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ABSTRACT

The graduation design project of "Zither Day - Weifang Kite IP Tide Play" takes
Weifang kite as the core element and explores the innovative design combining this
traditional art with modern trend culture. Weifang kite, as one of China's intangible
cultural heritage, has a long history and unique cultural value. The purpose of this
design is to transform the kite element into a fashion hand that conforms to the aesthetic
and consumption trend of contemporary young people through modern design
techniques and creative thinking.

In the design process, first of all, the Weifang kite form, color, production process
of in-depth research, and analysis of its application in modern life and possible
innovation direction. The design team interviewed local kite makers in Weifang to learn
about traditional techniques and explore how to incorporate modern design concepts
and materials while retaining these traditional elements.

The design team then used 3D modeling and digital engraving techniques to create
a series of contemporary and creative kite-themed handcrafts. These handcrafts retain
the basic characteristics of kites in form, such as lightness and elegance, while
displaying a unique artistic style through modern patterns and color matching. Each
handwork has its own story background and cultural implication, making it not only a
commodity, but also a work of art that can convey cultural value.

In addition, the design also considers marketing strategies, including limited
release, artist co-branded series, and integration with pop culture events, with the aim of
increasing market recognition and consumer willingness to buy the product. Through
network marketing and social media platform promotion, Weifang kite culture has been
effectively spread to the world, attracting wide attention and discussion.

In short, the graduation project of "Zheng Zheng Day - Weifang Kite IP tide Play"
is not only a modern interpretation and innovative expression of Weifang kite culture,
but also a successful attempt to combine traditional culture with modern design
concepts. This project not only enhances the cultural value of Weifang kites, but also

explores the new vitality and commercial potential of traditional art in contemporary



society.

Keywords: Intangible cultural heritage, Hand model, Illustration design, Cultural

and creative areas,Visual poster,Series IP image, tide play
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INTRODUCTION

Relevance of the study:The graduation design of "Zheng Zheng Day - Weifang
Kite IP tide play" takes "Weifang kite" as the core element and combines this traditional
art with modern trend culture. "Weifang Kite", one of China's intangible cultural heritage,
has a history of hundreds of years and unique cultural value. The graduation project
strives to combine the traditional culture of kites with the modern fashion play, and
promote the inheritance and development of intangible cultural heritage.

The purpose of the research:The main purpose of the design is to revitalize the
traditional cultural heritage of Weifang kite through modern design means, make it adapt
to the needs of the modern market, and attract the interest of young people. Through this
project, the designer hopes to improve the visibility and influence of Weifang kites in the
global cultural market, and at the same time bring new vitality to the traditional craft of
Weifang region and even the whole of China. In addition, the project aims to explore
how to commercialize traditional culture without losing its artistic and cultural value,
and contribute new growth points to local economies through innovative business

models.
Research Objectives:
1. Design the brand logo and standard colors
2. Design series IP image, color matching and element performance
3. Designed IP display posters and made rendering drawings of IP characters

4. Set different backstories for different IP characters, and these backstories make
each character have different character position Settings, so as to establish a series of

character connections.
5. Design 3D model of character through ZBRUSH modeling technology.
6. Print out the model through 3D printing technology

7. Color the 3D model by spray painting and hand painting



The research subject (theme): The traditional Chinese kite culture is combined
with 3D printing technology to inherit and develop the traditional culture.
The object (focus) of the research: How to use modern design technology to

continue to inherit and develop the traditional culture of Chinese kites, through the use
of modern 3D printing technology to present the role of kites, is another visual

representation of kite culture

Research methods.Through the field investigation of this area of Weifang, we
learned the unique kite culture characteristics of Weifang kites. Through packaging
design, IP image design, display poster design, especially the application and research
of 3D printing technology, the electronic design drawings are finally displayed in kind,
showing the physical hand model and some IP peripheral derivatives

Elements of scientific novelty. Traditional culture needs to be inherited and
transformed into a way that modern young people can accept and continue to develop.
Otherwise, culture is culture and commodities are commodities, and cultural
commodities and commodity culture will be extremely separated, which is also one of
the purposes of creation.

From the perspective of cultural inheritance: as one of China's intangible cultural
heritage, Weifang kite carries rich historical and cultural values. However, in the
process of modernization, traditional kite-making skills are facing challenges from
successors, and the younger generation's interest in traditional culture is waning. The
design combines the elements of Weifang kites with the modern fashion culture to
create products that meet the consumption interests of the young generation, which not
only retains the traditional artistic essence of kites, but also adds modern innovative
elements. This way can attract young people's attention, enhance their sense of identity
and interest in traditional culture, and effectively promote the inheritance and
development of culture

From the perspective of social impact: through such design projects, the public,
especially young people, can improve their attention to and appreciation of traditional
culture. Under the background of globalization, the modern expression of traditional

culture is one of the key ways to improve cultural soft power. This design not only helps
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to enhance the cultural image of Weifang and even China, but also stimulates the
society's attention to traditional crafts through innovative ways, so that traditional crafts
can also be preserved.

From the perspective of international exchange, the display of traditional Chinese
art through innovative cultural products can enhance the understanding and interest of
other countries and regions in Chinese culture. We will spread the name of "Weifang
Kite - World Expo" to all over the world, and increase international friends' love for
Chinese kite culture.

By combining traditional culture and art with modern design and market demand,
this topic not only demonstrates the great potential of the integration of tradition and
modernity, but also demonstrates the multiple values of cultural innovation in
contemporary society. This is not only an innovative expression of Weifang kite culture,
but also a successful attempt to combine traditional culture with modern design
concepts, which is of great significance.

Structure and volume of the thesis : Structure and volume of the thesis. The

bachelor's thesis consists of an introduction, three sections, conclusions, a list of

references (30 items) and appendices. The total volume of the bachelor's thesis is 66

pages.
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Chapter I
TOPIC ANALYSIS AND RESEARCH BACKGROUND1

1.1 Introduction

"Zheng Zheng Day * Weifang Kite IP tide play" graduation design with Weifang

kite as the core creative source, the goal is to transform this traditional craft with
profound cultural heritage into a part of the contemporary trend culture. Weifang kite
enjoys a great reputation at home and abroad for its unique craft and historical
background, but in the modern society, its cultural influence is gradually weakening. By
combining modern design concepts and technologies, this design reinterprets the
traditional kite elements, and designs a series of trends with both cultural significance
and in line with the market trend. These toys are not only toys, but also cultural
transmitters and innovative display, aiming to stimulate the younger generation of new

interest in traditional culture.

1.2. The Purpose of the topic selection

The main purpose of the design is to revitalize the traditional cultural heritage of
Weifang kite through modern design means, to adapt it to the needs of the modern
market, and to attract the interest of young people. Through this project, the designers
hope to improve the visibility and influence of Weifang kites in the global cultural
market, and bring new vitality to the traditional crafts of Weifang region and even the
whole China. In addition, the project is also committed to exploring how to
commodialize traditional culture without losing its artistic and cultural value, and to

contribute new growth points to the local economy through innovative business models.
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1.3 Topic selection and content

This design project covers the whole process from concept proposal, design and
development to marketing. First of all, through in-depth research on the history and
production skills of Weifang kite, the project can understand its cultural background and
artistic value. Then, modern design tools such as 3D modeling software and digital
manufacturing technology are used to transform the forms and patterns of traditional
kites into novel hand designs. Each product is designed with a unique cultural story and
a modern aesthetic, ensuring both cultural depth and market appeal. Finally, through
effective marketing strategies and brand cooperation, to bring these cultural hands to the

market, to achieve the dual success of culture and business.

1.4 Significance of the topic selection

First of all, from the perspective of cultural inheritance, Weifang kite, as one of
China's intangible cultural heritage, carries rich historical and cultural values. However,
in the process of modernization, the traditional kite-making skills face the challenge of
the lack of successors, and the interest of the younger generation in the traditional
culture gradually weakens. By combining the elements of Weifang kite with the modern
fashion culture, this design creates products in line with the contemporary aesthetic and
market trend, which not only retains the traditional art essence of kite, but also adds the
elements of modern innovation. This way can attract the attention of young people,
enhance their sense of identity and interest in traditional culture, so as to effectively
promote the transmission and renewal of culture.

Secondly, from the perspective of social influence, such design projects can
improve the public, especially the young people, appreciate traditional culture. In the
context of globalization, the modern expression of traditional culture is one of the key
ways to improve the cultural soft power. The project will not only help to improve the
cultural image of Weifang and even China, but also can stimulate the society to pay

attention to the traditional crafts through innovative ways, and enhance the confidence
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of the national culture.

In terms of economic contribution, this design has opened up a new economic
growth point by transforming traditional art into commodities in market demand. The
rapid development of the trendy toy market provides a good business opportunity.
Through careful market positioning and promotion strategy, these Weifang kites as the
theme can not only succeed in the domestic market, but also have the potential to enter
the international market and bring direct economic benefits and brand effect to the local
economy.

Finally, from the perspective of international exchange, the display of traditional
Chinese art through innovative cultural products can enhance the understanding and
interest of other countries and regions in Chinese culture. Such cultural exchanges
promote mutual understanding and respect among the international community and
contribute to the construction of a harmonious global cultural environment. At the same
time, it also provides a platform for Chinese cultural artists and designers to show their

talents, and promotes the international cooperation and innovation of culture and art.

By combining traditional culture and art with modern design and market demand, this topic not
only shows the great potential of the integration of tradition and modernity, but also shows the
multiple values of cultural innovation in the contemporary society. This is not only an innovative
expression of Weifang kite culture, but also a successful attempt to combine traditional culture and

modern design concept, which has important cultural, social and economic significance.

1.5 Project research

market demand analysis
Before starting the research, it is necessary to make a detailed analysis of the needs
of the fashion market. By collecting and analyzing market data, you can assess the
trends, market size and growth potential of trendy products. Research should focus on
market dynamics in specific regions or countries and consider the influence of cultural
differences on consumer preferences. In addition, the popularity of popular gaming
products among different consumer groups (such as age, gender, and economic status)

is analyzed to identify potential market segments.
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consumer behavior research
Deep into the buying behavior of target consumers is the key to ensuring the
success of the store. This includes consumers' motivation to buy trendy products,
purchase frequency, purchase channels (online or offline stores), and loyalty to the
brand. Using questionnaires, focus group discussions, and social media analysis,
consumer feedback on current gaming products and new experiences or products they
expect to get from gaming stores.
Product strategy formulation
Based on the results of market demand analysis and consumer behavior research,
fashion stores can develop specific product strategies. This includes choosing the right
product portfolio, positioning a unique product line, and determining the pricing
strategy that determines the product. Also, consider introducing limited edition or
exclusive products working with artists to increase the uniqueness and appeal of the
product. The product strategy should also include an ongoing product update plan to
keep the store fresh and attractive.
Marketing and promotion strategies
Effective marketing and promotion strategies are crucial for trendy stores. Multi-
channel marketing strategies, including social media, email marketing, co-brand
partnerships, and offline activities, can effectively enhance brand awareness and
consumer engagement. In addition, strategies should include using data analysis to
optimize advertising, and maintaining customer loyalty and improving customer
satisfaction through customer relationship management (CRM) systems.
Through such a comprehensive research, the fashion store can better understand
the market dynamics, accurately locate the target consumers, and meet customer needs
through powerful products and marketing strategies, so as to achieve success in the

competitive market.

Summary of the chapter I
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1.Subject to introduce: "Zither Day < Weifang Kite IP tide play" graduation design
with Weifang kite as the core creative source, the goal is to combine this traditional craft
with a deep cultural heritage and modern tide play. Weifang kite is very famous at home
and abroad for its unique craft and historical background, but in modern society, the
influence of non-material culture is gradually weakening. Design Through the
combination of modern design concepts and technologies, combined with traditional kite
elements, designed a series of both cultural significance and modern trend of the hand.
These handicrafts are not only toys, but also cultural inheritance, arousing the interest of
the young generation in the inheritance of intangible cultural heritage.

2.The topic purpose: The main purpose of the design is to revitalize the traditional
cultural heritage of Weifang kite through modern design means, make it adapt to the
needs of the modern market, and attract the interest of young people.

3.Subject content: Through effective marketing strategies and brand cooperation, these
cultural hand offices are brought to market to achieve both cultural and commercial
success.

4.Selected topic significance: As one of China's intangible cultural heritage, Weifang
kite carries rich historical and cultural values. However, in the process of modernization,
traditional kite-making skills are facing challenges from successors, and the younger
generation's interest in traditional culture is waning. The design combines the elements of
Weitang kites with the modern fashion culture to create products that meet the
consumption interests of the young generation, which not only retains the traditional
artistic essence of kites, but also adds modern innovative elements. This way can attract
young people's attention, enhance their sense of identity and interest in traditional culture,
and effectively promote the inheritance and development of culture

5.Research : Before starting the research, first of all, it is necessary to analyze the

demand of the fashion market. Collect and analyze market data to assess the popularity,
market size, and growth potential of gaming products. Analyze the popularity of tide play
products in different consumer groups (such as age, gender, economic status), and then

accurately position the "Zither Zither on" brand.
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Chapter 11
THEORETICAL OVERVIEW

2.1 Illustration style used

The illustrations in the graduation project show a typical Japanese animation style.
Features of this style include Q-version vivid eyes: characters often have large,
expressive eyes that help convey the character's feelings;

Clear lines and sharp colors: Use clear lines and sharp, contrasting colors to highlight
characters and backgrounds and enhance visual impact; 3. Dynamic posture and
expression: the illustration style generally has vivid body movements and expressive
expressions, which can drive the emotional interaction between the characters and
people; Decorative Details: Character costumes and accessories often contain intricate
patterns and decorative details that show refinement and a unique style.

This style is very suitable for conveying the scene with strong story and rich emotion,
and can directly show the background story description of each IP image, which helps
people to interpret each IP story, so that they have a certain understanding of the IP
image, and thus enhance the spiritual concept and a certain sense of identity of the

graduation design brand.

2.2 3D printing technology

Zheng Zheng Day on the graduation design design of 6 different images of the IP
role, they are made into a modeling model, and then 3D printing technology is used to
make a solid model.

3D printing (3DP) is a kind of rapid prototyping technology, also known as additive
manufacturing, it is a 3D model file based on the use of powder metal or plastic and
other adhesive materials, through the way of layer by layer printing technology to

construct objects.
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3D printing is usually achieved using digital technology material printers. Often
used in mold manufacturing, industrial design and other fields to manufacture models,
and gradually used in the direct manufacturing of some products, there are already parts
printed using this technology. This technology is the focus of the production of IP

models, is the most critical part.

Summary of the chapter 11

1.Design thinking: "Zither Day on the Kite Tide Play Hand" is a unique design product,

the design is clever, the traditional Chinese kite art and the modern trend of hand run
culture. This innovative design not only recreates the exquisite craftsmanship of kite
making, but also incorporates modern aesthetic and pop elements to make each piece
appear unique and modern.

Each type of handwork is based on the traditional handicraft, and injected new life.
Whether used as a home decoration or as a collection, these handmade objects can show
their unique artistic value and cultural significance. The product line includes a variety of
designs, each with its own unique style and story, thus meeting the aesthetic and
collection needs of different consumers.

2.Design psychology : Understanding design psychology is conducive to the accurate

market positioning of products, the judgment of consumer demand and consumer
psychology, so as to create products that are easy to sell and attractive enough to
consumers, and the use of this psychology to increase the economic benefits of brands

and consumer trust.
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CHAPTER III
DESIGN IDEA AND DESIGN PLAN FORMULATION

3.1 Market research

Consumer behavior analysis
According to the survey, the main consumer groups of fashion fans are
concentrated among young people, especially urban youth aged between 25 and 35.
This group shows high interest in culturally significant products and is willing to pay a
premium for them. Consumers are more likely to buy products that show off their
personal uniqueness and taste, especially those that combine traditional culture with
modern design.
market swing
Market trends show that as consumer demand for personalized and cultural
products increases, the market for trendy play products combined with traditional
cultural elements is being rapidly expanding. In addition, environmental protection and
sustainability are also become important factors that must be considered when designing
new products. The widespread use of digital marketing and social media provides new
channels and ways for the promotion of fashion games.
environment of competition
Competition analysis reveals that there are many strong competitors in the market,
such as POP MART and other well-known popular gaming brands. These brands attract
consumers through the continuous introduction of innovative products and strong brand
marketing. However, there is still a lot of demand for products with profound cultural
heritage, especially in the context of the revival of Chinese traditional culture.
market potential
The continued growth of the trendy gaming market offers great commercial
potential. Especially in China, fashion play is regarded not only as a collection or gift,

but also as a way to show personal identity and cultural taste. By combining the
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traditional elements of Weifang kite, it can attract consumers who have a deep demand
for culture and art, so as to occupy a unique position in the market.

In short, market research emphasizes the importance of combining traditional
cultural elements with modern design, and confirms the effectiveness of this strategy in
the current market environment. By accurately understanding the needs and market
trends of target consumers, as well as clearly identifying the advantages and weaknesses
of competitors, we can lay a solid foundation for the successful marketing of "Zheng

Zheng Day < Weifang Kite IP Tide Play".

3.1.1 Domestic market research

In recent years, the popular mobile market has shown a vigorous development
momentum in China, and has become one of the popular cultural consumer goods of
young consumers. Market research is essential to understanding the trends, consumer
demand, and the competitive landscape in this area.

First of all, in terms of market size and growth trend, the tide play hand do market
shows a steady growth trend. With the increasing degree of young people's love and
acceptance of the two-dimensional culture, the market potential of the popular mobile
games has gradually emerged. According to industry analysis, the market compound
annual growth rate is more than 10%.

Secondly, the survey of the audience shows that the consumers are mainly young
people, especially the post-90s and post-00s. They have a strong interest in animation,
games, comics and other cultural products, so they have a high willingness to buy the
fashion mobile games. The consumption power and consumption habits of this group
are crucial to the development of the market.

Product type and brand preference are also an important part of market research.
Consumers have different preferences for different types of fashion games. Some prefer
animation and game characters, while others pursue more artistry and creativity. At the
same time, some well-known brands occupy a large share of the market, and their

products are highly sought after by consumers.
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In terms of purchasing channels, with the popularity of the Internet, online
shopping has become one of the main choices of consumers. E-commerce platforms and
social media have become important ways for consumers to get their mobile games. At
the same time, some offline physical stores and exhibitions have also attracted a large
number of consumers.

Price analysis shows that the price range of the play is wider, consumers'
acceptance of the price is also different. Some limited edition or high-quality fashion
games are more expensive, but there is still a certain market demand.

Finally, the competition pattern and the development trend are the contents that
cannot be ignored in the market research. At present, the tide play hand do market
competition is fierce, some well-known brands and emerging brands competition is
fierce. With the increasing demand of consumers for personalized and artistic quality,
the fashion mobile game industry is also constantly innovating, launching more
diversified and high-quality products to meet the market demand.

To sum up, the market has broad development prospects in China, and market
research can help enterprises to deeply understand the market demand, develop more

effective marketing strategies, and seize the market opportunity. (As show in Figure

3.1)

3.1.2 Foreign market research

At present, the international fashion play hand run market shows a trend of
diversified development, especially the art hand run or designer hand run has attracted
wide attention in the global scope. This market attracts not only children, but also
increasingly adults, forming a so-called "adult toy" consumer group. These consumers
often have a dual need for collection and art appreciation, a trend that is largely driven
by the pursuit of past nostalgia and design aesthetics. (As show in Figure 3.2)

In terms of market size, the global toy industry saw sales of $107.4 billion in 2022,
up slightly from the previous year, with a compound annual growth rate of about 3.5%

over the past five years. The growth of the designer handmade market is partly due to



21

the high recognition of the artistic value of such toys by teenagers and adults.

In addition, the market dynamics show that the innovation and launch of new
products is one of the key factors to promote the development of the designer mobile
market. For example, presenting popular media roles in hand-made products in a unique
artistic style is particularly popular. At the same time, with the shift of consumer values
to environmental awareness, more and more enterprises begin to adopt sustainable
materials and production methods.

In terms of distribution channels, designer hand do sales in physical stores have
strong presence, also showed significant growth on online platform, online sales
provides convenience and a wider range of product choice, from the point of regional
market, the Asia-Pacific region dominated in income, thanks to its huge population and
manufacturing capacity. The North American and European markets are driven largely
by the demand for educational and sustainable toys

Overall, the overall growth in the designer handmade market reflects broad trends
in consumer behavior, technological advances and global economic dynamics, which is

an interesting area for further research and investment.( (As show in Figure 3.3)

3.2 Formation of design concept

"Zheng Zheng Day * Kite Tide Play Hand Do" is a unique design product,

skillfully combining Chinese traditional kite art with modern fashion toy culture. This
innovative design not only recreates the exquisite craftsmanship of kite making, but also
incorporates the modern aesthetic and popular elements, making each piece look unique
and modern.

Each handmade style is based on the injection of traditional handicrafts, through
the reinterpretation of modern designers. Whether used as home decoration, or as
collectibles, these hands can show their unique artistic value and cultural meaning. The
product line includes a variety of designs, each with its own unique style and story, to
meet the aesthetic and collection needs of different consumers.

In addition, these products also provide customized services, allowing consumers
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to choose colors and design elements according to their personal preferences, so that
each product is not only a toy, but also a work of art that can be inherited."Zheng" aims
to let more people feel the perfect integration of traditional art and modern design

through this unique cultural product.

3.3 Preparation of the design scheme

Design the IP image of the series, with different bird image design kite [P image,
choose macaw, bee, crane, eagle as the main elements, the color scheme uses the color

of poultry animals for color matching.

Summary of the chapter 111

1.Market research: The market research highlights the importance of combining
traditional cultural elements with modern design, confirming the effectiveness of this
strategy in the current market environment. By accurately understanding the needs and
market trends of target consumers, and clearly identifying the strengths and weaknesses
of competitors, we can lay a solid foundation for the successful marketing of "Zither Day
Weifang Kite IP Tide Play".

2.Domestic market research: In recent years, the fashion market has shown a
vigorous momentum of development in China, and has become one of the cultural
consumer goods favored by young consumers. Market research is essential to understand
trends, consumer needs and the competitive landscape in this sector.

3.The formation of design concept: The formation of the idea of planning

"Zither Day on the Kite Tide Play Hand" is a unique design product, the design is
clever, the traditional Chinese kite art and the modern trend of hand run culture. This
innovative design not only recreates the exquisite craftsmanship of kite making, but also
incorporates modern aesthetic and pop elements to make each piece appear unique and

modern.
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4.Design: The formulation of the design scheme, according to the positioning of the

topic, forms a set of systematic design scheme, with the same brand tonality



CHAPTER 1V
DESIGN PROCESS AND RESULT

4.1 Logo design

The Logo, called "Zheng Zheng Day", is clearly inspired by the traditional Chinese
kite art of making. Weifang is the famous hometown of kites in China. The design of
the Logo skillfully combines the elements of kites with the modern graphic design,
showing the cultural characteristics and artistic value of Weifang kites. The design
features of the Logo are analyzed from several perspectives: (As show in Figure
4.1,4.2,4.3)

1. Graphic design

Kite shape: The center of the Logo is a simplified kite figure, with two fan
elements in the upper part symbolizing the wings of the kite, and the lower strip shape
may represent the tail or body of the kite. The design is simple and symbolic, and it is
immediately reminiscent of a kite.

Dynamic sense: the tilt Angle of the kite's wings gives people a movement of the
kite flying in the air, reflecting the natural posture of the kite fluttering.

2. Color selection

Yellow and blue contrast: bright yellow and cool blue are used, in sharp contrast.
Yellow often symbolizes energy and joy, while blue conveys a sense of stability and
trust. This color collocation is both eye-catching and easy to identify.

3. Font design

Simple and generous: The text "Weifang Kite" in the Logo uses a simple modern
font, which is clear and easy to read. The text part and the graphics part maintain a good
balance, and the overall layout is coordinated.

4. Cultural elements

Regional logo: The Logo contains the word "Weifang", which clearly indicates the

geographical and cultural background of the kite. As a world kite city, Weifang enjoys a



25

worldwide reputation for its kite making skills. The Logo design effectively uses this
point to enhance the cultural connotation of the brand.

5. Commercial applications

Market recognition: This design not only conforms to the universality principle of
commercial logo, but also has a high degree of recognition and memory points, which is
very suitable for marketing and brand building.

In general, this Logo is a modern interpretation of the traditional kite culture of
Weifang. Its design not only reflects the uniqueness of regional culture, but also is in
line with the visual requirements of modern commercial marketing. Through such a
design, the cultural value and market positioning of the brand can be effectively

conveyed.

4.2 Standard color

Red-crowned crane: using an elegant red color, it can be named "Zhu Hehong".
This color not only echoes the bright red head of the red-crowned cranes, but also
conveys its noble and rare characteristics.

Parrot: bright green, suitable for called "green feather green". This color
symbolizes the parrot's bright feathers and a vibrant natural environment.

Yellow kite: bright yellow, can be named "sunshine yellow". This color expresses
the liveliness and freedom of a kite flying in a clear sky.

Blue eagle: deep blue, suitable to be called "sky blue". The name not only reflects
the image of the eagle soaring in the sky, but also matches the qualities of nobility and
power.

Bee: bright yellow and black combination, can be named "honey yellow". The
name not only describes the yellow stripes on the bees, but also symbolizes the nature

of their hard work and their sweet results. (As show in Figure 4.4)
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4.3 Assisted in the graphic design

The design of this set of auxiliary graphics skillfully transforms the animals in
nature into simple, modern ICONS, which are not only recognizable, but also can
effectively convey the connection of the brand with nature, freedom and beauty. Each
figure features bright colors and simplified shapes to highlight the features of the

different animals, while maintaining visual uniformity and simplicity. (As show in

Figure 4.5)

Analysis of Shape and Color:

Bee graphics: using yellow and black, bright color and in line with the natural
color of bees. The graphics is simplified to only a few lines and basic geometric shapes,
easy to identify, symbolizing diligence and teamwork.

Eagle graphics: use dark blue to convey the height and majesty of the eagle in the
sky. The graphics are presented in a streamlined design, highlighting the dynamic
beauty of the eagle when flying.

Red-crowned crane graphics: choose red, which is a very eye-catching color, can
immediately attract the attention of viewers, while being a symbol of nobility and
elegance.

Parrot graphics: to use green, echoing the natural feather color of the parrot, to
convey the vibrant and lively characteristics.

Contact with the brand:

These figures express the essential characteristics of animals in abstract and
simplified ways, which are not only easy to use in various media, but also able to be
widely understood and accepted in different cultural contexts. Their design style is
modern and graphical, which is ideal for visual recognition systems for brands,
especially for brands that seek to show nature, freedom and diversity.

Brands can use these graphics to strengthen their market positioning and core
values. For example, if the brand emphasizes nature and environmental protection, these

symbolic figures from nature can convey this very well. In addition, these graphics are
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colorful and highly visual impact, ideal for marketing materials, product packaging or
social media to help brands build a unique and consistent image.

In short, this set of auxiliary graphics, with its unique visual style and strong
symbolic significance, is very suitable for the core visual elements of a natural theme
brand, helping the brand to stand out in the highly competitive market, but also can be

deeply rooted in the people and leave a deep impression. (As show in Figure 4-6)

This group of geometric figures adopts a simple and modern design language, each
figure conveys its unique meaning and feeling through its shape and color, and the
whole shows a relaxed and creative style. (As show in Figure 4.6)

The first figure: a blue kite

The sharp triangular design symbolizes the agility and steady flight of the kite in
the air. Blue is chosen because it is usually associated with the sky, freedom and
tranquility, and well shows the environment and feeling of the kite flying.

The second figure: the yellow star shape

Star shape is often associated with light, inspiration, and excellence. The yellow
color here symbolizes sunshine, energy and happiness, and may be intended to express
the fun and excitement of kites.

The third figure: the yellow clouds

The streamlined cloud shape brings a sense of ease and freedom through smooth
and continuous lines, and the application of yellow strengthens the association with the
star pattern, emphasizing the optimistic and positive atmosphere.

Fourth figure: blue "WF"

"WEF" is an English abbreviation of Weifang, which creates a dynamic and modern
sense through the oblique cut geometry. Blue continues to convey the feeling of
tranquility and professionalism here, and also symbolizes the deep relationship between
Weifang city and kite culture.

This series of designs not only shows the simplicity of geometric beauty, but also
cleverly uses the symbolic meaning of color and shape to express the deeper cultural

and emotional implications. This design style is well suited for brand identification and
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can effectively build a positive, innovative and culturally rich brand image in the minds
of consumers. Through these symbols, the design not only conveys the dynamic beauty
of the kite, but also delicately expresses the unique charm of the local culture and the

vitality of the city, which is very suitable for commercial brands and cultural promotion.

4.4 Poster design

This series of posters design uses a bright and rich visual impact style, the main
feature is the use of bold color collocation and clear layout, so that it has a strong visual

attraction. The following poster designs are analyzed from several perspectives: (As

show in Figure 4.7)

Color use

Bright colors: These posters use very bright colors, such as orange, yellow, green
and red, which are often associated with energy and enthusiasm to immediately attract
the attention of the audience.

Strong contrast: The contrast of colors in each poster is very strong, such as orange
to blue, and red to black. This contrast not only makes the design more vivid, but also
strengthens the visual impact.

Layout and composition

Unified frame: All posters have the same layout frame, including the title area at
the top, the main map area in the middle (3D images reserved for IP), and the text
message at the bottom. This unified layout helps to enhance the brand consistency.

Clear level of information: Although the color is active, the level of the poster is
very clear. The headline at the top attracts attention, a large blank area in the middle
leaves space for 3D images, and the bottom provides activity information and dates. The
overall layout is reasonable and the information is easy to understand.

Text design

Bold font: using a bold and modern font, this font style matches the vitality of the

overall design, strengthening the modern sense of the design.
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Combination of Chinese and English: The poster combines Chinese and English
characters, which not only reflects the international perspective, but may also broaden
the scope of the target audience.

cultural element

Graphic elements: The poster adds simplified geometric figures and symbols, such
as kite shapes and simple line patterns, which are both decorative and may symbolize
culture and activities related to the brand.

aggregate analysis

The design style of this series of posters is very suitable for the young and active
target groups, and its design successfully conveys the vitality and innovative spirit of
the brand through bright colors and modern layout. The IP 3D images to be inserted will
become the visual focus, further enhancing the attractiveness of the poster and the
transmission of the brand message. This design strategy is well suited to companies or

products that seek to build a strong brand image in the market.

4.5 IP image design

Zheng Zheng day tide play shop uses six unique IP images, these images around
the diamond kite, parrot, red-crowned crane (two composition CP), bee and eagle
design, each with its own characteristics. Such a design strategy can not only help to
shape the uniqueness of the brand, but also enhance the attractiveness of the market and
customer participation. Here are the benefits of this design choice and its analysis:

Enhance the brand recognition degree

Each IP image has distinct visual features, such as the simple lines of a diamond
kite, the bright colors of the parrot, the elegant form of the red-crowned crane, the
working spirit of the bee and the power symbol of the eagle. These images are easy to
form an impression in the minds of consumers and help to improve brand recognition.

Market segmentation strategy

By designing a number of [P images with different characteristics, we can market
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for multiple market segments. For example, parrots and red-crowned cranes may attract
nature and wildlife lovers, while diamond kites and eagles may be more popular with
customers seeking freedom and adventure.

Enhance customer engagement and loyalty

Diversified IP images can stimulate customers' interest and participation in the
brand. In particular, the CP design of Red-Top Crane promotes the emotional input of
customers through the story-based elements, and enhances its loyalty to the brand.

Cultural and emotional values

Each image contains rich cultural and emotional values, such as the bee
symbolizing diligence and team spirit, and the eagle symbolizing strength and freedom.
These cultural meanings can deepen customers' emotional identification of the product
and enhance the added value of the product.

Innovation and differentiation

By creating a unique IP image, Chaoplay Store has demonstrated its innovative
ability in product design and brand building. This differentiated strategy helps brands
stand out in a competitive market.

In short, the diversified IP image design strategy of Zhengzheng Day Shanghai
Tide Play Store not only enhances the market competitiveness of the brand, but also
provides customers with more choices and deeper cultural experience, which effectively
combines commercial value with artistic aesthetics. These design elements help to build
the brand's long-term appeal and market sustainability.

Fairy dance crane: fairy dance crane is a pair of CP hand do tide play, combined
with the head elements of red-crowned crane, color yellow, white, yellow show the

nobility of red-crowned crane. (As show in Figure 4.8)

Xiaying: the macaw is the main design element, the color matching is yellow,
green, blue, is also the body color of the refined steel parrot, lively, with the breath of
nature.

Bee zheng: the bee is the main design element, and the color matching is mainly

yellow, coffee color, which is the body color of bees, hard-working, lovely.
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Blue eagle: the eagle is the main design element, and the color matching is mainly
blue, yellow, showing the power of the eagle, the breath of the sky king.
Zheng Zheng: it is the geometric diamond kite as the main design element, and the

color matching is mainly yellow, giving people a warm visual feeling.

4.6 1P introduction and extension

This design is out with its vivid colors and clear layout, successfully blending
traditional elements with modern feeling. The following is a specific analysis of the

design diagram: (As show in Figure 4.9)

Visual elements

Color use:

The blue background provides a calm and deep visual effect for the design, in
contrast with the bright yellow and red, making the main elements more prominent.

The yellow and brown tones convey a warm and lively feel, adding visual appeal.

Role design:

The design of the characters is very lovely and lively expression, combined with
the elements of the traditional kite (such as kite-like hair and ears), showing the brand's
innovative integration of tradition and modernity.

The dynamic lines and flying flames around the character add to the movement,
making the whole image look more vivid.

Layout and structure

Text arrangement:

The text in the design is clearly readable, the title at the top highlights the brand
name with the large font, and the small font below details the background story of the
character, and the information is distinct.

The combination of Chinese and English text processing not only meets the
multilingual needs, but also increases the sense of internationalization.

information content:
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The character story section introduces the background of the characters in detail,
which not only gives depth to the characters, but also helps the audience to better
establish emotional connections with the characters and enhances the appeal of the
brand story.

Culture and market positioning

The design is clearly aimed at the young and youth market, using an animation
style and bright colors that can attract the attention of young people.

Through the integration of traditional cultural elements (such as kites) and modern
popular elements (such as animation style), the design successfully bridges the

traditional and modern, and enhances the market competitiveness of the brand.

4.71P emoji package design

This group of memes takes the image of kite tides as the main character, showing
different emotions and states through a variety of vivid expressions and poses. Each
meme presents different psychological and emotional responses of the character, and
these designs not only enrich the character's expression, but also make it more
interactive and interesting (As show in Figure 4.10)

The characters are presented in a cute cartoon style, with golden hair and bright
eye colors that make the characters vibrant and attractive. The style and color of the
clothing show a combination of tradition and modernity, which is in line with the design

concept of fashion play.

4.8 Design of the handmade packaging box

Design elements are associated with a visual appeal
Main colors and graphics: Using a bright blue as the background, this color is
modern and can attract the attention of young consumers. On the front of the packaging,

the kite shape icon and the brand name "Zheng Zheng Day * Kite Tide Play Hand" and
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"FUN KITE" and "FASHION GAME" use yellow and white to form a strong visual
contrast and improve the recognition of the packaging. (As show in Figure
4.11,4.12,4.13)

Character presentation: The positive design includes several hand-made characters
with different expressions and shapes, which not only shows the diversity of the product,
but also enhances the interest and interactivity of the packaging. Consumers can
intuitively see the role style that may be contained in the blind box, increasing the
expectation of purchase.

Cultural elements integration: By integrating kite elements into the design, the
packaging delivers the brand's respect for traditional culture and the combination of
modern innovation. This integration of culture and modern sense is an important

strategy for brands to attract young consumer groups.

4.9 Brand and IP peripheral display

The IP image is modeled and designed by using zbrush modeling software (As
show in Figure 4.14)

Surrounding cultural and creative product design: prototype map display (As
show in Figure 4.15-Figure )

Main image: The center of the poster shows a main IP image - blue eagle (young
eagle), the image is an eagle as a design element, the overall color is blue, showing a
heroic and powerful temperament. The design of the character is very detailed, with a
strong cartoon style, emphasizing its powerful wings and piercing eyes.

Background: The poster background is mainly yellow and blue, and the color
contrast is sharp, increasing the visual impact. There are also kite elements in the
background, echoing the brand theme of "Zither Day on".

Text information:

At the top of the poster is written "WEIFANG - FUNKITE", indicating that the IP
is related to Weifang kite culture.
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The main title "Zither Day on" and the subtitle "Cartoon visual image IP Design"
highlight the brand and design theme.

The text on the right, "Young Eagle Warrior ¢ Blue Eagle," introduces the name
and characteristics of this IP image.

The slogan on the left, "Through the clouds * To the sky", reinforces the theme of

flight in the image, symbolizing freedom and strength.

Logo and elements: The bee pattern in the upper left corner of the poster is the logo
of the bee Zheng, showing the brand's other IP images, indicating that the brand has
several different cartoon characters.

Color and composition: The whole poster is brightly colored, and the combination
of blue and yellow has a strong visual appeal. In composition, the main image is located
in the center, and other elements are distributed around it to highlight the key points.

On the whole, this poster effectively shows the Blue eagle IP image of the "Zzheng
Day" brand and its association with Weifang kite culture through rich visual elements

and clear text information. (As show in Figure 4.16)

Main image: In the center of the poster is a main IP image - Xia Pu, with macaw as
the design element. The character is cartoonish and colorful, mainly in yellow, green
and blue, with fluffy hair and alert eyes, wearing detective style clothing and holding a
magnifying glass, which is in line with the identity of the detective.

Background: The poster background is mainly yellow and blue, and the overall
tone is consistent with the previous poster, which is still in sharp contrast and enhances
the visual impact. Elements in the background echo the kite theme, maintaining the
brand's consistent style.

Text information:

The top is also written "WEIFANG - FUNKITE", emphasizing the relationship
with the kite culture of Weifang.

The main title "Zither Day on" and the subtitle "Cartoon visual image IP Design"
highlight the brand and design theme.

The text on the right, "Parrot Detective Xia Pu", introduces the name and
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characteristics of this IP image.

The slogan on the left, "Through the clouds and into the sky," continues the slogan
of the previous poster, symbolizing freedom and the spirit of exploration.

Logo and elements: The bee pattern in the upper left corner is still the logo of the
bee Zheng, showing the other IP images of the brand, indicating that the brand has a
diverse character design.

Color and composition: The poster is brightly colored and the combination of
yellow, green and blue catches the eye. The main image is located in the center, and
other elements are distributed around it, making the composition compact and
prominent.

This poster, through rich visual elements and clear text information, effectively
shows the Xia Pu IP image of the "Zizheng Day" brand and the role setting of the
detective, while continuing the close association between the brand and Weifang kite

culture. (As show in Figure 4.17)

This poster shows another IP image of the "Zheng Zheng Day" brand - Bee
Messenger Bee Zheng. Here's a breakdown:

Main image: In the center of the poster is a main IP image, the bee Zheng, with
bees as the design element. The characters are cartoonish, mainly yellow and black,
with fluffy hair and firm eyes. They wear costumes related to bees, and their wings are
partly designed as transparent wings. The overall image is cute and powerful.

Background: The poster background is mainly yellow and black, with contrasting
colors. The honeycomb elements in the background and the pattern of honey drops echo
the theme of bees.

Text information:

At the top is written "WEIFANG - FUNKITE", emphasizing the relationship with
the kite culture of Weifang.

The main title "Zither Day on" and the subtitle "Cartoon visual image IP Design"
highlight the brand and design theme.

The text "Bee Messenger - Bee Zheng" on the right introduces the name and
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characteristics of this IP image.

The slogan on the left, "Through the clouds to the sky," continues the slogan of the
previous posters, symbolizing freedom and adventure.

Logo and elements: The bee pattern in the upper left corner reappears as the logo
of the bee Zheng, demonstrating the unity of the brand and the diversity of other IP
images.

Color and composition: The poster is very colorful and the combination of yellow
and black is very striking. The main figure is located in the center, surrounded by
elements including small bees and honeycomb patterns, with a compact composition
and a prominent visual center.

Through rich visual elements and clear text information, this poster effectively
shows the IP image of the "Zither Zither Day" brand and the role setting of its
emissaries, while continuing the close association between the brand and Weifang kite

culture. (As show in Figure 4.18)

This poster comprehensively displays multiple I[P images of the "Zither Day on"
brand and the design of its peripheral products. Here's a breakdown:

Overall layout

The poster is divided into several sections, each showing different content,
including IP image, design description, peripheral product display, etc. The overall
layout is compact and organized, and the information in each section is clear and clear.

Upper part: IP image display

Main image:

At the top of the poster is a full-body image of several IP figures, namely, Ximai
Crane, Xiayu, bee Zheng, Blue Eagle and Zheng Zheng. Each character is displayed in a
unique pose and expression, with cute shapes and bright colors.

The design elements of these characters are evident, combining traditional kite
culture and modern hipster play styles.

Design description:
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A design caption in the middle of the poster explains the concept: "Combining
tradition and modernity, a kite-themed doll shop that appeals to young people and
families."

The text part further emphasizes the goal and creative source of IP image design,
highlighting the association between the brand and Weifang kite culture.

Midsection: Character and design element details

Character details show:

Multiple angles and details of each character are shown, including different
costumes and expressions, highlighting their unique personalities and design details.

Color description:

The right side shows the color description of IP characters, including the main tone
and auxiliary tone, to help the audience understand the color matching and design ideas
of each character.

Part: Peripheral products display

Peripheral Products:

A variety of IP image-related peripheral products were displayed, including mobile
phone cases, hand-operated blind boxes, etc. These products are beautifully designed,
brightly colored and closely integrated with the IP image.

The product display section also includes product packaging design, highlighting
the overall image and serialization characteristics of the brand.

IP image display board:

On the left is a display board of IP images, including the name and pose of each
character, giving the audience a clearer understanding of each character's characteristics
and background.

Design specification

The bottom of the poster again highlights the design instructions, detailing the
design philosophy and inspiration for each character, explaining how to combine
traditional kite elements with modern hipster play culture to create a unique IP image.

conclusion



38

This poster, through detailed display and explanation, comprehensively shows the
"Zither Zither Day" brand multiple IP images and peripheral product design. The visual
elements are rich, the information is clearly conveyed, and the brand's design concept

and product characteristics are effectively displayed to the audience. (As show in

Figure 4.19)

Colors and Patterns:

Each blind box package has its own unique main color, which is blue, yellow, red
and green. These colors not only make each blind box unique, but also help consumers
quickly identify different IP personas.

The patterns on the packaging are mainly the images of various IP characters,
including blue eagle, bee zheng, fairy dance crane, etc. Each character is displayed on
the front and side of the blind box, which is vivid and eye-catching.

Role Introduction:

Each blind box package has the name of the IP character, such as "Blue Eagle",
"bee Zheng", "Senmai Crane", etc., which can help consumers better understand the
background and characteristics of each character.

The blind box packaging in the middle is labeled "hidden characters", which adds a
sense of surprise and fun to the purchase and attracts consumers to buy to discover the
hidden characters.

Brand logo:

The distinctive brand logo "FUN KITE" on the packaging reinforces the brand
image and recognition, allowing consumers to recognize at a glance that these products
are from the same brand.

Product display

Front and side display:

The picture shows the front and side of the blind box, and consumers can clearly
see the overall design of the blind box. Each blind box shows a full-body image of the
IP character, as well as a pattern of some related accessories, adding to the visual effect.

Three-dimensional and hierarchical sense:
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The lid of some blind boxes is opened to show the internal card design, which not
only enhances the three-dimensional and hierarchical sense of the picture, but also
allows consumers to have more expectations for the content of the blind box.

Market attraction

Diversity:

Different colors and patterns of blind box packaging show the diversity and
richness of the brand, each blind box has a unique charm to meet the preferences of
different consumers.

Mystery:

The setting of hidden characters adds mystery and appeal to the product,
encouraging consumers to buy more blind boxes to collect a full set of characters,
enhancing the fun and interactive nature of the product.

conclusion

This picture successfully highlights the diversity of the brand, the beauty of the
design and the appeal of the market by showing a series of blind box product packaging
of the "Zither Day on" brand. The brightly colored and uniquely designed blind box
packaging not only attracts the eye, but also increases the sense of surprise and fun of
purchase by hiding the character, further enhancing the market competitiveness of the

brand. (As show in Figure 4.20)

This image shows a series of "Zither Day on" brand badge designs, each showing a
different IP image. The following is the analysis of specific design ideas:

Overall layout and design

Round badge:

Each badge is a circular design, a shape with unity and simplicity that is easy to
carry and display.

The edge of the badge has the "Zither Day * FUN KITE" brand logo to enhance
brand recognition.

Color matching:
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Each badge has a different edge color, green, red, yellow, orange and blue, which
are bright and bright to attract the eye.

The choice of color may also be related to the personality and characteristics of
each character, increasing the recognition and interest of the badge.

Center pattern

Role presentation:

The badge center showcases different IP images, including Xia Pu, Xianmai Crane,
bee Zheng, Blue Eagle, etc. Each character appears as a cartoon image with rich
expression and unique shape.

Each character is exquisitely detailed, highlighting its unique design elements and
personality traits.

Coordination of character and setting:

The center pattern contrasts with the background color, making the character stand
out more.

The background color is coordinated and unified with the main color of the
character, and the overall visual effect is harmonious.

Text information

Brand logo:

The words "Zither Day on" and "FUN KITE" on the edge of the badge enhance
brand recognition and help consumers remember the brand.

The text design is simple and clear, and the overall design style is unified.

Market attraction

Collection and interaction:

The diverse design encourages consumers to collect a full set of badges, adding to
the interactive and interesting nature of the product.

Each badge represents a different [P image that meets different consumer
preferences and needs.

Brand promotion:
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Through this badge product, the brand can get more exposure in daily life, and
consumers wearing badges has become a mobile form of advertising.

Bright colors and cute cartoon images have attracted young consumers and trendy
play enthusiasts, expanding the brand's market influence.

conclusion

This series of badge design successfully highlights the IP image of the "Zzheng
Day on" brand through the unified circular shape, bright color matching, sophisticated
character display and clear brand logo. Each badge not only has a strong visual appeal,

but also has a good collection value and marketing effect. (As show in Figure 4.21)

Summary of the chapter IV

1.Concentrated brand information: The Logo is called "Zither Day" and the design is
clearly inspired by the traditional Chinese art of kite making. Weifang is the famous
hometown of kites in China, known as the "capital of kites", the design of the Logo will
combine the elements of kites with modern graphic design, showing the cultural
characteristics and artistic value of Weifang kites.

2.Visual system with impact : The use of bright colors, with a strong visual impact
effect, with the trend of the design carrier, more prominent design fashion, so that the
design style has an impact, by not designing different IP images and peripheral products,
the formation of a series of brand products, enhance the visual impact and brand
influence

3.Strong brand recognition : Through different brand IP design, LOGO design,
standard color formulation, design carrier selection, so that the brand has a strong brand
recognition

4.Style minimalist modern: In terms of style, the brand has a certain simple style, the

IP image color is more unified, the character image is displayed in a series, although
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there are different clothing elements, but the character itself has a close relationship, in
style also formed a unified and simple characteristics.

5.Strong unity of brand visual image:The design scheme has the brand tone, such as
graphics, color, text, to achieve unity is conducive to brand unity, but also has the brand
recognition.

6.3D modeling, 3D printing:Use zbrush modeling software to make IP image, and then
use 3D printer to print out the character image

7.Series fashion play:The design of the brand drawings into different fashion toys, such
as jigsaw puzzle, hand, finger skateboard, IP display blind box, character acrylic display
card and so on.

8.Tide play derivative peripheral:Extend the design of the peripheral products of the
designed IP characters, and make the designed drawings for physical production to
facilitate display

9.Hand model display: Using airbrush and hand-painted graffiti technology, the 3D

printed resin material model is colored to produce the final IP character image, which

has a good visual display effect



CONCLUSION

Graduation project is an important milestone in each student's academic career. It
is not only a comprehensive application of the knowledge learned, but also an important
rehearsal for the future career. In this graduation project, I deeply discussed the project

of "Zheng Zheng Day < Kite Tide Play Hand Office", through the design and

production of unique handmade blind box packaging, aiming to highlight the perfect
integration of traditional culture and modern trend.

In the design process, I first conducted an in-depth study on the target market, and
clarified the dual needs of young consumers for originality and culture. Through the
modern interpretation of the traditional kite elements and the artistic expression of the
profound meaning of the kite culture, the design not only reflects the artistry, but also
emphasizes the practicality and the wide acceptance of the market. In the design,
multiple IP roles are adopted, and each IP role has a clear color and design theme
elements, and distinct colors are adopted to enhance the visual impact, while combining
clear product information and user interaction design to ensure the practicality and
attractiveness of the packaging.

By using digital modeling and 3D printing, [ successfully transformed design from
concept to physical models, a process that not only trained my technical skills but also
improved my problem solving skills. Each design decision has been considered in detail,
from the material selection to the production process, aiming to ensure that the final
product accurately conveys the design intention.

In addition, during the implementation of this project, I deeply realized the
importance of teamwork. Working cooperation with my classmates led me to realize the
power of multi-disciplinary integration and that the different expertise of each team
member was critical to the success of the project. This kind of interdisciplinary
cooperation experience will undoubtedly have a long-term positive impact on my future

carccer.



In short, this graduation project not only let me have a deeper understanding of
"Zheng Zheng Day < Kite Tide Play Hand Do", but also let me master the ability to
transform traditional cultural elements into modern products. This experience
strengthened my ability in design, technology application, teamwork and project
management, and laid a solid foundation for me to enter a broader design field in the

future.
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Figure 2.1 Anime style
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Figure 3.1 International fashion game market share
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Figure 3.2 Market size and trend
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Figure 3.3 The largest international market share analysis chart
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Figure 4.2 Typeface standard drawing
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Figure 4.4 Design inspiration and color matching



Figure 4.5 Auxiliary Graphic Inspiration Design (1)

Figure 4.6 Auxiliary Graphic Design (2)
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Figure 4.7 Poster Design (total)
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Figure 4.9 Introduction card design
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Figure 4.11 Manual packaging box design (inner box knife die drawing)
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Figure 4.14 Modeling process presentation

Figure 4.15 Jigsaw illustration design
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Figure 4.16 Poster design
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Figure 4.17 Poster design
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Figure 4.19 Poster design

Figure 4.21 Medal design
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