project focus on the development of rural tourism, also responded to the national policy

of rejuvenating rural strategy.

Research methods include field research, literature review, and practical design.
In the field investigation, understand the local style, project design requirements and
local opinions; provide theoretical reference and theoretical support for further design;
create a set of brand visual identification system, including logo design, font design, IP
image design, poster design, derivative design, etc. These designs can expand the
popularity of the project and deepen the public's understanding and recognition of the
project.

The design of Wuyi Zhai in Fujialou Village can provide favorable help for the
development of the rural revitalization strategy of Fujialou Village. At the same time, it
also shows the cultural heritage of Yanzhou, as the hometown of Confucius and one of
the ancient nine states, and improves the participation of the community under the rural
revitalization strategy. The adaptation of the national policy of vigorously developing
the rural revitalization strategy provides a reference and guidance for the future

development of rural tourism.

Key words: rural revitalization, rural tourism, brand design, IP design, VI design
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INTRODUCTION

Relevance of the study:The necessity of research is reflected in the urgent need of
rural revitalization strategy. At present, China's rural areas are experiencing rapid
urbanization, but they are also facing problems such as population loss, lagging
economic development and cultural inheritance crisis. The rural revitalization strategy
aims to address these issues by promoting comprehensive economic, cultural and social
development. As part of this strategy, the Wuyidai project seeks to enhance the cultural
charm and tourism appeal of the countryside through design innovation and cultural
integration, and promote local economic development and community participation.
Therefore, carrying out this study helps to explore new paths for rural revitalization and
provide lessons for other similar areas.

The purpose of the research:The aim of the study is to provide theoretical and
practical support for the rural revitalization strategy through the design of the Wuyifai
project. Through brand design and cultural shaping, the identification and attractiveness
of rural tourism are enhanced, and the cultural confidence and community participation
of local residents are increased. The study also aims to explore and protect local cultural
heritage as a core competence of rural development and as a basis for economic and
social progress in rural areas.

Research Objectives:

(1) Collect excellent rural brand design cases, conduct field visits to Fujialou
Village, sort out the data, summarize the rules of brand design, integrate into the local
cultural characteristics of Fujialou Village, and finalize the brand design style concept

content.



(2) After collecting the information and determining the style concept, design the
logo of "No Yifai" according to the finalized style, and determine its standard characters
to design several fonts.

(3) Complete the standardization of the logo and determine the standard color and
use of the logo.

(4) Design the brand IP image, emojis and peripheral extension according to the
summarized data.

(5) Complete the related peripheral design of the brand image manual.

(6) Proofread the completed brand image identification manual and brand IP image,
modify details, and make layout adjustments

(7) Complete the entire design and adjust the final details of the proofreading.

The research subject (theme): is promoting Chinese traditional culture.

The object (focus) of the research is:The focus of the research is to combine the
rural revitalization strategy, conduct in-depth field research, fully explore and display
local cultural characteristics, and enhance the identification and attractiveness of rural
tourism through systematic brand design. The key work includes logo design, font
design, IP image design, poster design, etc., to ensure the effectiveness and
sustainability of the Wuyisai project in cultural communication and tourism promotion.

Research methods:The research methods include field investigation, literature
review and practical design. The specific methods are as follows:

Field research: Through visiting Fujialou Village, understand the local style,
project design needs and opinions of local residents to ensure that the design plan meets
the actual needs.

Literature review: Consult relevant theoretical and design materials to provide
theoretical reference and support for the design of Wuyishai project to ensure the

scientificity and feasibility of the design.



Practical design: Create brand visual identity system, including logo design, font
design, IP image design, poster design, etc., through practical design work, form
specific design results.

Elements of scientific novelty:Elements of scientific novelty is to combine
modern design techniques with traditional cultural elements, and enhance the
attraction of rural tourism through visual design and brand building. At the same time,
the design concept of Wuyizhai project breaks the traditional pattern of homogenization
of rural construction, and integrates the ideas of Jixia School, the connotation of
Confucian culture and the spirit of hard work, making it a unique cultural exchange
platform. This innovation is not only reflected in the design of physical space, but also
reflected in the creative integration of cultural and spiritual levels.

Practical significance:The practical significance of the research is to promote the
implementation of the rural revitalization strategy, improve the quality of life of rural
residents, and promote the coordinated development of urban and rural areas. Through
the implementation of the Wuyifai project, community participation and cultural
confidence can be enhanced, the cultural heritage of Fujialou Village can be displayed,
more tourists and scholars can be attracted, and local economic development can be
promoted. The Wuyifai project not only provides new vitality and impetus for rural
revitalization, but also provides reference and reference for other rural revitalization
projects across the country.

Structure and volume of the thesis: The thesis includes introduction, investigation,
design, summary of four parts of reference (32 articles) and appendix, the total length of

the thesis is 74 pages.



Chapter I
TOPIC SELECTION ANALYSIS

1. 1 Introduction to topic selection

Wuyi Zhai is a unique exchange and rest place located in Fujialou Village,
Yanzhou District, Jining City. Its construction concept is profound and comprehensive,
aiming to provide a space for everyone to exchange and rest. This includes not only the
local villagers, but also the project workers, leaders, students and tourists who come to
Fujialou village to participate in the construction. This multifunctional platform
provides a place for people with different backgrounds and needs to exchange views,
discuss issues and express their aspirations, creating an open and inclusive community

environment.

There, people can discuss rural construction, their own needs, and various issues in
life and work. This mechanism of exchange and discussion has not only helped
implement the rural revitalization strategy, but also fully mobilized the enthusiasm of all
types of people for rural development and promoted the construction and development
of rural areas. For example, villagers can bring up various problems encountered in
daily life, workers can discuss the improvement of working conditions, leaders can
share long-term plans for rural development, and tourists can offer outside perspectives
and suggestions. Through these multifaceted discussions, Wuyisai has become a
platform to gather wisdom and provide valuable suggestions and solutions for the

development of Fujialou Village.

Wuyifai is not just a local feature project, its construction concept breaks the
common homogenization and formulaic model of rural construction process. Inspired

by the chapter "No Clothes" in the Book of Songs, its construction concept combines



the thought of Jixia School, the connotation of Confucian culture, and the spirit of hard
work. This unique concept not only makes Wuyi Zhai a physical space, but also makes
it a spiritual and cultural symbol, reflecting the full exploration and respect for local

characteristics and cultural concepts.

The chapter "Wuyi" in the Book of Songs expresses the spirit of unity, cooperation
and solidarity, which coincides with the construction concept of Wuyi Zhai. The Jixia
School's emphasis on academic freedom and the contention of a hundred schools of
thought is also reflected in Wuyisai's tolerance of diverse viewpoints and discussions.
Confucian culture emphasizes benevolence and etiquette, which is reflected in the
pursuit of community harmony and mutual aid spirit in Wuyisai. The spirit of hard work
inspires Wuyifai to give full play to the spirit of creativity and innovation in the case of

limited resources, and create a unique communication platform.

Through the construction of Wuyifai, Fujialou Village has demonstrated a new
mode of rural revitalization. This model not only focuses on the construction of
infrastructure, but also pays more attention to the communication and participation of
various groups in the community. It is not only a platform for discussion and exchange,
but also a platform to inspire community members to participate and work together. By
bringing together the wisdom and strength of multiple parties, Wuyifai provides an
innovative platform for rural development, showing the diversity and possibilities of

rural construction.

The successful experience of Wuyidai also provides a model for other villages to
learn from. It shows that the integration of cultures and ideas, community participation
and diverse exchanges are crucial in promoting rural revitalization. The experience of
Wauyisai shows that only in this way can the sustainable development and prosperity of

the countryside be truly achieved.

In short, Wuyi Zhai is not only a physical space, but also a symbol of the culture

and community spirit of Fujialou Village. It has played an important role in the rural



revitalization strategy, providing new ideas and new methods for rural construction.
Wuyi Zhai not only injected new vitality and impetus into Fujialou village, but also
provided valuable experience and inspiration for the entire rural revitalization strategy,

and is a shining pearl on the road of rural revitalization.

1.2. Purpose and significance of the topic selection

The rural revitalization strategy is one of the important strategies for China's
development, and was put forward in the report of the 19th National Congress of the
Communist Party of China. All regions responded positively and introduced a series of
policy measures to promote the comprehensive development of rural economy, society
and culture. These policies and measures have promoted rural revitalization to a certain
extent, provided strong support for rural development, and also provided rich cases and
experience for the practice of rural revitalization.

However, the implementation of rural revitalization strategy also faces some
problems and challenges. In particular, some places attach too much importance to the
development of rural tourism, while ignoring the actual needs and life experience of
rural residents. Although the development of rural tourism helps to promote local
economic growth and improve the image, many tourism projects lack depth and the
embodiment of local culture, making tourists unable to truly appreciate the local history,
customs and other characteristics. This phenomenon has prevented the rural
revitalization strategy from fully realizing its potential and truly benefiting the majority
of rural residents.

To solve this problem, all regions need to strengthen the understanding and grasp
of the rural revitalization strategy, not only pay attention to the development of rural
tourism, but also take into account the life and development needs of rural residents. In
addition, it is also necessary to pay attention to the excavation and protection of rural
cultural heritage, enhance the cultural soft power of rural areas, and provide solid

cultural support for rural revitalization.



As the hometown of Confucius, Fujialou Village, Yanzhou District, Jining City,
deeply rooted in Confucian culture, learned from the wind of Jixia in the Spring and
Autumn period and the Warring States period, and created a cultural exchange place
named "Wuyi Zhai". Wuyi Zhai is not only an important place for inheriting and
promoting Confucian culture, but also a comprehensive platform for ideological
exchange, study and discussion, and cultural experience.

Through the construction and operation of Wuyifai, Fujialou Village not only
inherits local culture, but also injects new vitality into rural revitalization. Wuyi Zhai
not only attracts a large number of scholars and tourists to visit and exchange, but also
provides a platform for local residents to learn, think and communicate. Here, people
can deeply explore the strategy and path of rural development, and jointly explore new
ideas and new models of rural revitalization.

At the same time, the construction of Wuyi Zhai has also injected new vitality and
connotation into the rural tourism of Fujialou village. As a tourist attraction with
profound cultural heritage, Wuyi Zhai attracts more tourists to visit and adds a new
growth point for the local rural economy. Moreover, through the promotion of Wuyifai,
a distinctive cultural brand, the popularity and influence of Fujialou Village have also
been enhanced, injecting new impetus into rural revitalization.

However, more measures and efforts are needed to achieve the full success of the
rural revitalization strategy. In addition to strengthening cultural exchanges and
inheritance, it is also necessary to increase support for rural infrastructure construction,
industrial support, talent introduction and other aspects to improve the overall level of
rural development. At the same time, the government, enterprises and all sectors of
society should strengthen cooperation to jointly promote the development of rural
revitalization and achieve the goal of comprehensive rural revitalization.

To sum up, the implementation of rural revitalization strategy needs to take into
account economic development and cultural inheritance, pay attention to tapping local

resources and absorbing foreign forces, in order to achieve the overall goal of rural



revitalization. Only by constantly exploring and innovating and finding suitable
development paths can we truly realize the successful implementation of the rural

revitalization strategy and allow rural residents to enjoy the fruits of development.

1.3 Introduction of the topic content

Wuyi Zhai is a part of the rural revitalization strategy of Fujialou Village, but it is
far more than that, it is a place to gather wisdom and inspiration, but also a spiritual
home for people to collide and exchange ideas. Its existence is not only to provide a
simple courtyard, but also to promote the gathering and exchange of talents, and

contribute to the development of rural revitalization.

First of all, no clothes Zhai carries the core idea of the collision of ideas. Here,
people come together, regardless of education, industry, or status, to listen to each other
and exchange ideas and insights. This open environment sparks sparks of innovation
and inspiration, driving the collision and exchange of ideas. From the experience of the
elderly to the creativity of the young, every voice is gathered into a surging stream of
ideas in this courtyard, injecting new impetus and vitality into the revitalization of the

countryside.

Secondly, Wuyifai is a place where knowledge and experience are shared. Here,
people can not only share their own knowledge and experience, but also draw wisdom
and inspiration from the experiences of others. This exchange of knowledge and
experience helps to broaden people's horizons and improve their knowledge and
cultivation. At the same time, it also provides valuable wisdom and programs for rural

revitalization, and provides solid support and guarantee for rural development.

In addition, Wuyisai is also a platform for talent and knowledge sharing. Here,
teachers and students, local teams and outsiders can collaborate to carry out various
forms of academic research and practical activities. Such cross-border cooperation and

collaborative innovation will help form more comprehensive and in-depth solutions and



promote the continuous development of rural revitalization. At the same time, it also
provides a stage for young people to show their talents and motivate them to join the

cause of rural revitalization.

Finally, No Yifai is not just about theory, but also about translating thoughts and
ideas into practical action. It encourages people not only to have ideals, but also to work
hard and contribute to the development of rural communities. In this team base, people
discuss the strategy and direction of rural revitalization, and jointly create a vibrant and
hopeful future. It is not only a place for the exchange of ideas, but also a starting point

for dreams, a place where people with dreams gather.

To sum up, the meaning and function of Wuyifai go far beyond a simple courtyard.
It carries people's yearning for a better life and contributes its share to the cause of rural
revitalization. In the future, Wuyi Zhai will continue to carry forward, inject more
vitality and impetus into the cause of rural revitalization, and write a magnificent

chapter of rural revitalization in the new era.

Summary of the chapter I

1. Main functions of WuYizhai:As a unique place of exchange and rest, the
main functions of No Clothes are to promote exchange and discussion, gather wisdom
and advice, promote culture and tradition, stimulate innovation and practice, and
provide a platform for learning and exchange. Here, people can freely exchange views
and discuss issues regardless of background or identity, creating an open and inclusive
community environment. At the same time, Wuyi Zhai is deeply influenced by
Confucian culture, and carries forward traditional values such as unity and cooperation,
academic freedom, benevolence and etiquette, contributing to the inheritance and
development of rural culture. In addition, it encourages people to translate their
thoughts and ideas into practical actions, stimulating the spirit of innovation and
practice, and contributing to the development of rural communities. As a place where

knowledge and experience are shared, Wuyi Zhai provides a platform for people to



learn, communicate and share, which helps to broaden their horizons and improve their
personal cultivation.

2. Purpose of construction of WuYizhai:As a unique place of exchange and
rest, the main functions of No Clothes are to promote exchange and discussion, gather
wisdom and advice, promote culture and tradition, stimulate innovation and practice,
and provide a platform for learning and exchange. Here, people can freely exchange
views and discuss issues regardless of background or identity, creating an open and
inclusive community environment. At the same time, Wuyi Zhai is deeply influenced
by Confucian culture, and carries forward traditional values such as unity and
cooperation, academic freedom, benevolence and etiquette,  contributing to the
inheritance and development of rural culture. In addition, it encourages people to
translate their thoughts and ideas into practical actions, stimulating the spirit of
innovation and practice, and contributing to the development of rural communities. As
a place where knowledge and experience are shared, Wuyi Zhai provides a platform
for people to learn, communicate and share, which helps to broaden their horizons and
improve their personal cultivation.

3. Construction basis of WuYizhai:The foundation of Wuyifai is the result
of multi-party cooperation, cultural inheritance, community participation and
idea-leading. Its construction is deeply rooted in the Confucian culture of the hometown
of Confucius, and draws the thought of Jixia School, the connotation of Confucian
culture, and the spirit of hard work. The wide participation and support of various
groups within and outside the community ensures that the process of its construction is
democratic and inclusive, while attracting talents and resources from different fields to
participate in cooperation and innovation. This foundation of multi-party cooperation,
cultural inheritance, community participation and concept leadership provides a solid
support for the construction and development of Wuyi Zhai as a unique rural exchange

and rest place.



Chapter II:
PROJECT RESEARCH AND ANALYSIS

2.1 Study status

Rural revitalization strategy is one of the important strategic guidelines of
contemporary China's rural development, and rural tourism, as an important part of it,
has been entrusted with the important mission of promoting the integration of primary,
secondary and tertiary industries and promoting the all-round development of rural
economy and society. In the process of implementing the rural revitalization strategy,
rural tourism can not only drive the development of local economy, but also improve
the quality of life of rural residents and realize the coordinated development of urban
and rural areas. In order to better promote the rural revitalization strategy, we need to
start from multiple aspects. First of all, we must strengthen the investment in rural
infrastructure construction. The development of rural tourism needs good infrastructure
support such as transportation, communication, water and electricity, and only sound
infrastructure can provide a solid guarantee for the development of rural tourism.
Secondly, it is necessary to give full play to the local cultural characteristics. Each place
has its own unique history, culture and folk customs, and these cultural elements are
often the core competitiveness of rural tourism. By excavating and displaying local
cultural resources, rural tourism can be infused with unique charm and attract more
tourists' attention and participation. In addition, the development of rural tourism
industry with local characteristics is also the key to the rural revitalization strategy.
Rural tourism industry includes many forms, such as farmhouse music, characteristic
homestays and rural experience Tours, which are important pillars of rural economy and

can increase farmers' income and promote the prosperity and development of rural



economy. It is also necessary to enrich the rural tourism model with local characteristics,
which can not only meet the needs of different tourist groups, but also better show the
local characteristics and charm. For example, tourism routes and tourism products with
local characteristics can be launched to enrich tourists' travel experience and enhance
the attractiveness and competitiveness of rural tourism. Finally, it is necessary to solve
the contradiction between local people and nature and realize the harmonious symbiosis
between human and nature. In the process of rural tourism development, we should pay
attention to the protection of ecological environment, prevent environmental pollution
and ecological damage, and achieve sustainable development. At the same time, it is
necessary to take into account the interests of local residents to ensure that they can
share the dividends brought by rural tourism development and achieve common
prosperity. To sum up, as an important part of the rural revitalization strategy, rural
tourism needs the participation and support of the whole society. Only through
unremitting efforts, can we realize the win-win situation of rural tourism and rural
revitalization strategy, and make greater contributions to the comprehensive
development of rural economy and society in China.

The implementation of rural revitalization strategy needs to fully excavate and
explore the local cultural resources in rural areas, which is an important driving force to
promote the development of rural economy. By making full use of local cultural
characteristics, we can create products with rural characteristics, thereby extending the
industrial chain and increasing the added value of the industry. This means that we need
to dig deep into the unique charm of rural culture and integrate it into every link of
product design and production, so that the product is not only practical, but also has
cultural connotation and historical significance. Through careful brand visual image
design, we can give spiritual connotation to rural industry, enhance the brand value and
market competitiveness of products. In order to achieve the goals of the rural
revitalization strategy, we also need to constantly promote the updating and iteration of

products to make them modern and practical. This means that we need to keep up with



the pace of market demand and technological development, and constantly improve and
innovate products to meet the growing needs of consumers. At the same time, we
should also deeply integrate and develop with rural industries, promote the coordinated
development of the upstream and downstream of the industrial chain, and achieve the
goal of promoting the high-quality development of the rural economy in both points and
aspects. Under the guidance of the rural revitalization strategy, cultural and creative
industries will also usher in new development opportunities. Cultural and creative
products not only have cultural connotations, but also cover the new development of
communication, design, marketing, development and other aspects. By combining
cultural innovation with the concept of The Times, we can deeply implement the
strategic concept of rural revitalization and fully meet the people's needs for spiritual
consumption in the process of development. This will inject new vitality into the
development of the rural economy and inject new impetus into the rural revitalization
strategy.

Under the guidance of the rural revitalization strategy, cultural and creative
industries will become an important engine to promote rural economic development.
Cultural and creative products not only have rich cultural connotations, but also cover
the new development of communication, design, marketing, development and other
aspects. By combining the cultural and creative industry with the trend of The Times,
we can deeply implement the strategic concept of rural revitalization and fully meet the
people's needs for spiritual consumption in the process of development. This will not
only inject new vitality into the development of the rural economy, but also inject new
impetus into the rural revitalization strategy. In the development of cultural and creative
industries, innovation in communication is crucial. Through the use of modern
communication technology and channels, we can spread the charm of rural culture more
widely, so that more people understand and pay attention to the unique charm of the
countryside. At the same time, creative design is also an important link in the

development of cultural and creative industries. Through design innovation, we can



integrate rural cultural elements with modern fashion to create more attractive and
competitive cultural and creative products to meet the needs of different consumer
groups. In terms of marketing, we need to give full play to the role of the Internet and
social media, use new media platforms for precise positioning and precision marketing,
and enhance the market influence and competitiveness of cultural and creative products.
At the same time, government departments can also increase their support for cultural
and creative industries, provide better development environment and policy support for
cultural and creative enterprises through policy support and capital investment, and
promote the healthy development of cultural and creative industries. In general, cultural
and creative industries will become an important support for the rural revitalization
strategy and inject new vitality and impetus into the development of the rural economy.
By continuously promoting the innovation and development of cultural and creative
industries, we can achieve the objectives of the rural revitalization strategy and lay a
solid foundation for the long-term prosperity of the rural economy.

As a key driving force for rural revitalization and development, the Internet plays
an indispensable role. By making full use of the Internet platform, we can improve the
visibility and influence of rural industries and inject new vitality into rural revitalization.
First of all, the Internet platform can become an important channel to publicize rural
tourism projects. Through careful planning and publicity, more tourists can be attracted
to experience the unique charm of the countryside and promote the development of rural
tourism. Secondly, the rise of Internet short video platform provides a new publicity
method for rural revitalization, which can show the natural scenery, cultural landscape
and folk customs of the countryside through short videos, so that more people can
understand and pay attention to the beauty and charm of the countryside. At the same
time, it can also fully explore the local culture, use the Internet platform to create a
cultural platform with local characteristics, display rural traditional culture, folk
customs and handicrafts, and inject new cultural vitality and development momentum

for rural revitalization. Through the Internet platform, we can also provide opportunities



for online display and promotion of cultural and creative products, income models and
festival activities with rural characteristics, expand the market space of rural industry,
and enhance the development potential of rural economy. In addition, the use of Internet
platforms can also stimulate the people's sense of participation in the rural revitalization
strategy, promote the understanding and support of all sectors of society for rural
revitalization, and provide a broader social foundation and public opinion support for
the smooth implementation of the rural revitalization strategy. In short, the Internet
plays an important role in rural revitalization and development. By making full use of
the Internet platform, we can promote the development of rural industries, promote the
prosperity of rural economy, and realize the overall success of rural revitalization
strategy.

The brand image development of rural revitalization needs to be comprehensively
considered and all factors should be coordinated to ensure that the brand image can
accurately reflect the unique regional cultural characteristics of rural areas, as well as
the visual expression of regional culture, while meeting the local economic, political,
cultural, geographical and other characteristics. This means that we need to dig deep
into the history, tradition, folk customs and other cultural elements of the countryside,
and integrate them into the design and communication of the brand image, so that
consumers can associate the unique charm and cultural heritage of the countryside in the
first time. In the process of developing brand image, we need to establish consumers'
fixed impression of the brand, improve brand recognition and memory points, in order
to enhance brand awareness and reputation. This can be achieved by establishing a
distinct brand identity, shaping a unique brand image, and carrying out a series of
targeted brand promotion activities, so that consumers have identity and trust in the
brand. At the same time, we can also rely on the rich resources of the countryside to
help brand publicity, through the integration of other resources, the formation of a
unified brand awareness, enhance the brand communication advantages. This includes

cooperation and integration with local attractions, characteristic industries, cultural



traditions and other resources to create a more attractive and influential brand image. In
terms of optimizing the consumer experience and strengthening the sense of consumer
engagement, we need to enhance consumers' sense of brand identity from multiple
perspectives. This can be achieved by providing quality products and services, building
a good user experience, and actively participating in social good activities, thereby
promoting deep interaction and emotional connection between consumers and brands.
In addition, it is essential to maintain the independence of the brand and to continuously
renew and maintain the brand. We need to constantly adjust and optimize the brand
image to adapt to the changes in market and consumer demand, and maximize the needs
of different consumer groups, so as to ensure the sustainable development and growth

of the brand in the rural revitalization strategy.

2.2 Field research

In the process of investigation, Fujialou Village has convenient transportation
around Yanzhou Station and the railway traffic line to the west, and also has rich
historical color. The overall village planning is complete, the transportation is
convenient, and the village is clean and has a large number of idle courtyards. Its
preparation to build the subject scene of cultural tourism integration project, planning
based on its advantages to create a tower on the first floor as the core, two street three
lane as the theme, characteristics of ecological courtyard, the subject scene as the
connotation of the new countryside, break the original rural tourism mode, build a new
mode of rural revitalization strategy, new development. Pay JiaLou village make full
use of network resources on the platform to create the "ideal pay JiaLou" video number,
"JiuXianQiao Fu JiaLou" public, to the publicity of pay JiaLou village construction
concept and at different time launched "township tao set", "intangible necessities
county", "Shared garden", "eleven carnival" and "national public class" project, better

spread out of the pay JiaLLou village construction concept and activities, improve the

visibility of pay JiaLou village also respect the construction of the rural revitalization.



Found in the process of on-the-spot investigation of the country in the process of
construction also has a rich connotation in it, in the use of idle courtyard building
features in the process of exploring the ancient Chinese cultural heritage, attracted a root
carving, inscriptions with the Chinese traditional history and cultural heritage skills of
craftsmen, for pay home floor village increased the traditional culture atmosphere.

Now Fulialou Village has implemented the policy of industrial downturn and
agricultural production. It uses its idle courtyard to develop home stay facility,
teahouses, farmhouse and rural experience projects, and also uses idle space to develop
shared farmland, creative farms, theme camps, health activities, game interaction and
bar projects, to create a multifaceted space theme. The development of Fujiou Village
has completed five transformations: rural areas have become cultural tourism "districts",
left-behind villagers have become partnership "shareholders", idle farm houses have
become characteristic "small courtyard", field work into research experience, and
sleeping resources into revitalization.

Fujialou Village has shown a strong momentum of development in the rural
revitalization strategy, by vigorously developing a high degree of integration of the first,
second and third industries, making full use of idle yards and land resources, to achieve
diversified development and sustainable growth of the industry. Fujialou Village uses
the idle courtyard to develop characteristic homestays, shared restaurants and shared
farms, combining the experience of rural life with tourism and sightseeing, attracting
more tourists and travelers. This not only creates a new economic growth point for the
village, but also provides employment and income opportunities for local residents, and
promotes the integrated development of the primary, secondary and tertiary industries.
Then, Fujialou village uses idle land for planting and breeding, and sends agricultural
products to every area of the village through a distribution system, realizing online
ordering and distribution services. This not only improves the sales efficiency of
agricultural products, but also provides local residents with fresh and high-quality

agricultural products, promotes the close connection between agricultural production



and market demand, and realizes the coordinated development of the first, second and
third industries. Finally, Fujialou Village cooperated closely with local handicraft
factories and village collectives. The workers of the factory were local villagers, the
profits of the factory were fairly distributed, and the industrial benefits were returned to
each worker, realizing the organic integration of the secondary and tertiary industries.
This mode of cooperation not only promotes the development of the factory, but also
increases the income source of the villagers and promotes the all-round development of
the rural economy.

As for the utilization of idle courtyard and land resources, the village makes profits
through rent and dividend, which gives full play to the potential resources of Fujialou
village, increases the income of residents, and revitalizes the village. The effective use
of this resource not only improves the overall economic level of the village, but also
improves the quality of life of the residents, and injects strong impetus and vitality into

the rural revitalization.

2.3 Design and positioning

Based on the findings of the first two paragraphs of research, Fujialou rural
revitalization strategy has the problem of insufficient visual identity system in place
design. In order to better promote the rural revitalization strategy of Fujialou Village
and publicize its development concept, we plan to carry out brand design for Wuyisai
and produce a brand visual identity manual. This project will be based on the brand
visual identity manual of Wuyifai, deeply integrating the concept of rural revitalization
strategy, and integrating the spirit of countryside, scholars, and hard work into the brand
image to produce a visual brand image. By visualizing the brand image, it strengthens
the brand identity of Wuyifai, enhances the discernability and attractiveness of the
brand image, and thus spreads its brand concept and values more effectively. The design

ensures that the brand image can fully reflect the core concept of Fujialou's rural



revitalization strategy, while introducing modern design elements to make it more in
line with the aesthetic needs of contemporary consumers and brand identity habits. In
addition to the brand visual identity manual, we also carried out derivative design of the
brand image of Wuyisai, including office stationery, brand image memes, posters and
other designs. These derivative designs will help further strengthen the brand image,
expand the brand influence, and promote the brand communication and promotion of
Wuyisai. Through the implementation of this project, it can make a positive
contribution to the rural revitalization strategy of Fujialou Village, enhance the
recognition and influence of the brand image, and promote the further development and
growth of Wuyishai in the process of rural revitalization. Through the brand design of
Wuyisai, more people can understand the rural revitalization strategy of Fujialou village,
provide better cultural experience for tourists who come to Fujialou Village, give full
play to the collision of ideas of Wuyisai and collect opinions from all aspects, and
provide more development programs for the rural revitalization strategy of Fujialou
Village.

Through the brand design of Wuyifai, it can not only enhance the visibility and
influence of the rural revitalization strategy of Fujialou village, but also provide a richer
cultural experience for tourists who come to Fujialou Village. The establishment of
brand image will make Wuyisai an important representative of Fujialou Village's rural
revitalization, attract more tourists to visit and experience, and through the cultural
connotation of Wuyisai, let them more in-depth understanding of Fujialou Village's
rural revitalization strategy, feel its unique charm and value. As a place for ideas to
collide, the promotion of brand design will also provide a platform for Wuyisai to
attract more opinions and suggestions from all aspects. These opinions and suggestions
can not only enrich the cultural connotation of Wuyi Zhai, but also provide more
development plans and ideas for the rural revitalization strategy of Fujialou village.

Through exchanges and cooperation with community residents, tourists, scholars and



other parties, Wuyifai can become a gathering place of wisdom, and inject more

innovation and vitality into the rural revitalization of Fujialou Village.

Summary of the chapter 11

1. Research status of rural revitalization design:Rural revitalization strategy is one
of the important guidelines of contemporary China's rural development, and rural
tourism, as an important part of it, has the mission of promoting the integration of the
primary, secondary and tertiary industries, improving the quality of rural life, and
promoting the all-round development of rural economy and society. In order to promote
rural revitalization, it is necessary to strengthen infrastructure construction, such as
transportation, communications, water and electricity, to provide a good supporting
environment. At the same time, it is also crucial to give play to local cultural
characteristics, which can inject unique charm into rural tourism by mining and
displaying local cultural resources. In addition, the development of rural tourism
industry with local characteristics is the key to the rural revitalization strategy, such as
farmhouse music, characteristic homestays and other forms, can increase income for the
rural economy and promote economic prosperity. At the same time, it is also necessary
to solve the contradiction between man and nature, realize the harmonious coexistence
between man and nature, and ensure the sustainable development of rural tourism.

2. Local field research in Fujialou Village:Fujialou Village has realized the
integrated development of the first, second and third industries by making use of idle
yards and land resources and developing projects such as homestays, teahouses and
farmhouse music, injecting new vitality and impetus into the village. Publicity through
Internet platforms has increased visibility and attractiveness, injecting new impetus into
rural revitalization. These field research data and phenomena provide an important basis
and reference for the subsequent brand design.

3.WuYi Zhai brand design plan:Fujialou Village has realized the integrated

development of the first, second and third industries by making use of idle yards and



land resources and developing projects such as homestays, teahouses and farmhouse
music, injecting new vitality and impetus into the village. Publicity through Internet
platforms has increased visibility and attractiveness, injecting new impetus into rural
revitalization. These field research data and phenomena provide an important basis and

reference for the subsequent brand design.



Chapter III:
DESIGN PROCESS AND RESULTS

3.1 Design plan

The design plan will first collect excellent rural brand design cases as inspiration,
learn from their successful experience and design concept. Subsequently, the field visit
to Fujialou Village was carried out to gain an in-depth understanding of the local
cultural characteristics, historical inheritance and rural revitalization. The collected data
will be sorted out and analyzed, the rules of brand design will be summarized, and the
style concept content of brand design will be determined in combination with the
regional cultural characteristics of Fujialou village.

After determining the design style concept, we began to design the logo of "No
clothes". First, determine the standard font used by the logo, and design several font
styles. Through the adjustment and optimization of these styles, finally determine the
logo form that conforms to the brand style. Subsequently, the standardization of the logo
is determined, including the determination of the standard color and use of the logo to
ensure the consistency and stability of the logo in different occasions.

Next, according to the style of logo design and brand concept, design the brand
image, emojis and peripheral extension and other related content. In the design process,
pay attention to the close combination with the rural revitalization strategy, through the
display and extension of the brand image, highlight the regional characteristics and
cultural charm of Fujialou village.

After completing the brand image design, make the brand image identification

manual. The manual will introduce the design concept of the brand image in detail, the



standardized application of the logo, the use of brand color norms and other content, to

provide guidance for the unified management and promotion of the brand image.

Finally, proofread and adjust the brand image and manual, complete the adjustment of
the plate and the optimization of details, and ensure the integrity of the design scheme
and the feasibility of implementation. Finally, all the design schemes will be
implemented into the actual project to ensure the realization of the design effect and the

smooth progress of the project.

3.2 Design process

3.2.1 The Basic part of the Brand Vision Manual

(1) Brand logo design

Brand logo is the most frequently used visual symbol of the brand and the core
element of the formation of brand visual image, is the symbol and spirit of the brand
image. The symbol of Wuyisai is found in the field inspection of Fujialou village that
most of the places related to rural tourism in Fujialou village are mainly bungalows, and
there are root carves, tablets and other places in the village have rich history and culture,
and Fujialou village homestays are mainly decorated with thatched houses and wood
furniture, so on the basis of using the brainstorming method to get the following
keywords: Cultural atmosphere, historical sense, light gold, new Chinese style and other
words, according to the above hanging keywords to make a draft (Figure 3.2.1-1)

Based on the analysis of the unreasonable form of the draft, it is finally
determined that the logo i1s based on the new Chinese style, and the logo is designed
around the three characters of "Wuyi Zhai". On this basis, the seal character is used as

the main form to reflect the feeling of ancient history. Through the construction of lines



to reflect the feeling of the hut roof. However, the main recognition font of the logo is
the seal character, the character recognition is low, its composition form is complex
line negative, lack of remote recognition ability, and the transmission is low. Learning
from the experience of the first version of the logo, the main identifying characters
were changed to regular script, and the traditional "Wuyifai" font was designed based
on the character bones built by Ouyang Xun and its arrangement was modified and
refined. However, this sign is difficult to reflect the abstract meaning, the expression of
regional characteristics is too little information, difficult to reflect the specific regional
characteristics and the use of the logo scene, the lack of logo expression ability, does
not solve the shortcomings of poor communication recognition. In view of the problem
that the text logo is difficult to reflect specific information and may want to repeat with
other brands, the third edition chooses to give up the main sign form of pure text, and
uses a combination of graphics to design, and carries out an abstract design of the
traditional "no" character to reflect the specific industry attributes. However, this sign
pays too much attention to the sense of form and lacks the composition attribute, the
sign is too loose and complex, there are many attributes of unknown meaning, and the
composition is lack of research. In response to the problem of too much attention to
form, this version strengthens the sense of composition of the logo, using red as the
color of the graphic and black as the color of the text to enhance the identification of
the logo. However, this logo pays too much attention to the sense of composition and
lacks formal attributes, the logo reflects insufficient concept, the design graphics are
somewhat rigid, and the lack of certain local specific style. Finally, the fourth version
of the logo was changed to combine the structure and form, using the structure and
density to reflect the form of the house. And combined with the source of song

typeface combination of a new logo.

Finally, it i1s concluded that the logo is based on the traditional "no" character as
the theme, integrating elements such as houses and so on according to the content of

brainstorming, the final version is obtained. The logo adopts the new Chinese style,



with "no" calligraphy as the main body combined with the ancient architectural style,
showing the historical sense of no Yifai, the ancient saying that the sky is round and the
place is round, the logo adopts the smooth way of the roof, and the following square is
mainly, which means the collection of the world, representing the good wishes of the
world without Yifai. Logo using simple light gold, in the Fujialou is located in Jining
Yanzhou District has a long history of cultural atmosphere, the use of light gold can
better reflect the sense of ancient heritage. Moreover, Fujialou village decoration
tourism style is mostly based on thatched houses and spring wood furniture, and the
use of light gold is more suitable for the overall style of Fujialou village. The whole
logo combines both a sense of seriousness and a sense of ease in line with the
construction concept of no yifai and in line with the characteristics of easy

identification, easy memory and easy dissemination of the logo.
(2) Font design

In the process of font design, the seal script of "Wuyi Zhai" was used, but because
its low recognition did not conform to the style of the logo, the font of the second
edition was applied, but because the design was a repetition of the shape of the logo, it
was not conducive for recognition. Finally, the BLOD English font of Siyuan Song font
is Times New Roman ( Figure 3.2.1-2). The use of this font meets the visual effect of
the logo, which also makes the visual vision of the logo unified and increase the

recognition degree, which is conducive to the spread.
(3) Standard color and auxiliary color

Standard color is an important factor symbolizing brand spirit and brand culture. It
produces a strong impression through visual communication and achieves the role of
color in visual recognition. The standard color of Wuyi Zhai is the light gold of the logo.
The use of light gold can better reflect the profound cultural connotation of Fujialou
Village, so that rural tourists can feel the cultural atmosphere and warm feeling.( Figure

3.2.1-3) In addition to the standard color, several colors are also needed to assist the use



of standard colors to make the color image more rich and unique. The auxiliary color
uses a kind of cinnabar color and dark yellow with the standard color.
(4) Auxiliary graphics

As the core logo of a brand, the main identification part of the brand, but the logo
can not completely include all derivative products, which needs to be used with
auxiliary graphics. Auxiliary graphics are an important factor in the corporate culture,
which can help the logo expansion recognition, so that it has a strong brand impression,
which is an important recognition in addition to the standard color and standard word.
The identification and usage of auxiliary graphics is very flexible. In the later use, it can

be flexibly used according to different occasions and needs.

The auxiliary graphics of the Zhai are divided into standard pattern and standard
pattern shape (Figure 3.2.1-4). Standard graphic pattern is divided into one step to
intercept the local mark and then continuous, and another part of the industry
association according to the elements of auspicious cloud in the continuous production,
auxiliary graphic pattern is used as the base grain in its derivatives, can enhance the
recognition of brand items to enhance the richness of its content. Part of the auxiliary
graphic shape is reconstructed according to the local logo interception, part is the
industry association, and another part is to enlarge the local interception. The shape of
the logo graphic is suitable for the use of business cards, envelopes, file bags and other

items, which can maintain its uniqueness and improve its identification.
(5) The combination form of the logo

The logo has many forms, which needs to use different combination forms
according to different environments and different functional needs. To ensure the
accurate transmission of logo information, different forms of brand identification should

be coordinated with different environments.(Figure 3.2.1-5)
(6) Flag color draft

In order to make the corporate image system, ensure that the brand logo is always



clearly visible on the colored background. The brand logo should be applied in the
background of different brightness and purity of the standard color, and the standard
color scale specification should be formulated. Brand single color draft and color draft
is the embodiment of the standard logo, the use of the prescribed color draft can ensure

the unity of the corporate image.(Figure 3.2.1-16)

3.2.2 Application part of brand vision Manual

Brand visual recognition manual application part as an extension of the brand
image, each application is as the carrier of brand image communication, in the
application part should consider most of the use scenario of the design, where nothing
involved should specify specific style as a reference convenient brand subsequent
development. The following is the partial extension of the application part and its
production details.

(1) visiting card

Business card is one of the most important tools for enterprises to exchange
information both internally and externally. It also represents the spirit of the enterprise
and shows the image of the enterprise. Business card simple design is the use of

auxiliary graphics pattern use is the brand standard color.
Specification: 90mmX54mm
Material: matte steel plate paper white 300g
Font: use the print standard font
Color: standard color; text information using K90
Technology: four-color printing or special-color printing
(Figure 3.2.2-1)

(2) Envelope



Envelope design The special envelope for enterprises shall be designed within the
permitted scope of the standards in accordance with the regulations of the state
administrative department of postal services. Postal code box, stamp office and postal
code are placed uniformly in accordance with the standard. Its design corresponds to the
style of the business card with the logo of the anti-white draft and standard color, simple

and practical recognition is high.

Material: 80-100g offset paper

Specification: 220mmx110mm

Font: use the print standard font

Color: standard color and auxiliary color; font information is K90

Technology: four-color printing or special-color printing

(Figure 3.2.2-2)

(3) letter paper
Letter paper is a common means of communication between enterprises. Letter

paper silently shows the taste and connotation of enterprises, but also shows the respect
for partners. Letter paper is an important item for external expression, which should be

unified with the envelope style. The overall design and the envelope are a unified style,

are in the anti-white logo and standard color, unified style.

The specification of the letter paper is 210mm * 297m m, and the material is

recommended to use
Material: 120g offset paper or special paper
Specification: 210mmx297mm
Font: use the print standard font

Color: according to the specified standard color and auxiliary color application;

font information adopts K 85

Process: offset printing



(Figure 3.2.2-3)
(4) Note

Note is also an important item to convey brand information. The note is a bit of
cheap cost and wide dissemination. In the design process, we should not only maintain
the unity with the brand style but also do it as simple as possible. In the design of the
logo of the overall amplification to reduce transparency, in the lower left corner of the

standard color of the logo.
Material: 120g, offset paper or special paper
Specification: 100mmx100mm
Font: use the print standard font

Color: according to the specified standard color and auxiliary color application;

font information adopts K85
Technology: four-color printing or special-color printing
(Figure 3.2.2-4)

(5) file pocket

Document bag is one of the important tools for enterprises to exchange information
internally. It also represents the spirit of the enterprise and shows the corporate image.
In the design process, the file bag is made of offset paper, using the standard color of the
brand and the logo of the center arrangement, and the whole information is placed in the

center and easy to identify.
Material: 140g of offset paper
Specification: 230mmx322mmx25mm
Font: use the print standard font

Color: according to the standard color and auxiliary color; small letters in the

information bar adopt K85

Technology: four-color printing or special-color printing



(Figure 3.2.2-5)
(6) Reticule
Handbag is one of the important tools for information exchange both internally and
externally. It also represents the spirit of the enterprise and shows the image of the
enterprise. Through the unified design to strengthen the visual effect, the overall design
uses the standard color and magnifying glass to intercept the logo partial design.
Material: 200g-250g of coated paper
Specification: 300mmx400mmx80mm
Font: use the print standard font
Color: according to the specified standard color, auxiliary color application
Technology: offset printing, screen printing
(Figure 3.3.2-6)
(7) dixie cup
Paper cup is one of the important tools for enterprises to exchange information
internally. It also represents the spirit of the enterprise and shows the image of the
enterprise. Or the enterprise billboard with the science paper cup can convey the
concept of the brand. Paper cup designers use the auxiliary to reflect the semi-full
printing to reduce the opacity of the low auxiliary graphics, highlighting the brand logo,
which is unified with other application materials style.
(Figure 3.2.2-7)
(8) The flag
Flag is one of the important media to show the corporate image, is an important
part of the brand logo, is used to show the company scale, image, characteristics of the
logo, used for display and decoration to play a publicity role. The material is made of

nylon silk can also consider the local specific requirements of the use of other materials,

the specification is 2400mmx1600mm (flag 2) size, the use of standard color full shop,



the application of anti-white draft logo.

(Figure 3.2.2-8)

3.2.3IP Image design

(1) IP three views

When designing the concept of Fujialou Village, I conceived and designed the IP
image of a pair of "book children". The image of the bookboy is not only to enhance
the brand's recognition and appeal, but also to convey the core concept and cultural
spirit of Wuyisai and Fujialou Village. Based on the historical background and cultural
background of Fujialou village, the design of the IP image of the bookboy strives to
present the characteristics of simplicity and strong scholar flavor in vision. Children's
clothing design is simple and generous, and the color collocation is mainly gray green.
This color not only reflects the plain scholar image, but also gives people a quiet and
peaceful feeling, as if back to the time when books were friends and knowledge was
companions. The grey-green choice is both a tribute to nature and a reflection of the
simplicity and tranquility of the rural setting, conveying an atmosphere of unadorned,
focused curiosity. The pair of book children's clothes are simple and generous, neither
too gorgeous, nor monotonous. In the fashion design, attention to detail, simple lines
and natural fabric selection make the image of the bookboy closer to the rural life,
reflecting a simple lifestyle and a strong desire for knowledge. Through these design
elements, we hope to convey a spirit of pursuing knowledge and being willing to
discuss, so that book children are not only knowledge pursuers, but also explorers and
thinkers. The design of the image of the bookboy also incorporates some modern
elements, so that it not only has the temperament of traditional scholars, but also can
meet the aesthetic needs of contemporary young people. Through the clever

combination of tradition and modernity, the image of the bookboy not only retains the



unique charm of rural culture, but also has a sense of The Times and affinity, which can
better attract the attention and love of tourists, especially the young generation.
Through the design of the IP image of the bookboy, the cultural connotation of Wuyisai
and Fujialou village can be conveyed, and a spirit of pursuing knowledge and
advocating learning can be displayed. At the same time, the image of the book children
also provides a bright and vivid visual symbol for the brand promotion and cultural
communication of Wuyisai, which helps to enhance the brand's recognition and
memory point, and further enhance the brand's influence and attraction. The design of
the IP image of this pair of bookboys is not only to decorate and beautify the place
without clothes, but also to convey a spirit, create an atmosphere, and stimulate
people's love for knowledge and identification with rural culture. In the future
development, the image of the book children will serve as an important symbol of
Wuyifai, continue to play its role in cultural communication and brand promotion, and

contribute to the rural revitalization strategy of Fujialou Village. (Figure 3.2.3-1)
(2) IP expression extension

IP emoticons are an important part of IP image, which can vividly express
emotions and better spread brand image. Through different expressions such as sad,
angry, happy, shy, etc., memes give people a deeper understanding of the connotation
contained in the IP image, so as to establish emotional resonance. The extension of IP
emojis can not only increase the affinity, but also make the I[P image more
three-dimensional, so that consumers can more easily accept the concept of the brand,
enhance the appeal of the brand, and improve its market competitiveness. These
expressions not only enrich the image of the bookseller, but also convey diversified
emotions through vivid expression changes, so that the brand image is more close to
the daily life of consumers. The variety of emojis can meet the needs of different
scenarios. For example, on social media platforms, users can use these memes for

comment replies, daily interactions, etc., increasing the frequency and stickiness of



interaction with brands. At the same time, these memes can also be used in the online
and offline activities of the brand, such as brand brochures, advertising posters,
souvenirs and other media, you can see these vivid emoji images, further expanding the
influence and recognition of the brand. Through these designs, memes not only become
an important tool for brand communication, but also become a bridge between brands
and consumers. The diversity and vividness of emojis allow consumers to have
emotional resonance in the process of use, and enhance the affinity and appeal of the
brand. This kind of emotional resonance and interactive experience will further
promote the brand's word-of-mouth communication and the improvement of market

competitiveness.(Figure 3.2.1-2)
(3) IP clothing extension

IP clothing extension is a reference for different scenes in the next extension.
Clothing extension of IP can enhance the richness of the brand image, and can cover
more scenes and audiences, which is conducive to the publicity of the brand. In
consideration of the scene used by the brand image, a pair of ancient clothing is made
to extend the ancient clothing while keeping the color matching as far as possible. The
other is to do modern clothing design, which is the same color as the ancient clothing,

and to extend the clothing. (Figure 3.2.1-3)

(4) IP action poster extension

In order to further improve the spread and extension of the brand image with the
extension of the expression clothing design, the Q version design of the brand stars is
easier to layout the brand image movements on the basis of the design, which enriches

the visual effect of the brand image. (Figure 3.2.1-4)

3.2.4 Publicity poster design



Poster design is the main means of publicity, through the publicity poster can let
people understand the brand to convey the information, and effectively promote the
brand image. For the design of the propaganda poster of Fujialou Village, we chose the
same color as the poster picture to unify the overall style and enhance the visual effect.
The choice of color should not only match the picture, but also reflect the cultural
atmosphere and brand spirit of Fujialou Village. Through the unity of colors, we are
able to create a harmonious and coordinated effect visually, so that the audience can
feel the unique charm and consistency of the brand when they first see the poster. In
poster design, the overall layout pays attention to visual balance, and the main
information is graded to highlight the main information of the publicity. The
hierarchical processing of the main information helps the audience to capture the most
important content in a short time, thus improving the efficiency of information
transmission. For the main message that needs to be highlighted in the publicity, we
use a large font and prominent colors to make it clear in the poster. At the same time,
the layout of the detail text is orderly and logical, ensuring that the experience of
reading details can maintain consistency when the vision is prominent. We focus on
text alignment and spacing during the design process to ensure that each line of text is

clear and easy to read, avoiding confusion and blurring of information.

Posters not only need to attract the audience's attention at a distance, but also need
to provide clear, detailed information at close range. This requires that in the design
process, we should not only pay attention to the use of large areas of color blocks and
graphics, but also deal with each text and icon in detail. Through such a design, the
poster can not only attract the attention of the audience, but also allow the audience to
obtain the most important information in a short time to further understand the unique
charm and cultural connotation of Fujialou Village, thus promoting the publicity and
implementation of the rural revitalization strategy. In order to better promote the rural
revitalization strategy and cultural connotation of Fujialou Village, we also added some

elements with local characteristics to the posters. For example, we incorporated the



iconic buildings and natural landscape of Fujialou Village in the background of the
poster, so that the audience can identify the location advertised by the poster at a
glance. At the same time, we also added some patterns and symbols related to local
culture in the poster, such as the pattern of root carving and tablet, which not only
enriched the visual effect of the poster, but also enhanced the audience's sense of
identity and interest in the culture of Fujialou Village. In order to ensure that the poster
design works as expected, we also conducted several tests and adjustments. We invited
audiences of different backgrounds and ages to view the posters and collect their
feedback. Based on this feedback, we made several adjustments to the color, layout and
text of the poster to ensure that the final version of the poster maximizes the audience's
attention and effectively communicates the brand message. Through well-designed
promotional posters, we can not only attract more tourists to Fujialou Village to
experience the local culture and scenery, but also improve the brand awareness and
reputation of Fujialou Village, and further promote the implementation and
implementation of the rural revitalization strategy. Through these efforts, we hope to
contribute to the economic development and cultural inheritance of Fujialou Village,
and help the realization of rural revitalization.Poster font selection is "sharp truth" and
"ses bold" title part with "sharp truth" because it can quickly identify can also through
its modelling characteristics increase the visual impression, subtitle body part is
adopted "ses bold" in the text reduction can keep its reading makes plate more standard
and reasonable. The use of these two fonts not only ensures the visual unity and
recognition, but also reduces the cost of later publicity because of the font copyright

disputes avoided by the free commercial fonts.(See Figure Figure 3.2.4-1)

3.2.5 Vegetable packaging design

According to the customized distribution of vegetables and fruits in Fujialou

Village "Fujia-Woditian" project, the packaging design was carried out, and paper



packaging was selected. Ensure that packaging both protects the product and enhances
the brand, while focusing on environmental protection and sustainability. The
packaging design has the characteristics of modularity, ventilation and easy to carry,
while visually highlighting the brand elements, through the printing of vegetable color
lead painting and vegetable application of the same color, increase the brand affinity
and rural sense. In the delivery service, ensure the freshness and integrity of vegetables
and fruits, enhance brand awareness and environmental benefits, so as to effectively
solve the packaging and transportation problems, and promote the development of

Fujialou village rural revitalization project. (Figure 3.2.5- 1)

Summary of the chapter 111

1. Design plans and research: Information collection and analysis were carried out
in the initial stage of the design plan. First of all, many excellent rural brand design
cases were collected, and field visits were carried out to deeply understand the cultural
characteristics, historical inheritance and rural revitalization of Fujialou village. These
works provide guidance for the subsequent brand design and determine the overall

style and concept of brand design.

2.Logo design process: The logo design has been optimized for many times, from
the seal character to the regular style to the new song style, and constantly adjusted to
ensure the recognition and dissemination of the logo. Each optimization is to better
reflect the cultural connotation and brand concept of Fujialou Village. The final logo
design is not only unique, but also can maintain good recognition in various

communication channels.

3. Logo standardization: At the same time of logo design, the basic part of the

manual is made. This includes the choice of colors and the specification of how they

are used to ensure the consistency of the brand image in various application scenarios.



The completion of the standardization work provides clear guidance for the brand in

the process of promotion and use, and improves the overall visual effect.

4.Brand image design and manual:Brand image design is the core part of brand
construction. Combining its logo style and brand concept, the brand image, emojis and
surrounding extension content are designed to highlight the regional characteristics and
cultural charm of Fujialou Village. At the same time, through the design of the brand
image identification manual, the design concept of the brand image, the standardized
application of the logo and the use of brand color norms are introduced to ensure the

unified management and promotion of the brand image.

5.Practical application and visual specification:Brand image in the practical
application involves a variety of items design, such as business cards, envelopes, letter
paper, bags, paper cups, flags, building signs and vehicle identification. All designs
follow a uniform visual specification to ensure consistency and recognition of the
brand across a variety of application scenarios. Business cards and stationery are
designed to be simple and recognizable, while everyday items such as tote bags and

paper cups highlight the brand logo and color code.

6.IP image design:In order to better spread the image of no clothes, we also
designed the IP image of "bookboy". Through the design of emojis, clothing extension
and action poster extension, it enriches the emotional expression and application
scenarios of IP images. This not only enhances the affinity of the brand, but also

enhances the competitiveness of the brand in the market.

7.Publicity design and visual effects:In terms of publicity design, it ensures the
unity of colors and the main information of publicity, integrates local characteristics
elements, and ensures the double effect of visual effects and information transmission.
Through the use of a series of visual elements, the poster design makes the content
more attractive and appealing, and enhances the promotion and communication effect

of the brand image.



CONCLUSION

In this graduation project, since it is the design of a real project, I need to make a
field visit to determine its style and content. In the past, I have been working behind
closed doors without the support of actual projects, so this graduation project is also an
important test for me. This graduation project not only exercises my ability to land
design works, but also allows me to accumulate valuable practical project experience.
In the future work draft, I can be more convenient to create and design. Through field
visits to Fujialou Village, I was able to gain an in-depth understanding of the local
cultural characteristics, historical background and lifestyle of the residents. This
information is of great reference value to the design, which can help me design works
that are more in line with the actual needs and the local cultural atmosphere. The field
study also made me realize that design is not only a combination of graphics and colors,
but also needs to integrate deep cultural connotation and realistic background, so as to
give the work greater vitality and influence. During the design process, I learned how
to think creatively under limited conditions, how to get inspiration through
communication with local residents, and how to transform these inspirations into
concrete design schemes. The field trip also made me realize that every detail of the
design needs to be reviewed and adjusted repeatedly to ensure that the final product
can achieve the desired effect and meet the needs of the practical application. This
graduation project also made me familiar with the whole process of project
management, from the preliminary research, conceptual design, program optimization
to the final implementation, every link needs to be strictly controlled. Through this
series of practices, | improved my project management ability, enhanced my control of
the overall project process, and was able to complete the design task more efficiently.

The design of this actual project also made me realize the importance of teamwork.



During the process of the project, I worked closely with team members, with clear
division of labor and mutual support. This cooperation not only improves the efficiency
of the work, but also allows us to jointly face and solve various challenges and
problems encountered in the design process. The actual project experience of this
graduation design is a comprehensive exercise and improvement for me. It not only
enhanced my design skills, but also accumulated rich practical project experience,
which laid a solid foundation for my future work and creation. I believe that through
this valuable practical experience, I will be able to deal with various design challenges

more confidently and create more excellent works in my future career.

Traditional VI manuals tend to contain a lot of design specifications and details,
but in practice, some of the content can seem cumbersome and impractical.
Considering the local reality, the unreasonable parts in the VI manual were eventually
removed, and the core and most practical design specifications were retained. This can
not only reduce the waste of resources, but also improve the operability of the manual,
so that users can be more convenient and efficient in actual operation. In the process of
designing the VI manual, the possible future development needs of Wuyisai were taken
into account. With flexible design specifications and an extensible vision system, there
is enough room for the development of the brand image of Wuyisai. In this way, even
when the brand is updated and expanded in the future, it can also make a smooth
transition under the existing VI system and maintain the consistency and continuity of
the brand image. Taking full account of local conditions, some specific application
examples and operation guides are added to the VI manual to help users better
understand and apply the design specifications. For example, the manual shows the
effect of the logo in different practical applications such as promotional materials,
office supplies, packaging design, and provides detailed operating steps and
precautions. This not only helps users quickly grasp the content of the VI manual, but
also avoids common errors and problems in actual operation. Through the preparation

of the VI design and manual, not only provides a complete set of visual identity system



for Wuyifai, but also provides strong support for the rural revitalization strategy of
Fujialou Village. Through the combination of standardized visual image design and
actual needs, we can enhance the brand image of Wuyisai, enhance its competitiveness
in the market, and contribute to the economic development and cultural inheritance of

Fujialou Village.

This design is not only a test of my four years of learning, but also a valuable
experience to improve my design ability. Although the final result deviated from my
initial expectation, this process allowed me to accumulate rich design experience,
which provided valuable reference and reference for future design work. In the
research of the topic selection, this design is based on the rural tourism project under
the rural revitalization strategy. Although the theoretical support is abundant, the
project is relatively unpopular and the design reference is few, which brings many
challenges to the design. In the process of field visit to Fujialou Village, I studied the
local geographical location and rural culture in detail, and first determined the content
of the logo with a light gold theme. Light gold not only symbolizes harvest and hope,
but also reflects the unique history and culture of Fujialou Village. Through this color
choice, I hope to convey a warm and solemn atmosphere, so that people can feel the
positive power of rural revitalization when they see the logo. After further studying the
construction concept of Wuyifai, [ designed the image of a pair of studying scholars,
which was inspired by the cultural and educational background of Fujialou Village.
The image of the bookboy not only symbolizes knowledge and wisdom, but also
reflects the educational spirit and cultural inheritance of no Yifai. The color of the book
children's clothing refers to the light green coarse cloth worn by the young generation
after 00 when they were young. This color is not only close to nature, but also has
affinity, which can arouse people's happy memories of childhood. Through these two
forms of design, I hope to convey the concept of Wuyisai and Fujialou Village to the
outside world. The combination of the logo and the bookboy image not only enhances

the brand's recognition and affinity, but also better demonstrates the cultural charm and



development potential of Fujialou Village. In the actual design process, I combined
modern design techniques and traditional cultural elements, and strive to be visually

innovative without losing the traditional charm.

This design project made me deeply understand the importance of combining
theory with practice. In the design process, I not only applied the theoretical
knowledge learned in class, but also obtained a lot of valuable first-hand information
from field visits. Through continuous practice and adjustment, I learned how to
flexibly apply design knowledge in the face of practical problems, how to obtain
design inspiration through communication with local residents, and how to convert
these inspirations into concrete design schemes. Despite the difficulties encountered
during the design process, every challenge is a valuable learning opportunity. Through
this design, I not only improved my design ability, but also accumulated experience in
practical projects. In the future, when facing new design tasks, I will be more confident
and calm, and be able to better cope with various challenges. This design experience
has benefited me a lot. It is not only a reflection of my four years of learning, but also a
comprehensive ability improvement. I believe that through this valuable practical
experience, | will be able to go further in the future design road and inject innovation

and vitality into more projects.



REFERENCE DOCUMENTATION

1. Ru Tian, Chen Yingwei. The teaching practice of the course of logo Design under

the background of rural revitalization [J]. Delta, 2024 (09): 143-145.

https://kns.cnki.net/kems?2/article/abstract?v=CNKoHtoL3REN45yM 1 NZBIfgKveZC
3RTSx-DrwShNedbKXmNSCdkDCt Hz-ZaiCWT7dnQHhyzbzZUdDAdd7YT6Y V3

_ghr9aKWaAg8ib6uDkKYZp7Vbslrla4d[.2CA7EWZo-mT3s1CtSp2s=&uniplatform=N
ZKPT&language=CHS

2. Lin Xi, Peng Ziyu. Research on the brand image design of featured agricultural

products under the background of rural tourism [J]. Architecture and Culture,
2024.01.028.

https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtol. 3RFSRROdkRY99¢ 2YNQ
60OfIHSKPBfW iC_1nMD2JGJymVzW1q3jBwdeERFWST71AtS ytfruQmidGKq8KP

nXsGJ681zKYSkiX4RDkV63ABVGNF-7F9ZbUFk7tQEpVRC{I2PgM?2aFijMe6Tg=
=&uniplatform=NZKPT&language=CHS

3. Li Lijun.

Based on the experience of Wan Zhi District of Wuhu City [J].
Journal of Zhaotong University, 2024,46 (02): 119-124.

https://kns.cnki.net/kems?2/article/abstract?v=CNKoHtoL3RFIUFmQzn jmcFLtgSGc

9f1PO2DeEz7VTiEHxhqzmq7Tux9VYO0TvjSyS6 YmByCCkyk71t3VYM1r1IROO08

QkiRN3BUydJf9GjAvDauTSWuQXnfGhp_h-xBcezt_yz4h7PLY=&uniplatform=NZK
PT&language=CHS

4. Liu Xu, Jiang Xueyan, Zhang Nan. Research on the path of "Rural Revitalization

Animation IP" reshaping the regional brand in Jilin Province [J]. International

Public Relations, 2023.21.038.

https://kns.cnki.net/kems2/article/abstract?v=CNKoHto. 3RGAh-ulLFS -tCq2K95uq
x1AhT7xj4ZHvV4aKdKumMq4WoaH3bFJQIZgEnjO8jZbszkuYwIMk 1kRBghDu-h



https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3REN45yM1NZBIfgKvgZC3RTSx-DrwShNedbKXmN5CdkDCt_Hz-ZaiCWT7dnQHhyzbzZUdDAdd7YT6YV3_qhr9aKWaA8ib6uDkKYZp7Vbslrla4L2CA7EWZo-mT3s1CtSp2s=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3REN45yM1NZBIfgKvgZC3RTSx-DrwShNedbKXmN5CdkDCt_Hz-ZaiCWT7dnQHhyzbzZUdDAdd7YT6YV3_qhr9aKWaA8ib6uDkKYZp7Vbslrla4L2CA7EWZo-mT3s1CtSp2s=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3REN45yM1NZBIfgKvgZC3RTSx-DrwShNedbKXmN5CdkDCt_Hz-ZaiCWT7dnQHhyzbzZUdDAdd7YT6YV3_qhr9aKWaA8ib6uDkKYZp7Vbslrla4L2CA7EWZo-mT3s1CtSp2s=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3REN45yM1NZBIfgKvgZC3RTSx-DrwShNedbKXmN5CdkDCt_Hz-ZaiCWT7dnQHhyzbzZUdDAdd7YT6YV3_qhr9aKWaA8ib6uDkKYZp7Vbslrla4L2CA7EWZo-mT3s1CtSp2s=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RF5RROdkRY99g_2YNQ6OflH8KPBfW_iC_1nMD2JGJymVzW1q3jBwdeERFWS71AtS_ytfruQmidGKq8KPnXsGJ68lzKYSkiX4RDkV63ABVGNF-7F9ZbUFk7tQEpVRCfI2PqM2aFijMe6Tg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RF5RROdkRY99g_2YNQ6OflH8KPBfW_iC_1nMD2JGJymVzW1q3jBwdeERFWS71AtS_ytfruQmidGKq8KPnXsGJ68lzKYSkiX4RDkV63ABVGNF-7F9ZbUFk7tQEpVRCfI2PqM2aFijMe6Tg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RF5RROdkRY99g_2YNQ6OflH8KPBfW_iC_1nMD2JGJymVzW1q3jBwdeERFWS71AtS_ytfruQmidGKq8KPnXsGJ68lzKYSkiX4RDkV63ABVGNF-7F9ZbUFk7tQEpVRCfI2PqM2aFijMe6Tg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RF5RROdkRY99g_2YNQ6OflH8KPBfW_iC_1nMD2JGJymVzW1q3jBwdeERFWS71AtS_ytfruQmidGKq8KPnXsGJ68lzKYSkiX4RDkV63ABVGNF-7F9ZbUFk7tQEpVRCfI2PqM2aFijMe6Tg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFIUFmQzn_jmcFLtqSGc9f1PO2DeEz7VTjEHxhqzmq7Tux9VY0Tvj5y56YmByCCkyk7lt3VYM1r1IROO08QkiRN3BUydJf9GjAvDauT5WuQXnfGhp_h-xBczt_yz4h7PLY=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFIUFmQzn_jmcFLtqSGc9f1PO2DeEz7VTjEHxhqzmq7Tux9VY0Tvj5y56YmByCCkyk7lt3VYM1r1IROO08QkiRN3BUydJf9GjAvDauT5WuQXnfGhp_h-xBczt_yz4h7PLY=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFIUFmQzn_jmcFLtqSGc9f1PO2DeEz7VTjEHxhqzmq7Tux9VY0Tvj5y56YmByCCkyk7lt3VYM1r1IROO08QkiRN3BUydJf9GjAvDauT5WuQXnfGhp_h-xBczt_yz4h7PLY=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFIUFmQzn_jmcFLtqSGc9f1PO2DeEz7VTjEHxhqzmq7Tux9VY0Tvj5y56YmByCCkyk7lt3VYM1r1IROO08QkiRN3BUydJf9GjAvDauT5WuQXnfGhp_h-xBczt_yz4h7PLY=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RGAh-uILFS_-tCq2K95uqxlAhT7xj4ZHvV4aKdKumMq4WoaH3bFJQlZgEnjO8jZbszkuYwlMk_1kRBqhDu-hPWrHT-GNs0GKLzA4rJKemCgOlVx74OWwso5J82iGyBV7jJO6OkUHhst3g==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RGAh-uILFS_-tCq2K95uqxlAhT7xj4ZHvV4aKdKumMq4WoaH3bFJQlZgEnjO8jZbszkuYwlMk_1kRBqhDu-hPWrHT-GNs0GKLzA4rJKemCgOlVx74OWwso5J82iGyBV7jJO6OkUHhst3g==&uniplatform=NZKPT&language=CHS

5.

6.

7.

8.

PWrHT-GNsOGKLzA4rJKemCgOlVx740Wws05J821GyBV71JO60kUHhst3e==&un

iplatform=NZKPT&language=CHS

Wang Chengxia. Promoting the high-quality development of ethnic village tourism

in rural revitalization [J]. Gansu Agriculture, 2023.11.005.

https://kns.cnki.net/kcms2/article/abstract?v=CNKoHto[. 3RFoSusSYDVoYKcC225E
1sZtj4LcHvPHJ93sbHR thf-uHlzjjtyjgCmDQ09VbJO3mY 6tv-brN79aFxLuDBy70Q2Y]1
TEZMFoboa-bAIKISri-9111 _Hx5nz6jLiL FfoL APv]SbIfSwx36xUA==&uniplatform=
NZKPT&language=CHS

Wang Luming. Research on the visual image design of local agricultural products
brands under the background of rural revitalization [D]. Zhejiang University of

Science and Technology, 2024.2023.000091.

https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtol. 3RHaJg28viDH4xsW6z30QG
SnDal.7ve2 AHTXHHPVemrhvhxhjLLY VNpPlg6u9 X0mbKicSPGWS531bzWKT9zG-G
f chfgolgK35RiEUfDM44fu -V-ZuK2x WTNgzDQ1s1 ArwmIVI9rCbéaxnBaww==&
uniplatform=NZKPT&language=CHS

Wang Li.
89-91.

Take Huzhou City as an example [J]. Rural Revitalization, 2020 (07):

https://kns.cnki.net/kems2/article/abstract?v=CNKoHto.3RHcH 0GwBOtHqQ4uad3

pFSF8eylndHRX7aQUTIUu7CO_JIIEWLIN1HdmWrflyxk-LihRcoyxmlp61GXwDP

cWkS5gbMogRVIZ_z4iKSVkzpCxInZAEInwIOCTTxILKNnR gyl NxW10hSi4bA==&
uniplatform=NZKPT&language=CHS

Yu Lingling. Exploration on the cultural and creative design ideas of Anhui
Mengcheng driven by the revitalization of rural culture [J]. Mass Art, 2020 (01):
106-107.

https://kns.cnki.net/kems?2/article/abstract?v=CNKoHtoLL3RHJ5VvgNJ5FmludRMDU
WO6CQ7Pr2WTgeE6SNZIKmTYI18JDrCoyCGSARwgCeVCAugoMuTrO9NUolzuzhqg



https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RGAh-uILFS_-tCq2K95uqxlAhT7xj4ZHvV4aKdKumMq4WoaH3bFJQlZgEnjO8jZbszkuYwlMk_1kRBqhDu-hPWrHT-GNs0GKLzA4rJKemCgOlVx74OWwso5J82iGyBV7jJO6OkUHhst3g==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RGAh-uILFS_-tCq2K95uqxlAhT7xj4ZHvV4aKdKumMq4WoaH3bFJQlZgEnjO8jZbszkuYwlMk_1kRBqhDu-hPWrHT-GNs0GKLzA4rJKemCgOlVx74OWwso5J82iGyBV7jJO6OkUHhst3g==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFoSusSYDVoYKcC225E1sZtj4LcHvPHJ93sbHRthf-uHlzjjtyjgCmDQ09VbJ03mY6tv-brN79aFxLuDBy7Q2YlTEZMFoboa-bAlKISri-9111_Hx5nz6jLiLFfoLAPvjSbIf5wx36xUA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFoSusSYDVoYKcC225E1sZtj4LcHvPHJ93sbHRthf-uHlzjjtyjgCmDQ09VbJ03mY6tv-brN79aFxLuDBy7Q2YlTEZMFoboa-bAlKISri-9111_Hx5nz6jLiLFfoLAPvjSbIf5wx36xUA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFoSusSYDVoYKcC225E1sZtj4LcHvPHJ93sbHRthf-uHlzjjtyjgCmDQ09VbJ03mY6tv-brN79aFxLuDBy7Q2YlTEZMFoboa-bAlKISri-9111_Hx5nz6jLiLFfoLAPvjSbIf5wx36xUA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFoSusSYDVoYKcC225E1sZtj4LcHvPHJ93sbHRthf-uHlzjjtyjgCmDQ09VbJ03mY6tv-brN79aFxLuDBy7Q2YlTEZMFoboa-bAlKISri-9111_Hx5nz6jLiLFfoLAPvjSbIf5wx36xUA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHaJg28vjDH4xsW6z3QG5nDaL7vc2AHTXHHPVemrhvhxhjLYVNpPlq6u9X0mbKicSPGW53lbzWKT9zG-Gf_chfgoIqK35RiEUfDM44fu_-V-ZuK2x_WTNqzDQ1s1ArwmIV9rC6axnBaww==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHaJg28vjDH4xsW6z3QG5nDaL7vc2AHTXHHPVemrhvhxhjLYVNpPlq6u9X0mbKicSPGW53lbzWKT9zG-Gf_chfgoIqK35RiEUfDM44fu_-V-ZuK2x_WTNqzDQ1s1ArwmIV9rC6axnBaww==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHaJg28vjDH4xsW6z3QG5nDaL7vc2AHTXHHPVemrhvhxhjLYVNpPlq6u9X0mbKicSPGW53lbzWKT9zG-Gf_chfgoIqK35RiEUfDM44fu_-V-ZuK2x_WTNqzDQ1s1ArwmIV9rC6axnBaww==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHaJg28vjDH4xsW6z3QG5nDaL7vc2AHTXHHPVemrhvhxhjLYVNpPlq6u9X0mbKicSPGW53lbzWKT9zG-Gf_chfgoIqK35RiEUfDM44fu_-V-ZuK2x_WTNqzDQ1s1ArwmIV9rC6axnBaww==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHcH_0GwB0tHqQ4uad3pFSF8eyln4HRX7aQUTlUu7CO_JjIEwL1N1HdmWrfIyxk-LihRcoyxmlp61GXwDPcWk5qbMogRVlZ_z4iKSVkzpCxInZAE9nwl0CTTxlLkNnRgyLNxW1ohSi4bA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHcH_0GwB0tHqQ4uad3pFSF8eyln4HRX7aQUTlUu7CO_JjIEwL1N1HdmWrfIyxk-LihRcoyxmlp61GXwDPcWk5qbMogRVlZ_z4iKSVkzpCxInZAE9nwl0CTTxlLkNnRgyLNxW1ohSi4bA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHcH_0GwB0tHqQ4uad3pFSF8eyln4HRX7aQUTlUu7CO_JjIEwL1N1HdmWrfIyxk-LihRcoyxmlp61GXwDPcWk5qbMogRVlZ_z4iKSVkzpCxInZAE9nwl0CTTxlLkNnRgyLNxW1ohSi4bA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHcH_0GwB0tHqQ4uad3pFSF8eyln4HRX7aQUTlUu7CO_JjIEwL1N1HdmWrfIyxk-LihRcoyxmlp61GXwDPcWk5qbMogRVlZ_z4iKSVkzpCxInZAE9nwl0CTTxlLkNnRgyLNxW1ohSi4bA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHJ5VvqNJ5FmIudRMDUW6CQ7Prf2WTqeE6SNZIKmTYl8JDrCoyCGSARwgCeVCAugoMuTr9NUo1zuzhqVwICp9IYlNO0RQnS9T74Two4ZwNmf9xjKmNpZok5uX6RAh3oMoIHE7l55UVC4w==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHJ5VvqNJ5FmIudRMDUW6CQ7Prf2WTqeE6SNZIKmTYl8JDrCoyCGSARwgCeVCAugoMuTr9NUo1zuzhqVwICp9IYlNO0RQnS9T74Two4ZwNmf9xjKmNpZok5uX6RAh3oMoIHE7l55UVC4w==&uniplatform=NZKPT&language=CHS

VwICp9IYINOOROnS9T74Two4ZwNmf9xijKmNpZokSuX6RAh3o0MoIHE7155UVC
4w==&uniplatform=NZKPT&language=CHS

9. CAI li. New cultural creative design driven by the revitalization of rural culture [J].

Popular Art, 2019 (16): 67-68.

https://kns.cnki.net/kems2/article/abstract?v=CNKoHto[L3RFIiBkI8UtPmsySy HLSJ
bYrpjsllQ4TA_ VigeMj9QSufXbzD5uFgtVa QVWsfnC_HhoSEaac0X8-PJbOwfyuZ2
aFcM _dYd8XdyZEifVLQ84hUQ-fKHWXmbz8PSAbED64Bm_s-1Aul.zCw==&unip
latform=NZKPT&language=CHS

10. Kurokawa, Qingdeng. Study of One Village One Product Movement and Rural
Development in Northeast Thailand: Study on the rural customs opening of one

village and one product movement in the northeast.2018

https://fjour.blyun.com/views/specific/3004/FThesisDetail.jsp?dxNumber=350112893
826&d=6912FB4D9BAS573F80F88EADES8A9E039&sw=%E4%B8%80%E6%9D%
91%E4%B&8%80%E5%93%381

11. Li Fusheng. Promoting rural revitalization, Improving quality and efficiency with

high-quality development of rural tourism [N]. Haidong Daily,2024-05-09(001).

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00j6HMcp2FyrO9VualhsxXE
t8Blhlowks1UsudgvOvHcyVD3d4pyGGISDMA 1pIK1cfHEeDm-9ixyljeMiBToUES63
HT-3GJ_zay-oGkQelThedaAf390 HsZMZBbbVMaHBJV(C97a7KXGhw==&uniplatfo
rm=NZKPT&language=CHS

12. Mao Junchun. The Path of Deepening Rural Revitalization through Rural Tourism
[J]. Creation, 2024,32 (04): 29-33
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00irpPMyGBFibgOgrYh_FgBj
pA3qJmNz2ulnEpJY VkzBpueZezZNZR8tASMNkq39nOdtnSFkhDHoSeFrEn_fffg2sYh
Xezwget5SP4CuufYD-99WK8qg2eutch8baC-1ZmY 9Ew=&uniplatform=NZKPT&langua

ge=CHS


https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHJ5VvqNJ5FmIudRMDUW6CQ7Prf2WTqeE6SNZIKmTYl8JDrCoyCGSARwgCeVCAugoMuTr9NUo1zuzhqVwICp9IYlNO0RQnS9T74Two4ZwNmf9xjKmNpZok5uX6RAh3oMoIHE7l55UVC4w==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RHJ5VvqNJ5FmIudRMDUW6CQ7Prf2WTqeE6SNZIKmTYl8JDrCoyCGSARwgCeVCAugoMuTr9NUo1zuzhqVwICp9IYlNO0RQnS9T74Two4ZwNmf9xjKmNpZok5uX6RAh3oMoIHE7l55UVC4w==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFIiBkI8UtPmsy5y_HLSJbYrpjsllQ4TA_ViqcMj9QSufXbzD5uFgtVa_QVWsfnC_HhoSEaac0X8-PJbOwfyuZ2aFcM_dYd8XdyZEifVLQ84hUQ-fKHWXmbz8P5AbED64Bm_s-lAuLzCw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFIiBkI8UtPmsy5y_HLSJbYrpjsllQ4TA_ViqcMj9QSufXbzD5uFgtVa_QVWsfnC_HhoSEaac0X8-PJbOwfyuZ2aFcM_dYd8XdyZEifVLQ84hUQ-fKHWXmbz8P5AbED64Bm_s-lAuLzCw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFIiBkI8UtPmsy5y_HLSJbYrpjsllQ4TA_ViqcMj9QSufXbzD5uFgtVa_QVWsfnC_HhoSEaac0X8-PJbOwfyuZ2aFcM_dYd8XdyZEifVLQ84hUQ-fKHWXmbz8P5AbED64Bm_s-lAuLzCw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=CNKoHtoL3RFIiBkI8UtPmsy5y_HLSJbYrpjsllQ4TA_ViqcMj9QSufXbzD5uFgtVa_QVWsfnC_HhoSEaac0X8-PJbOwfyuZ2aFcM_dYd8XdyZEifVLQ84hUQ-fKHWXmbz8P5AbED64Bm_s-lAuLzCw==&uniplatform=NZKPT&language=CHS
https://fjour.blyun.com/views/specific/3004/FThesisDetail.jsp?dxNumber=350112893826&d=6912FB4D9BA573F80F88EADE58A9E039&sw=%E4%B8%80%E6%9D%91%E4%B8%80%E5%93%81
https://fjour.blyun.com/views/specific/3004/FThesisDetail.jsp?dxNumber=350112893826&d=6912FB4D9BA573F80F88EADE58A9E039&sw=%E4%B8%80%E6%9D%91%E4%B8%80%E5%93%81
https://fjour.blyun.com/views/specific/3004/FThesisDetail.jsp?dxNumber=350112893826&d=6912FB4D9BA573F80F88EADE58A9E039&sw=%E4%B8%80%E6%9D%91%E4%B8%80%E5%93%81
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oj6HMcp2FyrO9VuaLhsxXEt8Blhlowks1UsudgvOvHcyVD3d4pyGGJSDMA1pIK1cfHEeDm-9ixyljeMiBToUES63HT-3GJ_zay-oGkQeIThedaAf39o_HsZMZBbbVMaHBJVC97a7KXGhw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oj6HMcp2FyrO9VuaLhsxXEt8Blhlowks1UsudgvOvHcyVD3d4pyGGJSDMA1pIK1cfHEeDm-9ixyljeMiBToUES63HT-3GJ_zay-oGkQeIThedaAf39o_HsZMZBbbVMaHBJVC97a7KXGhw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oj6HMcp2FyrO9VuaLhsxXEt8Blhlowks1UsudgvOvHcyVD3d4pyGGJSDMA1pIK1cfHEeDm-9ixyljeMiBToUES63HT-3GJ_zay-oGkQeIThedaAf39o_HsZMZBbbVMaHBJVC97a7KXGhw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oj6HMcp2FyrO9VuaLhsxXEt8Blhlowks1UsudgvOvHcyVD3d4pyGGJSDMA1pIK1cfHEeDm-9ixyljeMiBToUES63HT-3GJ_zay-oGkQeIThedaAf39o_HsZMZBbbVMaHBJVC97a7KXGhw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oirpPMyGBFibg0grYh_FgBjpA3qJmNz2ulnEpJYVkzBpueZezNZR8tA5MNkq39nOdtnSFkhDHo5eFrEn_fffq2sYhXezwget5P4CuufYD-99WK8q2eutch8baC-1ZmY9Ew=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oirpPMyGBFibg0grYh_FgBjpA3qJmNz2ulnEpJYVkzBpueZezNZR8tA5MNkq39nOdtnSFkhDHo5eFrEn_fffq2sYhXezwget5P4CuufYD-99WK8q2eutch8baC-1ZmY9Ew=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oirpPMyGBFibg0grYh_FgBjpA3qJmNz2ulnEpJYVkzBpueZezNZR8tA5MNkq39nOdtnSFkhDHo5eFrEn_fffq2sYhXezwget5P4CuufYD-99WK8q2eutch8baC-1ZmY9Ew=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oirpPMyGBFibg0grYh_FgBjpA3qJmNz2ulnEpJYVkzBpueZezNZR8tA5MNkq39nOdtnSFkhDHo5eFrEn_fffq2sYhXezwget5P4CuufYD-99WK8q2eutch8baC-1ZmY9Ew=&uniplatform=NZKPT&language=CHS

13. Wang Xuejuan, Deng Qi. Research on the Integrated Development of Rural Tourism
and Ice and Snow Economy [J]. Cooperative Economy and Technology, 2024 (11):
26-28. DOI: 10.13665/j.cnki.hzjykj.2024.11.042

https://kns.cnki.net/kems2/article/abstract?v=vR pkk4Q0O001gXHIiHdjjGU1HB9KAVH
M2D-06bFVvhGAZXHOkW-R7e5 Nuvrahxel.disePPzigl. 7AQULIYR gxUfMHjinm3Fjm
_KtXb8IpRVVEzZzG01dD2QiwuuZOuDIPDCgMu4djaNdQ=&uniplatform=NZKPT&

language=CHS

14. Wang Cui Rural economy has come to life, and rural tourism has become popular

Chonggqing Daily, April 22, 2024 (012) DOI: 10.28120/n.cnki. ncqrb. 2024.001457

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00iP-TKs YDezj6TatlhgSpZE
_uiJEuC5RvnaDN1x1IGjrR6aWJ4zA04mQoQGRvAsyamR 63 1C4wfOSbpi9WZgbL.5z
FU-2M3_8hKKKzumM?2a4L. hSOimkVqOn83azPVBcOWDb&1LYeA3Hv3GQ==&unipla
tform=NZKPT&language=CHS

15. Zhang Yeqi, Liu Tao. Research on the Coupled Development of Rural Tourism and
Rural Economy in Guangxi under the Background of Rural Revitalization [J]. Land
and Natural Resources Research, 2024 (03): 91-96. DOI: 10.16202/j.cnki. tnrs.
2024.03.018

https://kns.cnki.net/kcms2/article/abstract?v=vR pkk4QO00jcFKr7NbmL6PgwFMBOS
Y470CaUVV-M_WGJGziskathTsGwY- RNa 9VngpENQ8GxmXwI3720QxxwDd9_LF
XrXcDf8g4L.6h8 jlfnKab6gl 3IFkG-79kL.v-N_1iJNcklpHFZQ=&uniplatform=NZKPT&I

anguage=CHS

16. Zhang Fengting, Liao Jingxian, Wang Renli. Path selection and strategies for the
integrated development of Sichuan liquor culture and rural tourism in the context of

rural revitalization [J]. Anhui Agricultural Science, 2024,52 (07): 125-129+1468

https://kns.cnki.net/kems?2/article/abstract?v=vR pkk4QO0ohWLiLessgx WwatH{f;2Wdb
_fbPPc_oBImR4 xqED20Bj9RS4waOrkEIKI3HNSm1TRK2R2f1BV0qS Vha4unQt4



https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oigXHIiHdjjGU1HB9KAVHM2D-o6bFvhGAZXH0kW-R7e5_NuvrahxeLdisePPzigL7A9ULIYRgxUfMHjinm3Fjm_KtXb8IpRVVEzZzG01dD2QiwuuZOuDIPDCqMu4djaNdQ=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oigXHIiHdjjGU1HB9KAVHM2D-o6bFvhGAZXH0kW-R7e5_NuvrahxeLdisePPzigL7A9ULIYRgxUfMHjinm3Fjm_KtXb8IpRVVEzZzG01dD2QiwuuZOuDIPDCqMu4djaNdQ=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oigXHIiHdjjGU1HB9KAVHM2D-o6bFvhGAZXH0kW-R7e5_NuvrahxeLdisePPzigL7A9ULIYRgxUfMHjinm3Fjm_KtXb8IpRVVEzZzG01dD2QiwuuZOuDIPDCqMu4djaNdQ=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oigXHIiHdjjGU1HB9KAVHM2D-o6bFvhGAZXH0kW-R7e5_NuvrahxeLdisePPzigL7A9ULIYRgxUfMHjinm3Fjm_KtXb8IpRVVEzZzG01dD2QiwuuZOuDIPDCqMu4djaNdQ=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiP-TKs_YDezj6Tat1hgSpZE_uiJEuC5RvnaDN1xlIGjrR6aWJ4zAo4mQoQGRvAsyamR631C4wfOSbpj9WZqbL5zFU-2M3_8hKKKzumM2a4LhSOimkVqOn83azPVBc9Wb81LYeA3Hv3GQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiP-TKs_YDezj6Tat1hgSpZE_uiJEuC5RvnaDN1xlIGjrR6aWJ4zAo4mQoQGRvAsyamR631C4wfOSbpj9WZqbL5zFU-2M3_8hKKKzumM2a4LhSOimkVqOn83azPVBc9Wb81LYeA3Hv3GQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiP-TKs_YDezj6Tat1hgSpZE_uiJEuC5RvnaDN1xlIGjrR6aWJ4zAo4mQoQGRvAsyamR631C4wfOSbpj9WZqbL5zFU-2M3_8hKKKzumM2a4LhSOimkVqOn83azPVBc9Wb81LYeA3Hv3GQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiP-TKs_YDezj6Tat1hgSpZE_uiJEuC5RvnaDN1xlIGjrR6aWJ4zAo4mQoQGRvAsyamR631C4wfOSbpj9WZqbL5zFU-2M3_8hKKKzumM2a4LhSOimkVqOn83azPVBc9Wb81LYeA3Hv3GQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojcFKr7NbmL6PgwFMBOSY47oCaUVV-M_WGJGziskafhTsGwY-_RNa_9VngpENQ8GxmXwl372QxxwDd9_LFXrXcDf8g4L6h8_jlfnKa6gL3lFkG-79kLv-N_iJNckIpHFZQ=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojcFKr7NbmL6PgwFMBOSY47oCaUVV-M_WGJGziskafhTsGwY-_RNa_9VngpENQ8GxmXwl372QxxwDd9_LFXrXcDf8g4L6h8_jlfnKa6gL3lFkG-79kLv-N_iJNckIpHFZQ=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojcFKr7NbmL6PgwFMBOSY47oCaUVV-M_WGJGziskafhTsGwY-_RNa_9VngpENQ8GxmXwl372QxxwDd9_LFXrXcDf8g4L6h8_jlfnKa6gL3lFkG-79kLv-N_iJNckIpHFZQ=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojcFKr7NbmL6PgwFMBOSY47oCaUVV-M_WGJGziskafhTsGwY-_RNa_9VngpENQ8GxmXwl372QxxwDd9_LFXrXcDf8g4L6h8_jlfnKa6gL3lFkG-79kLv-N_iJNckIpHFZQ=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohWLiLessgxWwatHfj2Wdb_fbPPc_oBImR4_xqED20Bj9RS4waOrkE1Kl3HN5m1TRK2R2f1BV0qS_Vha4unQt4a3lUZJALZSWPj5TJ_0FEa3lps65pOrdgJbnxxlp5-V2Y=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohWLiLessgxWwatHfj2Wdb_fbPPc_oBImR4_xqED20Bj9RS4waOrkE1Kl3HN5m1TRK2R2f1BV0qS_Vha4unQt4a3lUZJALZSWPj5TJ_0FEa3lps65pOrdgJbnxxlp5-V2Y=&uniplatform=NZKPT&language=CHS

a3lUZJALZSWP]STJ 0FEa3lps65pOrdgJbnxxlp5-V2Y=&uniplatform=NZKPT&langu

age=CHS

17. Zhang Xuanwei, Liu De'an, Mo Guiqing Improve infrastructure and develop rural
tourism China National Defense Daily, March 11, 2024 (003) DOI:
10.28072/n.cnki.ncgtb.2024.000200

https://kns.cnki.net/kems2/article/abstract?v=vR pkk4Q0O00iZ-puDksq058 Le7PInUCW
vXtiAEpSPBypnapoEJ9a9SZF1IMSdoKEzb-ccFX1dbEPC4IGUmJCecbK2jYSD11AS8
Kan-9KQIwgzRLEUu9bvFiifcMrX74nPj5jM0uoz4yd TMkFhA2pRrQ==&uniplatform
=NZKPT&language=CHS

18. Kang Nan. Research on the Practice of Rural Tourism Brand Design under the
Concept of Service Design - Taking the Rural Tourism Brand of Dianjiang Mingyue
Mountain as an Example [J]. Green Packaging, 2024 (04): 157-160. DOI:
10.19362/j.cnki.cn10-1400/tb.2024.04.035

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00gRSLkM7{ZzfoZG_VwvrcE
GQal4n4Z1f1Joqz1 BUzNzJcxrOMxb4jJn2Del. FtKGDLOGICmwMQt-0z6NnrWBCQs
E9cTWI1Z9rzqlel 719WUhazzvhg3a pHOam236-21ySo0=&uniplatform=NZKPT&lang

uage=CHS

19. Wang Rui, Zhang Mengqing. Rural Tourism Souvenir Design Based on Nostalgia
Representation - Taking Wangtuan Primary School as an Example [J]. China
Packaging, 2024,44 (02): 91-94

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00i1lW_v65n2rgl FowOPBXDp

pCTgA36Pt-h8kdUbUiqOSS5- BWoLS5iNxBEY6y-KXDQYdRRpyUSKkREUAXH{XplD

gKcvpGYRAUXKMN{TLS8GON700VN7gKhDwwXFmO11ps72y_ohfXSXxJzlg==&

uniplatform=NZKPT&language=CHS

20. Li Yifei, Chen Yunqiu. Design Strategies for Rural Red Tourism from the
Perspective of Positive Psychology [J]. Packaging and Design, 2024 (01): 112-113


https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohWLiLessgxWwatHfj2Wdb_fbPPc_oBImR4_xqED20Bj9RS4waOrkE1Kl3HN5m1TRK2R2f1BV0qS_Vha4unQt4a3lUZJALZSWPj5TJ_0FEa3lps65pOrdgJbnxxlp5-V2Y=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohWLiLessgxWwatHfj2Wdb_fbPPc_oBImR4_xqED20Bj9RS4waOrkE1Kl3HN5m1TRK2R2f1BV0qS_Vha4unQt4a3lUZJALZSWPj5TJ_0FEa3lps65pOrdgJbnxxlp5-V2Y=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiZ-puDksq058_Le7PlnUCWvXtiAEp5PBypnapoEJ9a9SZF1lMSdoKEzb-ccFX1dbEPC4lGUmJCecbK2jY8D1IA8Kan-9KQIwqzRLEUu9bvFiifcMrX74nPj5jM0uoz4ydTMkFhA2pRrQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiZ-puDksq058_Le7PlnUCWvXtiAEp5PBypnapoEJ9a9SZF1lMSdoKEzb-ccFX1dbEPC4lGUmJCecbK2jY8D1IA8Kan-9KQIwqzRLEUu9bvFiifcMrX74nPj5jM0uoz4ydTMkFhA2pRrQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiZ-puDksq058_Le7PlnUCWvXtiAEp5PBypnapoEJ9a9SZF1lMSdoKEzb-ccFX1dbEPC4lGUmJCecbK2jY8D1IA8Kan-9KQIwqzRLEUu9bvFiifcMrX74nPj5jM0uoz4ydTMkFhA2pRrQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiZ-puDksq058_Le7PlnUCWvXtiAEp5PBypnapoEJ9a9SZF1lMSdoKEzb-ccFX1dbEPC4lGUmJCecbK2jY8D1IA8Kan-9KQIwqzRLEUu9bvFiifcMrX74nPj5jM0uoz4ydTMkFhA2pRrQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ogR5LkM7fZzfoZG_VwvrcEGQal4n4ZfjJoqz1BUzNzJcxr0Mxb4jJn2DeL_FtKGDLOGICmwMQt-oz6NnrWBCQsE9cTWlZ9rzq1e17J9WUhazzvhg3a_pH0am236-2IySo0=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ogR5LkM7fZzfoZG_VwvrcEGQal4n4ZfjJoqz1BUzNzJcxr0Mxb4jJn2DeL_FtKGDLOGICmwMQt-oz6NnrWBCQsE9cTWlZ9rzq1e17J9WUhazzvhg3a_pH0am236-2IySo0=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ogR5LkM7fZzfoZG_VwvrcEGQal4n4ZfjJoqz1BUzNzJcxr0Mxb4jJn2DeL_FtKGDLOGICmwMQt-oz6NnrWBCQsE9cTWlZ9rzq1e17J9WUhazzvhg3a_pH0am236-2IySo0=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ogR5LkM7fZzfoZG_VwvrcEGQal4n4ZfjJoqz1BUzNzJcxr0Mxb4jJn2DeL_FtKGDLOGICmwMQt-oz6NnrWBCQsE9cTWlZ9rzq1e17J9WUhazzvhg3a_pH0am236-2IySo0=&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oilW_v65n2rgLF6wOPBXDppCTgA36Pt-h8kdUbUiqOS5-_BWoL5iNxBEY6y-KXDQYdRRpyU8kREUAXHfXplDgKcvpGyRAUXKmNfTLS8G6N7oOVN7gKhDwwXFmO11ps72y_ohfXSXxJz1g==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oilW_v65n2rgLF6wOPBXDppCTgA36Pt-h8kdUbUiqOS5-_BWoL5iNxBEY6y-KXDQYdRRpyU8kREUAXHfXplDgKcvpGyRAUXKmNfTLS8G6N7oOVN7gKhDwwXFmO11ps72y_ohfXSXxJz1g==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oilW_v65n2rgLF6wOPBXDppCTgA36Pt-h8kdUbUiqOS5-_BWoL5iNxBEY6y-KXDQYdRRpyU8kREUAXHfXplDgKcvpGyRAUXKmNfTLS8G6N7oOVN7gKhDwwXFmO11ps72y_ohfXSXxJz1g==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oilW_v65n2rgLF6wOPBXDppCTgA36Pt-h8kdUbUiqOS5-_BWoL5iNxBEY6y-KXDQYdRRpyU8kREUAXHfXplDgKcvpGyRAUXKmNfTLS8G6N7oOVN7gKhDwwXFmO11ps72y_ohfXSXxJz1g==&uniplatform=NZKPT&language=CHS

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00jRCFvVRCxOVhlIlITzIqgdHk
QOBFWkg6yYywclj4Wh2JsXIHRvIf0BeWySeKuuRtFBtZRHHVs7TONHUt1Y GOtiGC
mw-MrfnU2FAQZJRDNDrvif2SWbMg7UmY Cm7XkNwmUkqg-5SfQODNfbKZzA==&
uniplatform=NZKPT&language=CHS

21. Kan Fengxia. Exploring the Emotional Design of the Guide System for Rural
Tourism Scenic Spots: A Case Study of Xitang Fairy Tale Town in Conghua District,
Guangzhou [J]. Daguan, 2023 (12): 19-21

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00jDJftuY U6zqsBJibkl Y Mmlr

gjb1gebO7evhCDbSAl mnSYS7igN7dzhO7Z9plesTA4YUOmWs8yCbGOcSINIMAI79-

[56Hu7blOYFpfPjwvp2SOvkWII3 3 24{t5uDhJyINPP8QU 1zaA==&uniplatform=NZ

KPT&language=CHS

22. Peng Guangrong. Promoting the Integration of Rural Tourism and Folk Culture
through Visual Communication Design: A Case Study of Yancheng City, Jiangsu
Province [J]. Art Education Research, 2023 (23): 109-111

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00hZNVGZhweoKTr1FBYFV
y2VeNGs203193CMKaxPaxyFnTB8ckaE-CIIj 11 XvHjdNxvZ93MY Kpfhk-ulbG9yxS4

SVB0OPbSa _scXwWXKQwSAPbzsf6Zsc2MIj7TWwXrVFINAmM3GWmhpg2tg==~&unipl
atform=NZKPT&language=CHS

23. Yang Yulii, Shangguan Shurong, Zhang Zhi. Design of Rural Tourism School
Township Collaborative Services Based on Symbiosis Theory [J]. Design, 2023,36
(22): 41-44. DOI: 10.20055/j.cnki.1003-0069.001334

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00idcrINQSOzxsWI75dOTxY
_olcOynbApsSzBeA4TsA9VsEkqzBs1gnzVvLknlPfetx XKXYzUTsiG4khzYLhHOdrf5
MKTgMLV9 uPpf6Z26L.nmJ021RrfubZnW504gFaYiSaN_Nim2ylADw==&uniplatfor
m=NZKPT&language=CHS



https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojRCFvRCxOVhIlITzIqdHkQOBFWkg6yYywcIj4Wh2JsXlHRvlf0BeWy5eKuuRtFBtZRHHVs7QNHUtiYG0tiGCmw-MrfnU2FAQZJRDNDrvjf2SWbMg7UmYCm7XkNwmUkq-5fQQDNfbKZzA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojRCFvRCxOVhIlITzIqdHkQOBFWkg6yYywcIj4Wh2JsXlHRvlf0BeWy5eKuuRtFBtZRHHVs7QNHUtiYG0tiGCmw-MrfnU2FAQZJRDNDrvjf2SWbMg7UmYCm7XkNwmUkq-5fQQDNfbKZzA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojRCFvRCxOVhIlITzIqdHkQOBFWkg6yYywcIj4Wh2JsXlHRvlf0BeWy5eKuuRtFBtZRHHVs7QNHUtiYG0tiGCmw-MrfnU2FAQZJRDNDrvjf2SWbMg7UmYCm7XkNwmUkq-5fQQDNfbKZzA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojRCFvRCxOVhIlITzIqdHkQOBFWkg6yYywcIj4Wh2JsXlHRvlf0BeWy5eKuuRtFBtZRHHVs7QNHUtiYG0tiGCmw-MrfnU2FAQZJRDNDrvjf2SWbMg7UmYCm7XkNwmUkq-5fQQDNfbKZzA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojDJftuYU6zqsBJibkIYMmlrgjb1gebO7evhCDb5Al_mn5YS7igN7dzhO7Z9plesTA4YU0mWs8yCbG0cSINJMdI79-I56Hu7bIOYFpfPjwvp2SOvkW9l3_3_24ft5uDhJyINPP8QU1zaA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojDJftuYU6zqsBJibkIYMmlrgjb1gebO7evhCDb5Al_mn5YS7igN7dzhO7Z9plesTA4YU0mWs8yCbG0cSINJMdI79-I56Hu7bIOYFpfPjwvp2SOvkW9l3_3_24ft5uDhJyINPP8QU1zaA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojDJftuYU6zqsBJibkIYMmlrgjb1gebO7evhCDb5Al_mn5YS7igN7dzhO7Z9plesTA4YU0mWs8yCbG0cSINJMdI79-I56Hu7bIOYFpfPjwvp2SOvkW9l3_3_24ft5uDhJyINPP8QU1zaA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojDJftuYU6zqsBJibkIYMmlrgjb1gebO7evhCDb5Al_mn5YS7igN7dzhO7Z9plesTA4YU0mWs8yCbG0cSINJMdI79-I56Hu7bIOYFpfPjwvp2SOvkW9l3_3_24ft5uDhJyINPP8QU1zaA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohZNVGZhweoKTr1FBYFVy2VcNGs2o3i93CMKaxPaxyFnTB8ckaE-CIIj11XvHjdNxvZ93MYKpfhk-u1bG9yxS45VB0Pb5a_scXwWXKQw5APbzsf6Zsc2Mlj7IWwXrVFfNAm3GWmhpg2tg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohZNVGZhweoKTr1FBYFVy2VcNGs2o3i93CMKaxPaxyFnTB8ckaE-CIIj11XvHjdNxvZ93MYKpfhk-u1bG9yxS45VB0Pb5a_scXwWXKQw5APbzsf6Zsc2Mlj7IWwXrVFfNAm3GWmhpg2tg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohZNVGZhweoKTr1FBYFVy2VcNGs2o3i93CMKaxPaxyFnTB8ckaE-CIIj11XvHjdNxvZ93MYKpfhk-u1bG9yxS45VB0Pb5a_scXwWXKQw5APbzsf6Zsc2Mlj7IWwXrVFfNAm3GWmhpg2tg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohZNVGZhweoKTr1FBYFVy2VcNGs2o3i93CMKaxPaxyFnTB8ckaE-CIIj11XvHjdNxvZ93MYKpfhk-u1bG9yxS45VB0Pb5a_scXwWXKQw5APbzsf6Zsc2Mlj7IWwXrVFfNAm3GWmhpg2tg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oidcrlNQSOzxsWI75dOTxY_oIc0ynbApsSzBeA4TsA9VsEkqzBs1gnzVvLknlPfetxXKXYzUTsiG4khzYLhHOdrf5MKTgMLV9_uPpf6Z6LnmJ021RrfubZnW5O4qFaYi5aN_Nim2yIADw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oidcrlNQSOzxsWI75dOTxY_oIc0ynbApsSzBeA4TsA9VsEkqzBs1gnzVvLknlPfetxXKXYzUTsiG4khzYLhHOdrf5MKTgMLV9_uPpf6Z6LnmJ021RrfubZnW5O4qFaYi5aN_Nim2yIADw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oidcrlNQSOzxsWI75dOTxY_oIc0ynbApsSzBeA4TsA9VsEkqzBs1gnzVvLknlPfetxXKXYzUTsiG4khzYLhHOdrf5MKTgMLV9_uPpf6Z6LnmJ021RrfubZnW5O4qFaYi5aN_Nim2yIADw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oidcrlNQSOzxsWI75dOTxY_oIc0ynbApsSzBeA4TsA9VsEkqzBs1gnzVvLknlPfetxXKXYzUTsiG4khzYLhHOdrf5MKTgMLV9_uPpf6Z6LnmJ021RrfubZnW5O4qFaYi5aN_Nim2yIADw==&uniplatform=NZKPT&language=CHS

24. Zhang Yugqing. Exploring the Path of Rural Logo Design from the Perspective of
Cultural and Tourism Integration [J]. Journal of Changshu Institute of Technology,
2023,37 (06): 87-94. DOI: 10.16101/j.cnki.cn32-1749/z.2023.06.002

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00jpzaWkQpgOPkj27STOTLT
Zg8loyzps MIvwk 161J6ShxjoU-RtYdVsFUYnXjVItNAJC7U DOmrgexehaYvKpzCf
6Ugm4bexZfs ZX-B2Rch5XfmDh1LzX7UXHUskoXH BmsAvOUHqOQOQ==&uniplatf
orm=NZKPT&language=CHS

25.Li Wen. On the Design and Application of Rural Tourism Cultural and Creative
Products [J]. Tomorrow's Fashion, 2023 (17): 119-121

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00jzieKK-Bw6FORp8UOgmd
TP-51yQf8c0Pt51tkgcMSmVTOVuGe4QSUcluO0cBnNAa2MAITrH2 _ FCx_JioFX2w
8gmJCT77PXxIamIAdEg8fJIW36MtVaZK hSOAGAxB57digMBkM_30BmQ==&unipl
atform=NZKPT&language=CHS

26. Zhang Jie, Ma Weili. Rural Cultural and Creative Design and Development under
the Background of Rural Revitalization [J]. Modern Horticulture, 2023,46 (12):
102-103+106. DOI: 10.14051/j.cnki.xdyy.2023.12.011

https://kns.cnki.net/kecms2/article/abstract?v=vRpkk4QO00j tVmA6eOg8QK6VVIKCk
I XHIC4pUQCcMa2XVemYMgb97hFfN1toXNFV6FF{V8dO-NhulfXBKG-3gjnZahlLu
TMZzI9EIANt ZODS5g23Jrx5MOc330rf97H902{7277xaSEXZMNEvxCgV68dA==&unip
latform=NZKPT&language=CHS

27. Song Beibei, Li Sumei. Research on the Design and Application of the "Baogong
Spirit" IP Image from the Perspective of Rural Revitalization [J]. Design Art
Research, 2023,13 (03): 11-15

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00ju3b8nVVaS70nHdpoGB2k
UugoL7u_IPPcp4A91lkkpogl7YAAukDCk3dwaTCcVpQN7D20pJ;QzHdHPOIOmMPsHt
y3RXQJazK4VC8 IfBSfwh2I. C2RwOV-ssx1coVpcK2gDILIL.Sb2gqo3Dw==&uniplatfor
m=NZKPT&language=CHS



https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojpzaWkQpgOPkj27ST0TLTZg8loyzps_MIvwk_16IJ6ShxjoU-RtYdVsFUYnXjV1tNAjC7U_DOmrgexehaYvKpzCf6Uqm4bexZfs_ZX-B2Rch5XfmDh1LzX7UXHUskoXH_BmsAv9UHqQQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojpzaWkQpgOPkj27ST0TLTZg8loyzps_MIvwk_16IJ6ShxjoU-RtYdVsFUYnXjV1tNAjC7U_DOmrgexehaYvKpzCf6Uqm4bexZfs_ZX-B2Rch5XfmDh1LzX7UXHUskoXH_BmsAv9UHqQQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojpzaWkQpgOPkj27ST0TLTZg8loyzps_MIvwk_16IJ6ShxjoU-RtYdVsFUYnXjV1tNAjC7U_DOmrgexehaYvKpzCf6Uqm4bexZfs_ZX-B2Rch5XfmDh1LzX7UXHUskoXH_BmsAv9UHqQQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojpzaWkQpgOPkj27ST0TLTZg8loyzps_MIvwk_16IJ6ShxjoU-RtYdVsFUYnXjV1tNAjC7U_DOmrgexehaYvKpzCf6Uqm4bexZfs_ZX-B2Rch5XfmDh1LzX7UXHUskoXH_BmsAv9UHqQQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojzieKK-Bw6F9Rp8UOqmdTP-5lyQf8c0Pt5j1tkqcMSmVTOVuGe4QSUc1u0cBnNAa2MAITrH2__FCx_JioFX2w8gmJC77PXxIamIAdEg8fJJW36MtVaZK_hS0AGAxB57diqMBkM_3OBmQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojzieKK-Bw6F9Rp8UOqmdTP-5lyQf8c0Pt5j1tkqcMSmVTOVuGe4QSUc1u0cBnNAa2MAITrH2__FCx_JioFX2w8gmJC77PXxIamIAdEg8fJJW36MtVaZK_hS0AGAxB57diqMBkM_3OBmQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojzieKK-Bw6F9Rp8UOqmdTP-5lyQf8c0Pt5j1tkqcMSmVTOVuGe4QSUc1u0cBnNAa2MAITrH2__FCx_JioFX2w8gmJC77PXxIamIAdEg8fJJW36MtVaZK_hS0AGAxB57diqMBkM_3OBmQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ojzieKK-Bw6F9Rp8UOqmdTP-5lyQf8c0Pt5j1tkqcMSmVTOVuGe4QSUc1u0cBnNAa2MAITrH2__FCx_JioFX2w8gmJC77PXxIamIAdEg8fJJW36MtVaZK_hS0AGAxB57diqMBkM_3OBmQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oj_tVmA6eOg8QK6VVIKCkjXHIC4pUQCcMa2XVcmYMgb97hFfN1toXNFV6FFfV8dO-NhuIfXBKG-3gjnZahLuTMz9ElANf_ZOD5g23Jrx5MOc33Orf97H9o2fz77xa5EXZMNEvxCgV68dA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oj_tVmA6eOg8QK6VVIKCkjXHIC4pUQCcMa2XVcmYMgb97hFfN1toXNFV6FFfV8dO-NhuIfXBKG-3gjnZahLuTMz9ElANf_ZOD5g23Jrx5MOc33Orf97H9o2fz77xa5EXZMNEvxCgV68dA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oj_tVmA6eOg8QK6VVIKCkjXHIC4pUQCcMa2XVcmYMgb97hFfN1toXNFV6FFfV8dO-NhuIfXBKG-3gjnZahLuTMz9ElANf_ZOD5g23Jrx5MOc33Orf97H9o2fz77xa5EXZMNEvxCgV68dA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oj_tVmA6eOg8QK6VVIKCkjXHIC4pUQCcMa2XVcmYMgb97hFfN1toXNFV6FFfV8dO-NhuIfXBKG-3gjnZahLuTMz9ElANf_ZOD5g23Jrx5MOc33Orf97H9o2fz77xa5EXZMNEvxCgV68dA==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oju3b8nVVaS70nHdpoGB2kUuqoL7u_IPPcp4A9lIkkpogl7YAAukDCk3dwaTCcVpQN7D20pJjQzHdHPOIOmPsHty3RXQJazK4VC8jlfB5fwh2LC2RwOV-ssx1coVpcK2gDLLSb2gqo3Dw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oju3b8nVVaS70nHdpoGB2kUuqoL7u_IPPcp4A9lIkkpogl7YAAukDCk3dwaTCcVpQN7D20pJjQzHdHPOIOmPsHty3RXQJazK4VC8jlfB5fwh2LC2RwOV-ssx1coVpcK2gDLLSb2gqo3Dw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oju3b8nVVaS70nHdpoGB2kUuqoL7u_IPPcp4A9lIkkpogl7YAAukDCk3dwaTCcVpQN7D20pJjQzHdHPOIOmPsHty3RXQJazK4VC8jlfB5fwh2LC2RwOV-ssx1coVpcK2gDLLSb2gqo3Dw==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oju3b8nVVaS70nHdpoGB2kUuqoL7u_IPPcp4A9lIkkpogl7YAAukDCk3dwaTCcVpQN7D20pJjQzHdHPOIOmPsHty3RXQJazK4VC8jlfB5fwh2LC2RwOV-ssx1coVpcK2gDLLSb2gqo3Dw==&uniplatform=NZKPT&language=CHS

28. Zhuang Hao Research on Rural Tourism Brand Image Design under the Concept of
Service Design [D]. Jilin Jianzhu University, 2024. DOI: 10.27714/dcnki.
gj13s.2023.000407

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohXSan_0jm9hwlunUgWM7
7cdErg2fESTgxj7ymphtGopMFwkFZ6xRhNEF462iw8MBupad4ewSrwq84DY dZr6Koa
sN_kgOanDal.4e_ GOEKdLikgSIyUISQJOCc_OrwrlT9hsTYBFeS4rcUQ==&uniplatfor
m=NZKPT&language=CHS

29. Wang Haiquan Research on the Design of Cultural and Creative Products for Rural
Tourism in Suide [D]. Yan'an University, 2023. DOI: 10.27438/d.cnki.
gyadu.2023.000016

https://kns.cnki.net/kcms2/article/abstract?v=vR pkk4QO00hRcL.7qghpf5Sh3swEZx WP
RhoOpJJsSVzgemzgpWyJ2m19-UgqTsIBnD2tUwXPCxuTizFPh2i_Ccic_nmVSfdYT-1v
gWDEOcBqgc 2QimzN-zTcop2jw9g96xDW XbiZZ6kOU_noS58VuzZg==~&uniplatfor
m=NZKPT&language=CHS

30. Guo Jianmei A Study on the Visual Image Design of Qikou Ancient Village Brands
from the Perspective of Rural Revitalization [D]. Liaoning University of Science

and Technology, 2023. DOI: 10.26923/d. cnki. gasgc.2023.000348

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO001UqcF_hxi20gOnnpoQ X671
CeSxUMPOViV47XSJsoKhk-y2Se3GcIGER3yX3uWhIfF-B7Bm9h8BQi198 TuBt8n8G7
ZFiCe7-Po4muKopmzb20C3kY Wns1h3KSAolCFlyQztMyHZvCmwuZQ==&uniplatfo
rm=NZKPT&language=CHS

31. Gao Yuebin. Creative Design Application in Rural Tourism Brand Construction [J].

China Agricultural Resources and Zoning, 2023,44 (05): 197+210

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00ghMZsgayGYixi7PmOuJrC
CXeD1hUP7zedkj_0S5SH52T8pQpzbUal.BcoBD-GYoahwBd5jArYiub6pCIfCQBdiTpu
fzu0Y c1821Gf1 WSduldZsPIjjosEigMSKQULLDSbnHX-ccYnLld Q==&uniplatform=
NZKPT&language=CHS



https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohXSan_0jm9hw1unUqWM77cdErq2fESTqxj7ymphtGopMFwkFZ6xRhNEF462iw8MBupa4ewSrwq84DYdZr6KoasN_kq0anDaL4e_G6EKdLikgSIyUI5QJOCc_0rwrlT9hsTYBFeS4rcUQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohXSan_0jm9hw1unUqWM77cdErq2fESTqxj7ymphtGopMFwkFZ6xRhNEF462iw8MBupa4ewSrwq84DYdZr6KoasN_kq0anDaL4e_G6EKdLikgSIyUI5QJOCc_0rwrlT9hsTYBFeS4rcUQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohXSan_0jm9hw1unUqWM77cdErq2fESTqxj7ymphtGopMFwkFZ6xRhNEF462iw8MBupa4ewSrwq84DYdZr6KoasN_kq0anDaL4e_G6EKdLikgSIyUI5QJOCc_0rwrlT9hsTYBFeS4rcUQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohXSan_0jm9hw1unUqWM77cdErq2fESTqxj7ymphtGopMFwkFZ6xRhNEF462iw8MBupa4ewSrwq84DYdZr6KoasN_kq0anDaL4e_G6EKdLikgSIyUI5QJOCc_0rwrlT9hsTYBFeS4rcUQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohRcL7qqhpf5Sh3swEZxWPRhoOpJJsSVzqemzgpWyJ2m19-UqTslBnD2tUwXPCxuTizFPh2i_Ccic_nmVSfdYT-1vgWDEOcBqc_2QjmzN-zTc6p2jw9g96xDWXbiZZ6kOU_noS58VuzZg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohRcL7qqhpf5Sh3swEZxWPRhoOpJJsSVzqemzgpWyJ2m19-UqTslBnD2tUwXPCxuTizFPh2i_Ccic_nmVSfdYT-1vgWDEOcBqc_2QjmzN-zTc6p2jw9g96xDWXbiZZ6kOU_noS58VuzZg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohRcL7qqhpf5Sh3swEZxWPRhoOpJJsSVzqemzgpWyJ2m19-UqTslBnD2tUwXPCxuTizFPh2i_Ccic_nmVSfdYT-1vgWDEOcBqc_2QjmzN-zTc6p2jw9g96xDWXbiZZ6kOU_noS58VuzZg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ohRcL7qqhpf5Sh3swEZxWPRhoOpJJsSVzqemzgpWyJ2m19-UqTslBnD2tUwXPCxuTizFPh2i_Ccic_nmVSfdYT-1vgWDEOcBqc_2QjmzN-zTc6p2jw9g96xDWXbiZZ6kOU_noS58VuzZg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiUqcF_hxi20qQnnpoQX6Z1CeSxUMPOviV47XSJsoKhk-y2Se3Gc9G8R3yX3uWhlfF-B7Bm9h8BQi98TuBt8n8G7ZFiCe7-Po4muKopmzb2oC3kYWns1h3KSAoICFlyQztMyHZvCmwuZQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiUqcF_hxi20qQnnpoQX6Z1CeSxUMPOviV47XSJsoKhk-y2Se3Gc9G8R3yX3uWhlfF-B7Bm9h8BQi98TuBt8n8G7ZFiCe7-Po4muKopmzb2oC3kYWns1h3KSAoICFlyQztMyHZvCmwuZQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiUqcF_hxi20qQnnpoQX6Z1CeSxUMPOviV47XSJsoKhk-y2Se3Gc9G8R3yX3uWhlfF-B7Bm9h8BQi98TuBt8n8G7ZFiCe7-Po4muKopmzb2oC3kYWns1h3KSAoICFlyQztMyHZvCmwuZQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oiUqcF_hxi20qQnnpoQX6Z1CeSxUMPOviV47XSJsoKhk-y2Se3Gc9G8R3yX3uWhlfF-B7Bm9h8BQi98TuBt8n8G7ZFiCe7-Po4muKopmzb2oC3kYWns1h3KSAoICFlyQztMyHZvCmwuZQ==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oghMZsgayGYixi7PmOuJrCCXeD1hUP7zedkj_0S5H52T8pQpzbUaLBcoBD-GYoahwBd5jArYiub6pCIfCQBdiTpufzu0Yci82lGf1WSduIdZsPIjjosEigMSKQULLDSbnHX-ccYnLld_Q==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oghMZsgayGYixi7PmOuJrCCXeD1hUP7zedkj_0S5H52T8pQpzbUaLBcoBD-GYoahwBd5jArYiub6pCIfCQBdiTpufzu0Yci82lGf1WSduIdZsPIjjosEigMSKQULLDSbnHX-ccYnLld_Q==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oghMZsgayGYixi7PmOuJrCCXeD1hUP7zedkj_0S5H52T8pQpzbUaLBcoBD-GYoahwBd5jArYiub6pCIfCQBdiTpufzu0Yci82lGf1WSduIdZsPIjjosEigMSKQULLDSbnHX-ccYnLld_Q==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0oghMZsgayGYixi7PmOuJrCCXeD1hUP7zedkj_0S5H52T8pQpzbUaLBcoBD-GYoahwBd5jArYiub6pCIfCQBdiTpufzu0Yci82lGf1WSduIdZsPIjjosEigMSKQULLDSbnHX-ccYnLld_Q==&uniplatform=NZKPT&language=CHS

32. Wu Yijie Design of Wuhu Tea Picking Lantern Tourism and Creative Products under
the Background of Rural Revitalization [D]. Anhui Engineering University, 2024.
DOI: 10.27763/d. cnki. gahgc. 2023000146

https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO00gtdDQS5-4gvkxcYBsdhhQk

1wl QTSANg60VHIXSOESQOQIxzYUoyeqqGkE3ZLw_S3e0raiSYVu8Zvgx s8HP2Ps5

Vbc8iHYNOVIeT1SnzTo8PbFDQuzFimUng wHB{fUwsQIX73VuY8PQOwg==&unip
latform=NZKPT&language=CHS



https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ogtdDQ5-4gvkxcYBsdhhQkiu1QTSANg6oVHjXSOESQQIxzYUoyeqqGkE3ZLw_S3e0rai5YVu8Zvqx_s8HP2Ps5Vbc8iHYNOVleT1SnzTo8PbFDQuzFjmUng_wHBfUwsQlX73VuY8PQOwg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ogtdDQ5-4gvkxcYBsdhhQkiu1QTSANg6oVHjXSOESQQIxzYUoyeqqGkE3ZLw_S3e0rai5YVu8Zvqx_s8HP2Ps5Vbc8iHYNOVleT1SnzTo8PbFDQuzFjmUng_wHBfUwsQlX73VuY8PQOwg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ogtdDQ5-4gvkxcYBsdhhQkiu1QTSANg6oVHjXSOESQQIxzYUoyeqqGkE3ZLw_S3e0rai5YVu8Zvqx_s8HP2Ps5Vbc8iHYNOVleT1SnzTo8PbFDQuzFjmUng_wHBfUwsQlX73VuY8PQOwg==&uniplatform=NZKPT&language=CHS
https://kns.cnki.net/kcms2/article/abstract?v=vRpkk4QO0ogtdDQ5-4gvkxcYBsdhhQkiu1QTSANg6oVHjXSOESQQIxzYUoyeqqGkE3ZLw_S3e0rai5YVu8Zvqx_s8HP2Ps5Vbc8iHYNOVleT1SnzTo8PbFDQuzFjmUng_wHBfUwsQlX73VuY8PQOwg==&uniplatform=NZKPT&language=CHS

APPENDIX

M Z{ﬁﬂ—\

.............

y 3

WU YIZHATl ——

’ Hﬂ'
3'” ot

Jhir £ KRB GiE JeATa

WU YIZHAI | 8EER 5F
V[ o\

WU

Figure 3.2.1-1 Wu Yi zhai logo
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