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ABSTRACT

Creative Design of Tourism Culture of Tanguo Ancient City analyzes the historical
and cultural connotation of Tanguo Ancient City. With the vigorous development of
modern economy, the tourism industry has become more and more extensive. Therefore,
a set of innovative cultural travel design is constructed.

This design scheme respects the history, excavates the cultural connotation, optimizes
the tourism experience as the basic principle, builds a unique attractive ancient city
cultural tourism brand. The logo design, IP image design and extension, poster design,
etc. are completed through the structure of the "ancient city". The IP image designed
with the local specialty "Ginkgo" as the prototype was born, through the IP image to
draw a variety of emojis, through a series of advertising and poster design to appeal to
people's correct view of cultural tourism, so that science and technology can better
integrate into life. As a whole, it presents a lovely and simple feeling. Through the
derivative of cultural and creative products, the public publicity highlights the
integration of historical culture and modern tourism, which has a positive role in

promoting the future protection and development of the ancient city.

Keywords: Tan Ancient City; Cultural tourism creative design; Derivative design;

cultural connotation; creative products
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INTRODUCTION

Relevance of the study. The purpose of this study is to deeply study the
cultural tourism and innovation characteristics of Tanguo Ancient City, explore the
style and text connotation of the ancient city, and provide support for the protection,
inheritance and development of ancient city architecture.

Ancient city cultural tourism ideas can be displayed in tourist places around
the country to show the unique charm of ancient city architecture to consumer
groups. Through the publicity of cultural and creative products, people can more
intuitively understand the value of the ancient city architecture, historical
significance and cultural traditions, and enhance the knowledge and understanding
of the ancient city civilization.

This design scheme respects the history, excavates the cultural connotation,
optimizes the tourism experience as the basic principle, builds a unique attractive
ancient city cultural tourism brand. The logo design, IP image design and extension,
poster design, etc. are completed through the structure of the "ancient city"”. The IP
image designed with the local specialty "Ginkgo" as the prototype was born,
through the IP image to draw a variety of emojis, through a series of advertising
and poster design to appeal to people's correct view of cultural tourism, so that
science and technology can better integrate into life. The overall feel is lovely and
simple

The purpose of the research: The public publicity through the derivative of
cultural and creative products highlights the possibility of the integration of
historical culture and modern tourism, which has a positive role in promoting the
future protection and development of the ancient city.

Research Objectives:

1. Analyze the tourism culture of the ancient city.

2. Analyze the intangible cultural characteristics of ancient cities
3. Analyze some items included in Ancient City creative products.
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4. Determine the requirements of functional planning and spatial solutions
for the ancient city.

5. Identify artistic and aesthetic solutions for the ancient city.

6. Determine the specific details of material selection for the creation of
ancient City creative products.

The research subject (theme) is Tanguo Ancient city tourism culture
creativity.

The object (focus) of the research The design scope and promotion depth of
ancient city cultural and creative products.

Research methods. This paper adopts the following theories and thematic
research methods: literature research method, investigation research method, case
analysis method, graphic creative method.

Elements of scientific novelty. The novelty element of science. This study
will contribute to the further development of ancient city culture in order to cope
with the expansion and application of ancient city in modern knowledge. The
design experience of cultural and creative products in ancient city is analyzed.
The basic principles of ancient city tourism culture creativity are determined.

Practical significance. The results of this study can be used for the
promotion and application of the cultural creative products of ancient city, as well
as the future development of Tanguo Ancient City.

Structure and volume of the thesis.

Task Content: Cultural and creative works: Display ancient city style and
cultural creative products

Poster: Tanguo ancient City

Video: The production process and the results of the work display

21
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Chapter |
INTRODUCTION

1.1 Background of topic selection

With the vigorous development of the modern cultural tourism industry,
various places have excavated historical and cultural heritage and transformed it
into tourism resources to attract tourists, so as to promote the prosperity of the
local economy. As a cultural site with high historical value, the protection and
development of the ancient city of Tanguo has attracted more and more attention.
The proposal of creative cultural tourism design aims to excavate and revitalize
the history and culture of the ancient city, and enable tourists to understand and
feel the thousand-year-old charm of the ancient city through innovative display
techniques and interactive experiences, so as to enhance the tourism attraction of
the ancient city.

Under the background of the rapid development of China's modern cultural
tourism industry, various regions have dug out rich historical and cultural heritage
and transformed it into attractive tourism resources to attract tourists and promote
the prosperity and development of local economy. As a cultural site with high
historical value, the preservation and development of Tanguo Ancient City has
been paid more and more attention. Under this background, creative cultural
tourism comes into being, its core goal is to dig deep and vigorously promote the
historical and cultural heritage of the ancient city.

Through the creative tourism design of the history and culture of Tanguo
Ancient City, we can use innovative display techniques and interactive experience,
so that tourists can more intuitively understand and feel the millennium charm of
the ancient city. This move can not only enhance the tourist attraction of the
ancient city, but also allow tourists to deeply understand the rich history and
culture of China during the experience process, and further stimulate their

enthusiasm for cultural inheritance and protection.
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Under the guidance of creative cultural tourism design, Tanguo Ancient City
will present itself in front of tourists with a new attitude. Through innovative
display techniques, such as VR, AR and other technologies, visitors will be able
to experience the historical changes of the ancient city and appreciate its unique
cultural features. In addition, interactive experiential design, such as role play,
field exploration, etc., will enable visitors to better integrate into the historical
atmosphere of the ancient city and experience its cultural connotation.

In short, creative cultural tourism design has injected new vitality into the
protection and development of Tanguo Ancient City. On the basis of fully
exploring and inheriting the history and culture, we will use innovative means to
enhance the tourist attraction of the ancient city, so that more people can
understand and love this thousand-year-old city, and jointly safeguard this
valuable historical and cultural heritage. At the same time, this article will provide
a new model for the development of cultural tourism industry in our country, and
provide reference for the development of cultural tourism industry in other

regions.

1.1.1 The purpose and significance of the topic

Based on the tangible cultural heritage of Tancheng in terms of tourism
culture through the performance of cultural and creative products, this design can
let more people understand this intangible heritage and culture, so that the
material heritage culture can be displayed in the eyes of the public, and more
innovative components can be integrated into today's daily life on the basis of this
excellent traditional culture. In order to let the masses understand the tangible
cultural heritage of the ancient city of Tanguo, this design aims to better convey
the wonderful content of the tourism culture of the ancient city of Tanguo with
interesting story images through the presentation of visual forms. Through the
research and collation of "Tanguo Ancient City", as well as the combination of

local representative culture, a set of visual design on tourism creativity can be
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made, so as to better understand the connotation of local culture, so as to provide
support for the development of material heritage and tourism culture.

This design project is deeply planted in Tancheng, a piece of land with a long
history, and takes its dazzling material cultural heritage in the field of tourism
culture as the source of inspiration. We aim to build a bridge of communication
through a series of carefully created cultural and creative products, so that these
intangible heritage and unique culture with profound heritage can enter the
public's vision with a more vivid and intimate attitude, so that they will not only
become accessible artworks, but also a beautiful cultural landscape in daily life. In
this process, we will fully respect and excavate Tancheng's excellent traditional
cultural genes, skillfully integrate modern design concepts and innovative
technologies, so that it can be revitated in the inheritance, which not only retains
the traces of years, but also adds the vitality of The Times.

In order to fully and vividly demonstrate the unique charm of the ancient city
of Tang Guo, the design emphasizes the power of visual narrative. We are not
only satisfied with static display, but strive to weave a fascinating story through
dynamic images, interactive experience, interesting illustrations and other visual
forms, so that every audience can feel the historical pulse and cultural charm of
the ancient city of Tang. These story images will not only be the reproduction of
history, but also the re-creation of culture. They will fly into the homes of
ordinary people with creative wings, and stimulate people's curiosity and desire to
explore traditional culture.

Through in-depth research and data collection of "Tan Guo Ancient City",
we carefully selected a series of most representative cultural symbols and
elements, such as simple architectural features, unique folk activities, legendary
historical figures, and so on, as the core materials for creative design. On this
basis, combined with the modern aesthetic trend and market demand, we plan to
make a comprehensive tourism cultural creative visual design plan, covering
many aspects from brand image building, guide system design, souvenir

development to digital media application, and strive to show the broad and
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profound and unique charm of Tancheng culture in an all-round and multi-
dimensional way.

The ultimate goal of this project is to build a platform that allows more
people to easily contact, deeply understand and fall in love with Tancheng's
material cultural heritage, while promoting the development of local cultural
tourism industry and promoting the common prosperity of local economy and
social culture. We believe that through such design practice, not only can enhance
people's sense of identity and pride in local culture, but also attract more domestic
and foreign tourists' attention, making Tancheng and its rich history and culture
still shine a charming light in today's globalization, becoming a cultural bridge

connecting the past and the future.

1.1.2 Introduction to the topic selection

This topic plan will apply the design and creation of tourism culture in the
ancient city of Tanguo to tourism promotion, so as to achieve the purpose of
promoting science popularization, and at the same time, it can also promote the
development of the cultural tourism industry and better understand the rich
content of China's cultural tourism. So as to provide more support for the
development and research of China'’s cultural tourism. With the rapid development
of social economy, people's material living standards have been significantly
improved, and the people's needs for spiritual and cultural aspects have become
more and more diversified, multi-level and multi-faceted, which is also the
cutting-edge concept of cultural tourism design.

This project aims to skillfully integrate the profound historical and cultural
heritage of Tankuo Ancient City with the innovative design of modern tourism
culture. Through a series of well-planned promotion activities, it not only allows
tourists to obtain the nourishment of knowledge during the tour and realize the
purpose of popular science education, but also strives to stimulate the vitality of
the cultural tourism market and inject new impetus into the vigorous development

of this industry. We hope to take this opportunity to dig deeper and showcase the
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diverse features of Chinese cultural tourism, from the ancient city of Tanguo to
other cultural treasures in the vast land of China, leading domestic and foreign
tourists to embark on a journey of cultural exploration across time and space.

With the rapid development of the social and economic train, the material
life of the residents is increasingly rich, and the pursuit of the spiritual world is
also showing an unprecedented diversification trend. People are no longer
satisfied with simple sightseeing Tours, but are eager to experience the depth of
culture and feel the temperature of history during travel. This deep spiritual and
cultural demand calls for higher levels and more diversified cultural tourism
products and services. It is based on this background of The Times that our
project came into being, trying to stand at the forefront of cultural tourism design,
integrate education, fun and participation, and create a tourism experience that
conforms to modern aesthetics and does not lose cultural heritage.

We will use multimedia technology, virtual reality (VR), augmented reality
(AR) and other modern scientific and technological means to make the historical
story and cultural connotation of Tankuo Ancient City presented to tourists in a
more vivid and intuitive way, so as to make the ancient cultural heritage "alive"
and make it a bridge connecting the past and the future. At the same time, cultural
festivals, academic seminars, interactive workshops and other activities are held
to promote cultural exchange and inheritance, enhance public awareness and
participation in cultural heritage protection, and further promote the deepening
and development of cultural tourism research.

To sum up, this project is not only an innovative practice for the tourism
culture of Tanguo Ancient City, but also an important measure to respond to the
call of The Times and meet the growing needs of people for a better life. With its
unique charm, it will lead the new fashion of cultural tourism, contribute wisdom
and strength to the development of cultural tourism industry in China and even the
world, and open a wonderful journey to explore the broad and profound Chinese

civilization.

1.2 Research Methods
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At present, this topic needs to span multiple disciplines, including computer
science, psychology, economics, sociology and other disciplines. Based on this,
the design will inevitably include multiple disciplines and technical directions,
exploring how to apply tourism cultural technology to different scenarios to
improve people's quality of life and happiness.

The design work is no longer a simple technical pile, but to cleverly combine
the unique charm of tourism culture with a variety of technical directions. This
includes, but is not limited to, the use of artificial intelligence to optimize travel
experiences, the in-depth understanding of tourist behavioral psychology through
big data analysis, the design of incentives to promote sustainable tourism by
incorporating principles of behavioral economics, and the use of sociological
theories to build a more harmonious and inclusive travel community environment.

Our goal is to explore how these technologies and methods can be
seamlessly integrated into different life scenarios, from micro-travel planning in
busy cities to cultural immersion experiences in remote villages, from
personalized recommendations on online virtual tourism platforms to intelligent
management of offline physical scenic spots, all of which reflect the deep
integration of technology and humanity.

Through this effort, we aim not only to enhance the attractiveness and
convenience of tourism activities themselves, but more importantly, to
fundamentally improve people's quality of life and happiness by enriching
people's cultural horizons, enhancing the sense of connection between people, and
providing more intimate and personalized services. This is a perfect encounter
about wisdom and beauty, efficiency and emotion, and also an active exploration
and practice of a better life form in the future.

(1) Literature research method

Read a large number of literature related to this proposition, understand how
to master the design of tourism cultural and creative products and regional
characteristics, and find relevant design works. Through the study of existing

literature, we can understand the current situation of the development of the
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ancient city, collect pictures and videos of the design of the ancient city's tourism
cultural and creative products, and summarize, sort, classify and analyze the data.

During the journey of exploring the design mystery of tourism cultural and
creative products and the deep integration of regional characteristics, | immersed
myself in a wide range of literature materials in related fields, including not only
authoritative design theoretical works, but also the latest research reports and in-
depth analysis articles of the industry. My goal is to master how to skillfully
integrate the essence of local culture into the creative design of modern tourism
commodities in an all-round and multi-angle way, so as to create excellent
cultural and creative works with both cultural heritage significance and fashion
sense.

In order to feel the charm of tourism literature and creativity more directly, I
actively searched and studied a series of successful design cases at home and
abroad. These works not only show how designers accurately capture the unique
features of regional culture, but also present these elements in new and interesting
ways in product design, from exquisite handicrafts to creative digital experiences,
each work is a modern interpretation of traditional culture.

As for the specific research object of ancient city, | dig deeply into its
historical evolution, cultural heritage and current development, and strive to fully
understand its unique value as a tourist destination. Through the network platform,
professional database and field investigation, | have collected a large number of
pictures and videos about the cultural and creative products of ancient city
tourism. These first-hand materials cover a wide range of fields from traditional
souvenirs to high-tech interactive experiences, and every frame of image and
every second of video contains the re-interpretation and innovative expression of
the ancient city story.

After data collection was completed, | carried out systematic summary work
to ensure the integrity and accuracy of information. Then, advanced digital tools
are used to sort and classify, and a clear database is built according to product
types, cultural elements, design concepts and other dimensions. Through careful

analysis of these valuable materials, | try to reveal the design logic and market
21
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trend behind successful tourism cultural and creative products, so as to provide a
solid foundation and source of inspiration for subsequent creative development. In
addition, | also paid attention to consumer feedback and market response, trying
to extract the key elements to enhance the attractiveness and market
competitiveness of tourism cultural and creative products, so as to better integrate
regional characteristics in future design practice and create in-depth and popular
tourism cultural and creative products.

(2) Survey and research methods

Through the investigation, we will understand the current situation and trend
of the visual design scheme market in the ancient city, investigate and analyze it,
find out its characteristics and its formation process, and analyze various factors
affecting cultural tourism. Organize cultural tourism cultural and creative
products, have a comprehensive understanding of the design concept, and provide
support for promotion and marketing.

In order to further explore the market context of ancient city visual design
solutions, we have carefully designed and implemented a comprehensive research
program. This program aims to uncover the full scope of the current market,
focusing not only on the richness of its present situation, but also on the subtle
changes in future trends. Through field visits, expert interviews, questionnaires
and other means, we have collected a large number of first-hand information, and
strive to describe the outline of this field comprehensively and accurately.

In the process of analysis, we carefully sorted out the diverse styles and
unique creativity of the ancient city visual design, and revealed the design concept
and cultural roots behind these schemes. Through the review of historical
documents and the comparison of modern technology application, we trace the
evolution path of ancient city visual design from germination to maturity, and
elaborate the complex interactive process of its characteristics. On this basis, we
also pay special attention to the integration of globalization and localization
background, how to retain the traditional charm at the same time, integrate
innovative elements, so that the ancient city visual design with new vitality and

vitality.
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As one of the important driving forces to promote the development of
ancient city visual design, cultural tourism has many influencing factors and
interweaving. We systematically analyze the profound impact of multiple factors
such as policy orientation, market demand, technological innovation and
community participation on cultural tourism and visual design. Especially in the
digital age, how to use emerging technologies such as AR and VR to enhance
visitor experience has become a highlight of our research.

In addition, we know that excellent cultural and creative products are the
bridge between design and market. Therefore, we focus on organizing and
developing a series of cultural tourism products that not only reflect profound
cultural deposits, but also conform to modern aesthetic tastes. This includes but is
not limited to special souvenirs, art derivatives, interactive experience projects,
etc. Each work strives to achieve a harmonious coexistence of tradition and
modernity in the design concept, so that visitors can feel the temperature and
depth of culture in the purchase and use.

Finally, in order to ensure that these well-planned visual programs and
cultural and creative products can effectively reach the target group, we have
developed a thorough promotion and marketing strategy. Combined with
diversified online and offline channels, storytelling marketing, KOL cooperation,
social media interaction and other ways are used to enhance brand influence and
stimulate the interest and resonance of potential consumers, so as to provide solid
support and impetus for the sustainable development of ancient city cultural
tourism.

(3) Case study method

Through the analysis and generalization of the existing cultural tourism
visual innovation transformation, comparative research, learning from the
expression of innovation and cultural preservation in their design, difference
analysis, grasping the cultural characteristics in the existing design, and more
reasonably carrying out the design ideas of this proposition. This paper compares

and analyzes the relevant design strategies at home and abroad with practical
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applications, and draws on their successful experiences and failures. Provide the
foundation for the positioning and design of the brand.

In the in-depth exploration of the broad landscape of visual innovation in the
field of cultural tourism, this study is committed to conducting a comparative
research feast across the boundaries of time and space through the detailed
analysis and comprehensive generalization of existing cases. This is not only an
in-depth exploration of the interaction mechanism between innovative thinking
and cultural inheritance, but also an artistic exploration of how to balance the
"new" and "old" in the design language. In each design case, we carefully observe
how innovative methods inject new vitality into the cultural heritage on the basis
of not destroying the original charm of the cultural heritage. At the same time,
through the method of difference analysis, we accurately extract the unique
cultural symbols in each case to ensure that the design ideas can not only
highlight the uniqueness of regional culture, but also conform to the modern
aesthetic trend.

Based on a global perspective, this paper has extensively collected and
screened a series of representative cultural tourism visual transformation projects
at home and abroad, which may successfully integrate the essence of traditional
culture with modern design concepts to create a refreshing tourism experience; Or
for various reasons failed to fully realize the original intention of its design,
leaving a lesson worth pondering. Through a systematic comparative analysis of
the successes and failures of these cases, we aim to reveal the design strategies
that can inspire and promote cultural confidence, while also pointing out potential
risks and challenges, providing valuable lessons for subsequent design practice.

On this basis, this study further focuses on how to translate the above
research results into specific brand positioning and design implementation
strategies. We emphasize that in a rapidly changing market environment, brands
need to not only deeply understand their own cultural roots, but also flexibly
apply these tried-and-tested design wisdom to build a bridge of emotional
resonance with their target audience in a differentiated and story-driven way of

expression. Through such methodology guidance, the aim is to help designers and
21
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decision makers to grasp the cultural context more confidently and accurately, so
that every cultural tourism design can become a bridge connecting the past and
the future, telling its own moving story, so as to stand out in the fierce market
competition and achieve sustainable development.

(4) Graphic Creativity Method

Graphic creative aids are used to design products such as illustrations and
posters through hand-drawn and computer-generated graphics to build a brand.

Graphic creative AIDS, as the right hand in the field of modern design,
cleverly combines the inspiration of traditional hand-drawn art with the infinite
possibilities of advanced computer technology, opening up a way for designers to
design efficiently and creatively. These tools are not limited to simple line
drawing or color filling, they range from the quick capture of a preliminary
concept sketch to the careful elaboration of elaborate illustrations, each designed
to enhance the uniqueness and visual impact of the work.

When it comes to creating engaging illustrations and memorable posters,
Graphic Creative AIDS help designers push creative boundaries with its rich
library of features such as diverse brush simulations, precise vector editing, and
intelligent layout suggestions. Designers are free to experiment with different
styles and techniques, whether they are pursuing retro hand-painted textures or
exploring futuristic digital art, which can be realized with the support of these
tools.

In addition, these tools are indispensable for building and strengthening the
brand image. Through the use of unified visual elements, the creation of
customized graphics, and the precise matching of brand colors and fonts, graphic
creative AIDS ensure that every design output can deeply convey the brand's core
values and unique personality. It makes a brand's visual storytelling more
consistent, whether it's a small icon on social media or a spectacular display on a
large outdoor billboard that instantly grabs the attention of the target audience and
impresses them.

In summary, with its tribute to hand-drawn art and deep integration of

computer-generated technology, graphic creative AIDS have become an important
21



21

driver in the field of design to promote innovation and create a superior visual
image of the brand. In the ever-changing aesthetic trends and increasingly fierce
market competition, they provide strong support for designers, making creativity

boundless and brands extraordinary.

1.3 Current status of domestic research

1.3.1 Current status of domestic research

The ancient city of Tanguo is divided into two modes: the ancient city rebuilt
on the basis of historical relics and the completely new ancient city. Obviously,
the ancient city of Tanguo belongs to the latter. Although the construction of such
an ancient city is based on the real local history, it is more of a cultural
representation and tribute. Tancheng, with more than three thousand years of
historical and cultural accumulation, is an indispensable part of Qilu culture. Its
profound cultural heritage includes filial piety culture, Confucian culture, Dongyi
culture and military culture, which gives birth to the unique charm of this land.
The project of Tanguo Ancient City cultural tourism characteristic town takes
ancient Tanren and Xiao culture as the soul, Han and Tang architectural style as
the skeleton, and Suzhou garden style as the flesh and blood, and deeply explores
the essence of Dongyi culture, Confucian culture, Xiao culture, military culture
and folk culture (Xu Fu Long, 2022).

Tan Guo Ancient City, as a cultural tourist resort that cleverly integrates
ancient and modern charm, its construction concept goes beyond simple historical
restoration, but aims to harmonize the historical gravity with the modern aesthetic
through innovative design techniques. This ancient city is not only a time capsule,
storing memories of the past, but also a living cultural museum, vividly showing
the vicissitudes of wind and rain and cultural heritage of Tancheng for 3,000 years.

In terms of planning, the project of Tanguo Ancient City's characteristic
town of cultural tourism is ingenious and chooses a non-traditional reconstruction

mode, that is, creative reproduction on the basis of respecting historical facts. This
21



22

way makes the ancient city not only retain the tribute to the ancient Tancheng
style, but also integrate the fresh blood of The Times, so that visitors can feel the
simple historical atmosphere, but also enjoy modern services and facilities. This
design philosophy of blending old and new is the unique feature of Tanguo
Ancient City that distinguishes it from other traditional restoration projects.

Tancheng, as the treasure of Qilu culture, has profound cultural accumulation,
which is reflected in many aspects. The culture of filial piety has been given a
fresh vitality here, the teachings of Confucianism have penetrated into every
corner of daily life, the mystery and antiquity of Dongyi culture have covered the
land with a layer of legend, and the military culture has witnessed the brilliant
chapters of countless strategists and warriors. These rich cultural elements have
been carefully refined and displayed in Tanguo Ancient City, every brick, tile,
grass and wood seems to tell the story of thousands of years.

It is worth mentioning that the design of the ancient city has fully absorbed
the majestic architecture of Han and Tang dynasties and the exquisite elegance of
Suzhou gardens, and the perfect combination of the two has created a space
experience that is both classical and clever. During the walk, tourists seem to
travel through time and space, for a while in the magnificent palace, feel the bold
of the emperor and general; Then linger in the winding garden path, experience
the elegant feelings of literati. Such a design is not only impressive, but also a
successful attempt to deeply explore traditional culture and modern expression.

In addition, Tanguo Ancient City also deeply explores the Xiao culture and
other local characteristics, as well as the related folk customs, by holding various
cultural festivals, exhibitions and interactive experiences, so that tourists can
contact and understand the cultural essence of this region in an all-round and
multi-angle. This immersive cultural experience undoubtedly provides a valuable
platform for inheriting and promoting the cultural heritage of Tancheng and even
the whole land of Qilu.

All in all, Tanguo Ancient City is not only a tourist destination, but also a

cultural journey through time and space. It carries the heavy history in an
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innovative way, and at the same time shows the broad and profound and infinite
charm of Chinese culture to the world.

"Confucius Tantan spread good stories, thousands of years of ancient county
reputation.” Tancheng County, located in the southernmost part of Shandong
Province, is a treasure land with rich culture and a thousand-year history, known
as the southern gate of "hospitable Shandong”. Tancheng is not only "the
township of Ginkgo Biloba in China" and "the Township of Willow in China", but
also is rated as "National Cultural Advanced County" and "China Green County".
Here has a long history, splendid culture, unique geological landforms and
numerous historical sites, rich geothermal resources and superior natural
ecological environment (Tourism, 2012).

In today's era of rapid development, the tourism industry has reached
unprecedented heights. In recent years, with the promotion of the concept of all-
for-one tourism, China's rural tourism has entered a new stage, which has
promoted the integrated development of rural industries, increased farmers'
income, and promoted the progress of rural economy. Tourism development has
expanded from a point to a surface to benefit a wider range of people. Tancheng
County has become a bright spot in tourism development with its unigue ancient
culture, filial piety culture and Yimeng culture woven by revolutionary culture. In
recent years, the red tourism industry in Yimeng has made remarkable
achievements, the scale of the industry has been expanding, the market has
become increasingly prosperous, and it has shown a good momentum of
continuous growth. Despite this, the dispersion of red tourism resources, the
weakening of brand influence, the lack of informatization level and the lack of
service awareness have gradually emerged, the economic growth rate has slowed
down, and the quality of development needs to be improved urgently (Yan, 2022).

In the long river of history, Tancheng County is like a bright pearl inlaid in
the south of Qilu land, its profound cultural heritage and natural scenery add
radiance to each other, writing a legendary chapter of "Confucius spread a good
story, the ancient county was famous for thousands of years". Tancheng, not only

bearing the traces of thousands of years, but also with its unique cultural charm
21



24

and ecological beauty, has become a beautiful business card in the south of
Shandong Province, and is known as a southbound door to the magnificent world
of "hospitable Shandong".

Here, ginkgo trees stand in abundance, willow shadows dance, natural
landscape and humanistic feelings are integrated, giving Tancheng the reputation
of "China Ginkgo Village" and "China Willow Village". The title of "National
Cultural Advanced County" and "China Green County" is a high recognition of
the long history, rich culture and ecological civilization construction on this land.
Tancheng's geological wonders, ancient relics and abundant geothermal resources
constitute an ecological circle of harmonious coexistence between nature and
humanity, attracting countless seekers and travelers to stop and linger.

With the rapid rotation of the wheel of The Times, tourism has ushered in
unprecedented development opportunities. The rise of the concept of global
tourism, like a fresh wind, blows all over the land of China, opening up a new
road for rural tourism in China. Tancheng County, with its unique Yimeng
cultural heritage, has become a leader in this wave, integrating simple history and
culture, profound tradition of filial piety and passionate revolutionary spirit.
Yimeng Red Tourism, in the new era, is full of vitality, not only the scale is
expanding, the market prosperity is unprecedented, showing a strong momentum
of growth, becoming an important engine to promote local economic development.

However, behind the glorious achievements, there are also challenges that
cannot be ignored. The distribution of red tourism resources is relatively scattered,
the brand effect needs to be strengthened, the information construction is lagging
behind, and the service quality still has room to improve. These problems are like
an undercurrent, testing the sustainable development ability of the tourism
industry in Tancheng and even the whole Yimeng region. Faced with the reality
of slowing economic growth, how to maintain growth while improving the quality
of development, strengthen brand influence, use modern information technology
to optimize tourism experience, enhance service awareness, has become a key

issue to be solved.
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In short, Tancheng County, as a treasure place with both natural beauty and
cultural heritage, is standing at the crossroads of tourism industry upgrading and
transformation. By deepening the integrated development of cultural tourism,
strengthening resource integration and brand building, and improving service
quality and technological innovation, Tancheng is fully capable of overcoming the
current challenges, making this historic pearl shine more dazzling in the new era,
and continuing to write the immortal legend of "hospitable Shandong™ South Gate.

At present, with the deepening of people's brand awareness, brand image,
brand culture, brand value and other words are gradually known to the public,
brand image is not limited to the logo or some external identity design, but also a
kind of cultural and connotation embodiment. In the field of tourism brand image
design, most local governments in China are aware that the tourism industry can
drive local economic development, so as to vigorously carry out the construction
and development of tourism products. However, many development and
construction are in a hurry, and the positioning of tourism brand image and the
extraction of core culture are relatively weak, which affects the subsequent brand
promotion (Xiaolin, 2020).

In today's society, with the increasing maturity and deepening of consumers'
brand cognition, brand is no longer just a logo of products or services, it has
evolved into a comprehensive experience, covering multiple dimensions such as
brand image, brand culture and even brand value. These concepts, like a subtle
trend, have gradually penetrated into the daily context of the public, prompting
people to pay more attention to the meaning and story behind the selection of
goods and services. The brand image, which may once have been understood only
as a logo or visual element, has now been given a deeper connotation - it is the
external expression of corporate culture, philosophy and personality, and is a
bridge to the emotional resonance of consumers.

Especially in the tourism industry, local governments have increasingly
realized that tourism, as a beautiful local business card, has immeasurable value in
promoting regional economic growth and enhancing the image of the city.

Therefore, all localities have increased investment, committed to the innovation
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and development of tourism products, and strive to attract domestic and foreign
tourists through rich tourism resources, promote local employment, and promote
diversified economic development. However, in this boom of tourism
development, some problems have also been exposed: the construction of tourism
brand image in some areas is relatively hasty and superficial, and the lack of in-
depth market research and cultural mining. Such practices often lead to blurred
positioning of tourism brands, and the core cultural values cannot be effectively
refined, which makes it difficult for brands to stand out among many competitors,
affecting the establishment of long-term brand loyalty and effective marketing
strategies.

In order to overcome the above challenges, local governments and related
enterprises need to adopt a more systematic and scientific approach to tourism
branding. This includes digging deep into local historical and cultural heritage,
refining unique selling points, and integrating these unique cultural elements into
the brand image through high-quality design and narrative techniques to make it a
compelling story. At the same time, strengthen the interaction and communication
with consumers, use digital media platforms to tell brand stories and build
emotional links, so that tourism brands become not only a geographical symbol,
but also a deeply rooted lifestyle proposal. In addition, the continuous brand
management and maintenance can not be ignored to ensure the consistency and
coherence of the brand image, long-term planning of the brand development
strategy, in order to stabilize the position in the fierce market competition and

achieve sustainable development.

1.3.2  Current status of foreign research

With the acceleration of globalization and the rapid development of science
and technology. Tourism has become one of the main choices for modern people's
pastime. The development of foreign tourism markets has always attracted much
attention, and this article will analyze the current situation of the development of

ancient city tourism in foreign countries and look forward to future trends.
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In the context of the accelerating process of globalization, countries in the
world are increasingly connected, and the rapid development of science and
technology has not only greatly promoted the development of economy, but also
profoundly changed people's lifestyle and leisure choices. Tourism, an ancient and
eternal activity, has been given a new meaning and vitality in the 21st century,
and has become one of the important ways for modern people to pursue spiritual
relaxation, cultural exploration and broadening their horizons.

Among the many tourism options, the foreign tourism market has attracted
the attention of tourists from all over the world with its unique charm. From
romantic ancient cities in Europe to mysterious ancient capitals in Asia, from
historical sites in Africa to ancient civilizations in the Americas, every ancient
city abroad is a witness of time, carrying rich historical stories and cultural
deposits, providing travelers with a spiritual journey through time and space.
Therefore, foreign ancient city tourism is not only the pursuit of beauty, but also a
deep dialogue about culture, art, architecture and even philosophy.

This paper aims to deeply analyze the current development status of ancient
city tourism abroad, and explore how to find a balance between protection and
development, tradition and innovation. With the rise of the concept of sustainable
tourism, many ancient cities have begun to adopt more prudent and responsible
management measures, seeking to promote local economic development while
preserving the authenticity and integrity of historical heritage to the maximum
extent. This includes limiting the flow of visitors to reduce pressure on
monuments, promoting digital guided Tours to enhance the visitor experience,
and directly benefiting local residents through participatory community tourism
projects to jointly safeguard this precious cultural heritage.

Looking forward to the future, the development trend of foreign ancient city
tourism will pay more attention to personalization and experience, combined with
cutting-edge technologies such as virtual reality and augmented reality, to create
an immersive cultural experience for tourists, so that people can preview the
ancient city style before stepping out of the country, or get knowledge supplement

beyond time and space during the tour. At the same time, the concept of green
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tourism and eco-tourism will be further integrated into the planning of ancient city
tourism, encourage low-carbon travel, emphasize the respect and protection of the
natural environment, and ensure the long-term healthy development of tourism.

In short, foreign ancient city tourism is in an era full of challenges and
unlimited opportunities. Through scientific and reasonable planning and
management, it can not only meet people's yearning for a beautiful travel
experience, but also contribute to the inheritance and development of world
cultural heritage, so that these ancient city walls continue to shine in the new era.

One of the most striking features of ancient Chinese cities, the ancient city
walls were military fortifications built of rammed earth. The ancient city walls are
of considerable research value, as they are the boundaries of the city and a symbol
of power. However, many sites have been destroyed due to natural erosion and
human activities (Shunli W, 2024).

As a multi-functional complex integrating cultural protection, consumption
experience and economic growth, urban historical and cultural districts have
increasingly become the first choice for in-depth tourism under the trend of
historical heritage protection and consumption upgrading. Due to the complexity
of the construction purpose, inherent function, and operational management of
historic districts, it is challenging to evaluate historic districts scientifically and
rationally. (Lu Y, 2023)

The ancient city wall, as the treasure of ancient Chinese city style, is not only
a strong military defense line, but also a cultural symbol precipitated in the long
history. These architectural wonders, most of which are based on rammed earth
and built of stone and brick, stand tall, witnessing the change of dynasties and the
integration of civilizations. They are not only physical boundaries, dividing the
world inside and outside the city, but also spiritual and power landmarks,
highlighting the prosperity and order of ancient cities. Over time, these walls have
become a valuable repository for the study of ancient building techniques, urban
management and even social structures, with each mottled brick telling a story of
the past. However, the natural wind, frost, rain and snow and the disorderly

development in the process of human modernization have brought irreversible
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damage to these historical sites, and the protection and restoration work is
particularly urgent.

At the same time, with the increasing enthusiasm of people to explore the
cultural roots, the city's historical and cultural blocks have been given new life in
the new era. These neighbourhoods are not only a microcosm of history, but have
developed into diverse Spaces integrating cultural heritage preservation, modern
consumption experiences and economic dynamism. Walking on the green stone
road, tourists can not only feel the artistic charm of ancient architecture at close
range, but also enjoy the fun brought by consumption upgrading in a variety of
specialty shops, from traditional handicrafts to modern cultural creative products,
every detail reveals the unique charm of the integration of ancient and modern.
This kind of in-depth tourism mode makes historical districts no longer a silent
display of the past, but a living platform for cultural exchange, which promotes
cultural inheritance and innovation.

However, how to realize the sustainable development of the block while
protecting the historical authenticity is a complex and meticulous subject. The
construction and management of historic blocks need to balance the interests of
many parties, not only respect the historical appearance, but also meet the
functional needs of modern society, and take into account the improvement of
economic benefits and community participation. Therefore, it is a major challenge
to establish a set of scientific and reasonable evaluation system to
comprehensively consider the historical value, cultural expression, environmental
protection measures, commercial operation mode and other aspects of the block.
This requires policy makers, planners and all sectors of society to work together
with wisdom and ingenuity to safeguard this hard-won cultural heritage and let
the glory of history illuminate the road to the future.

Abroad, the current state of the tourism market deserves attention. With the
adoption of the Internet, more and more people choose to book and plan their trips
online. Both individual travelers and business travelers are able to make efficient
and fast bookings through the travel platform. According to data from market

research agencies, by the end of 2020, the annual revenue of the foreign tourism
21



30

market exceeded $50 billion. This number shows the huge potential of the online
travel market. However, with the rapid development and brutal expansion of
modern cities, traditional cities and historic districts have been complicated in
color, the landscape is fragmented, and local characteristics are lost. Urban
renewal of old neighborhoods often has a significant impact on the sense of place
and identity. However, there is still a lack of post-updated systematic evaluation
of old areas with cultural resources based on multi-stakeholder public satisfaction.
Due to poor tourism planning, advanced environmental pollution control
technology and equipment in many rural areas are insufficient, resulting in the
destruction of many tourism resources. As a result, this disruption affects the
further development of rural tourism. Often seen as a tool for community
development and poverty alleviation, tourism is considered a non-agricultural
activity that is key to generating income and employment opportunities for poor
urban and rural residents, as well as promoting economic growth in these
communities. Community-based tourism has been advanced as a bottom-up
strategy that encourages local communities to access more just and equitable
benefits to meet their family needs. Despite the potential of tourism in community
development, it is a controversial topic that requires both theoretical and applied
research. This article provides an overview of tourism and community
development research and provides directions for the future.

On an international scale, the dynamic evolution of the travel market is
attracting close global attention. The rapid progress and popularization of Internet
technology, like an unstoppable trend, has profoundly changed the way people
travel. From solo adventurers to business travelers, all types of travelers are
turning to online platforms to take advantage of their convenience for trip
planning and service booking. These travel platforms have greatly enriched the
travel experience with their efficient and immediate service response, as well as
personalized and diverse choices, while also driving the digital transformation of
the entire industry. The latest data from market research institutions show that by
the end of 2020, the annual total revenue of the foreign online tourism market is

expected to exceed the 50 billion US dollars mark, which is not only a clear proof
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of the booming online tourism industry, but also indicates the huge business
potential and unlimited possibilities in this field.

However, behind this modern tourism boom, there are challenges and
reflections that cannot be ignored. With the rapid expansion of modern cities, the
traditional blocks and ancient urban features bearing rich historical and cultural
memories are facing unprecedented impact. The unique urban texture and local
characteristics of the past are gradually blurred and even disappeared in the tide of
modernization. Although old city renovation projects aim to improve residents'
quality of life, they often ignore the protection of regional culture and community
identity, resulting in the lack of comprehensive consideration of multi-stakeholder
public satisfaction in the process of urban renewal. Especially for old areas rich in
cultural resources, how to achieve sustainable development while retaining
traditional charm has become an urgent problem to be solved.

In addition, as an important branch of tourism, the development potential of
rural tourism is also limited by environmental problems. Due to inadequate
tourism planning and lagging environmental protection measures, some areas in
the pursuit of economic benefits in the process of ignoring the protection of the
ecological environment, the lack of necessary pollution control technology and
equipment, resulting in the destruction of natural landscape and cultural heritage,
seriously affecting the sustainable attraction of rural tourism and long-term
development. Rural tourism is not only related to economic benefits, but also an
important way to maintain ecological balance and promote the integrated
development of urban and rural areas.

In this context, tourism is widely seen as a powerful tool to drive community
development and alleviate poverty. It is seen as an economic growth point in the
non-agricultural sector, providing a valuable source of income and job
opportunities for urban and rural residents, especially those in poor areas. The
community-based tourism development model emphasizes a bottom-up approach
and encourages the active participation of local communities in tourism

development to ensure that local residents can share the benefits of tourism fairly,
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meet basic family needs, and promote the overall harmony and prosperity of the
community.

However, the relationship between tourism and community development is
not without controversy, which involves complex interest relations, cultural
conflicts, environmental impacts and other issues, which need to be solved
gradually through in-depth theoretical and practical exploration. Therefore,
research on the interaction between tourism and community development is
particularly important, not only to provide a scientific basis for policy formulation,
but also to guide tourism towards a more inclusive and sustainable development
path.

However, rapid industrialization and urbanization have contributed to the
development of rural tourism. It is of great significance to understand the coupling
relationship between tourism and ecological environment due to the complex
interaction of tourism-induced environmental effects. The degree of coordination
between tourism and ecological environment in Shandong Province is generally
on the rise. Shandong Province should understand the most important variables of
coupling and coordination between tourism and ecological environment, and take
effective measures to balance the relationship between tourism and ecological
environment. Therefore, we can discuss the development and innovation path of
tourism products from the aspects of local ethnic culture, landscape elements,
scientific and technological integration, and local talent advantages, so as to help
tourism products enhance cultural connotation, create characteristics, and improve
product functions and innovation levels. (J, 2018) (Lei T, 2016) (H, 2020)

However, in this era of rapid development, rapid industrialization and
urbanization, like a double-edged sword, promote rapid economic growth, but
also quietly stimulate people's yearning for natural tranquility and traditional
culture. This trend has virtually promoted the vigorous development of rural
tourism, making it a new fashion for modern people to seek spiritual comfort and
relaxation. The interaction between tourism activities and the ecological
environment is like a complex web, which contains both positive promoting

effects, such as increasing the income of local residents and enhancing the
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awareness of ecological protection, and negative challenges, such as ecological
damage and over-exploitation of resources. Therefore, a thorough understanding
of the interweaving of this series of environmental effects is crucial to reveal the
subtle and profound coupling relationship between tourism and ecological
environment, and is a key step to achieve sustainable tourism development.

Taking Shandong Province as an example, as an important province in the
east coast of China, its rich natural resources and profound cultural heritage
provide unique conditions for the development of tourism. In recent years,
Shandong Province has achieved remarkable results in promoting the coordination
and symbiosis between tourism and ecological environment, and the overall trend
shows a positive trend. Behind this achievement, it is the result of a deep
understanding of the coupling coordination mechanism between tourism and
ecological environment, and it is also a reflection of the joint efforts and scientific
planning of local governments and all sectors of society. In order to further
consolidate and enhance this good situation, Shandong Province needs to continue
to pay attention to and identify the most critical variables affecting the coupling
coordination, including but not limited to the management of tourist carrying
capacity, the effectiveness of ecological environmental protection policies and
community participation, and ensure a win-win situation between tourism
development and environmental protection through precise policies.

On this basis, the innovation and development path of tourism products in
Shandong Province should be a comprehensive exploration road integrating multi-
culture, scientific and technological wisdom and local characteristics. First of all,
digging deep into the essence of local national culture and integrating it into the
tourism experience can not only enrich the cultural connotation of tourism
products, but also allow tourists to feel the thick history and cultural charm during
play. Secondly, make full use of the uniqueness of landscape elements to create
differentiated tourism projects, such as ecological agriculture experience, wetland
park Tours, etc., so that natural beauty becomes a highlight to attract tourists.
Moreover, we actively explore the deep integration of science and technology and

tourism, and use modern technological means such as virtual reality and
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augmented reality to provide tourists with novel and interactive sightseeing
methods, while also assisting in environmental monitoring and protection. Finally,
give full play to the advantages of local talents, encourage innovative thinking and
local creativity, and cultivate a group of professional talents who understand
tourism and love ecology. They are the core force to promote the iterative
upgrading of tourism products and maintain regional competitiveness.

In short, Shandong Province should continue to walk in the forefront of the
harmonious integration of tourism and ecological environment, and continuously
strengthen the intrinsic value and external attraction of tourism products through
the above-mentioned multidimensional strategies and practices, so as to harvest
gold and silver mountains while protecting the green mountains and rivers, and set
a model for the sustainable development of tourism in the country and even the

world.

Summary of the chapter |

1. Explore the current situation of the ancient city in depth, including not
only its architectural style, the history of the street layout, but also the lifestyle
and customs of the local residents

3. Deepen our understanding and knowledge of the unique -cultural
background of this region. This step is crucial as it lays a solid foundation for our
subsequent cultural inheritance and innovation.

4. On the basis of comprehensive background investigation, the artistic
expression forms and cultural connotations of ancient cities are analyzed in detail,
so as to determine a set of scientific and reasonable creation methodology.

5. This methodology should integrate traditional craftsmanship with modern
aesthetics, respect the authenticity of history, and take into account the novelty of
creativity, aiming to reproduce the ancient city style through art, and stimulate the
public's interest in and resonance with traditional culture.

6. Study and discuss in detail the attraction of ancient city cultural tourism to

different consumer groups and its influence mechanism. This includes analyzing
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multidimensional data such as visitors' age distribution, interests and preferences,
and consumer behavior to understand how they experience the ancient city culture
while contributing to the development of the local economy and the enhancement
of social identity.

7. In addition, attention should be paid to the potential impact of tourism
activities on the original ecological culture of the ancient city to ensure
sustainable development.

8. Make full use of the power of network technology, such as social media,
virtual reality and other emerging platforms, to broaden the publicity channels of
cultural and creative products and enhance their market influence. It is clear that
cultural and creative products should have the characteristics of uniqueness, story
and interaction, so as to become a bridge connecting consumers and ancient city

culture.

Chapter Il
BACKGROUND RESEARCH AND DESIGN POSITIONING

2.1 Network research

With the number of tourists and tourism revenue on major holidays in 2023
increasing to a certain extent compared with 2022 (Figure 1), the whole year
showed a trend of high and steady growth. Especially during the "Mid-Autumn
Festival + National Day" 8-day super long holiday, the number of domestic
tourists and domestic tourism revenue have recovered to the level of 2019, and
there has been a slight increase. The number of "Mid-Autumn Festival + National
Day" 8-day trips increased by 4.1% year-on-year in 2019, and tourism revenue
increased by 1.5% year-on-year in 2019.

Normalized tourism and travel have promoted the development of medium-
and long-distance cultural tourism, and the travel radius and leisure distance of the

number of tourists have increased significantly (Figure 2)

21



36

It is estimated that the number of domestic tourists in the country will be
close to 4.9 billion in 2023, a comparative increase of about 90%; The domestic
tourism revenue reached about 4.9 trillion yuan, a comparative growth of 140%
(Figure 3).

Since 2014, China's cultural and creative industry has entered a stage of
vigorous development, and the enthusiasm for social capital investment has
soared, but it is basically in the experimental stage, and it is not until 2018 that it
really ushered in stability (Figure 4).

Studies have shown that 95.5% of consumer groups will buy cultural and
creative products, indicating that consumers have a high interest in cultural and
creative products; "Collectibles" and "daily use" are the two main uses of most
groups to buy cultural and creative products (Figure 5).

Post-00 women are the main force of cultural and creative consumption, and
women account for 58.2% of cultural and creative products; In terms of age, the
post-00s generation is the main consumer force, accounting for 49.8%; By city,
consumers in second- and third-tier cities and below account for a significant
proportion (Figure 6).

Undergraduates are the majority of consumers who buy cultural and creative
products, and students are the main consumer group, and consumers have a rigid
consumption concept of cultural and creative products, with more than 70% of the
respondents spending less than 500 yuan (Figure 7).

Personal interest and the popularity of co-branded products around the
industry drive the purchase of cultural and creative products, and the consumption
of cultural and creative products is mainly driven by consumer interest, so as long
as there is creativity, theoretically speaking, everything can be cultural and
creative. Added value, design, and commemorative significance are the three most
important points that can motivate consumers to purchase (Figure 8).

Tancheng County's Yimeng culture, woven with its unique culture, filial
piety culture and revolutionary culture, has become a bright spot in tourism
development, and in recent years, the red tourism industry in Yimeng has made

remarkable achievements(Figure 9).
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Through the analysis of questionnaire surveys, it is found that most
consumer groups are interested in the cultural and creative products of the ancient
city, and the age group is usually between 18-25 years old, and most of the

consumer groups are students (Figure 10).

2.2 Data Integration

In the process of sorting out the materials of the ancient city of Tanguo, the
cultural tourism materials of the ancient city in the past five years were collected,
and | felt the development of China's cultural tourism industry in the past five
years and the changes in people's needs. The design works can be better integrated
into the modern environment, making the creative cultural tourism design of the
ancient city more rich and vivid. With modern cultural tourism design works, the
original thinking was broken when the IP image design was carried out, and the
design works were coordinated as a whole in combination with the topic.

In the deep excavation of the historical dust of Tanguo Ancient City, | had
the honor to immerse myself in the time tunnel of nearly five years, carefully
sorting out every precious cultural tourism information. This is not only a
dialogue with time, but also a personal witness to the vigorous pulse of China's
cultural tourism industry. In the past five years, the rhythm of culture has danced
with the needs of The Times. From a single sightseeing tour to a deep experience,
people's tourism needs are like flowers blooming in spring, increasingly showing
a diversified and personalized new look.

Design, as a bridge between the past and the future, plays a crucial role in
this transformation. My design concept follows the pace of The Times, and is
committed to making each work not only a historical reproduction, but also a
skillful integration into the blood of modern cities, as if the ancient Tanguo City
has found its own melody in the movement of the new era. Through the wings of
creativity, cultural tourism design has been endowed with a richer and more vivid
soul, it is no longer just a representation of space, but has become an emotional

resonance, a symphony of cultural inheritance and innovation.
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When exploring the infinite world of IP image design, | dare to break free
from the shackles of traditional thinking, dare to dream, dare to be different. Each
design element is no longer isolated, they are closely linked around a core theme,
and together weave a whole picture that is both story-telling and rich in cultural
heritage. This overall coordinated design philosophy is like a well-choreographed
drama, in which every role and scene are indispensable and jointly tell the unique
legendary story of Tanguo Ancient City, so that tourists can not only touch the
traces of history, but also feel the emotional link across time and space in their
participation and experience.

In short, through careful combing and deep understanding of the cultural
tourism materials of Tanguo Ancient City, my design trip aims to create a series
of works that can arouse resonance and lead the trend, so that this ancient city can
be revitalized under the nourishment of cultural creativity and become an ideal

place for modern people to find their spiritual home and cultural identity.

2.3 Design positioning

The design is designed to enhance the depth and quality of the travel
experience, rather than simply increasing the number of visitors. Through the way
of entertaining and educating, tourists can learn and understand the culture of
Tanguo in the play, this kind of experiential tourism not only makes tourists full
of harvest, but also brings a positive reputation to the ancient city, thereby
attracting more tourists and forming a virtuous circle.

The design is exquisitely conceived, and its core goal is to deeply explore
and enhance the connotation and texture of the tourism experience, far beyond the
simple pursuit of the superficial needs of tourist growth. It skillfully integrates the
dual attributes of education and entertainment, making travel no longer just a
sightseeing tour, but an immersive exploration of knowledge and culture. Under
the guidance of this design concept, tourists can participate in the elaborately

choreographed dramas, which not only have fascinating plots, but also contain the
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profound historical and cultural heritage of Tan country, making the learning
process lively and interesting and impressive.

Through this way of edutainment, every traveler who enters the ancient city
can gradually uncover the mysterious and charming veil of Tanguo culture in
laughter and amazement. They may experience the daily life of Tan people in
ancient times in a costume drama. Or perhaps in an interactive exhibition,
personally touch those cultural relics through time and space replica, feel the
temperature of history. Such experiential tourism makes knowledge learning no
longer a boring task, but a kind of pleasure and enjoyment. When tourists end
their journey, they will be full of profound understanding and sincere admiration
for Tanguo culture.

In this way, the high degree of satisfaction of tourists is naturally
transformed into the power of word-of-mouth. Their sharing and recommendation
on social media, like a trickle of water, converge into a river, bringing extensive
and positive publicity effect to the ancient city Tan. This kind of spontaneous
communication based on high-quality experience is more real and persuasive than
traditional advertising, and effectively attracts more tourists seeking in-depth
cultural experience. With the gradual expansion of tourist groups, the ancient city
is not only popular, but also prosperous economic activities, forming a virtuous
circle ecosystem with the improvement of tourism quality as the core. In this
process, Tanguo not only consolidated its status as a cultural tourism destination,
but also promoted the inheritance and development of local culture, achieving a

win-win situation of economic benefits and cultural value.

Summary of the chapter Il

1. In order to fully unlock the deep charm of the ancient city's cultural
tourism, we plan to carefully dig out the stories and cultures hidden under the dust
of time through in-depth and detailed background research. This is not just a
simple exploration of the distribution of cultural creative products, but a journey

through time and space to discover the essence of traditions that can touch the
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hearts of modern people. We will visit historians, folk artists, and even read
ancient books and documents, and strive to accurately capture every cultural
element that can inspire creative inspiration, so that every cultural and creative
product carries the thick history and unique customs of the ancient city.

2. Driven by data science, our team will carefully integrate all kinds of
information resources and implement refined data planning to ensure that every
step of decision-making is based on evidence. Through rigorous market research,
in-depth understanding of the needs and preferences of target consumers

3. Select the product design scheme that can reflect the ancient city's cultural
heritage and meet the modern aesthetic taste. From selection to production, each
process will incorporate innovative thinking and technical support, and strive to
create both artistic value and practical cultural and creative products. This is not
only a manufacturing process, but also a cultural re-creation and inheritance, so
that the ancient wisdom in the modern society revitalized.

4. To display ancient City's creativity, we spare no effort to build a
diversified platform integrating sales and communication functions. Online, we
use social media, e-commerce and virtual reality technology to create an
immersive shopping experience, so that consumers can feel the unique cultural
atmosphere of the ancient city even if they are thousands of miles away; Offline,
set up characteristic physical stores and interactive exhibitions, become the city's
cultural landmarks, attract tourists to stop, so that every purchase behavior into a
profound cultural exchange.

5. We are committed to becoming a bridge between the past and the future,
so that the creative light of the ancient city can illuminate the wider world, so that
more people can listen to the voice of history and feel the temperature of culture

through these exquisite cultural and creative products.
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Chapter |11
DESIGN PROCESS AND RESULTS

3.1 Tanguo Ancient City Tourism Cultural and Creative Design

3.1.1 Tanguo Ancient City Tourism Cultural Creative Design Concept

The creative cultural and tourism design of the ancient city of Tanguo, the
creative cultural tourism design of the ancient city of Tanguo, fully reflects the
application of the concept of sustainable development in practical operation.
Through the strategies of preserving historical heritage, promoting community
participation, green tourism, economic diversification and in-depth tourism
experience, this design aims to create an ancient city cultural tourism brand with
balanced development in the three aspects of economy, society and environment,
and provide reference for the protection and revitalization of similar ancient cities.
Such design practices are not only conducive to the sustainable development of
the ancient city of Tanguo, but also provide a new direction for thinking about
cultural heritage protection and tourism innovation on a global scale.

The creative design of cultural tourism in the ancient city of Tang, as an
outstanding model that combines profound cultural heritage and modern
innovative thinking, vividly shows how the concept of sustainable development
takes root in the delicate and comprehensive practical operation level. The design
cleverly combines a reverence for historical sites with a forward-looking vision
for the future, seeking to give a new lease of life to this sleepy old city through a
series of carefully planned strategies.

First of all, in terms of protecting historical heritage, the design team has
taken meticulous restoration measures to ensure that every brick and tile is taken
the best care, while using high-tech means to record and display the historical
story of the ancient city, so that visitors can walk between the monuments, as if

through time and space, to experience the glory days. In addition, special
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emphasis has been placed on the living inheritance of intangible cultural heritage,
and activities such as folk festivals and handicraft experiences have been held to
revitalize traditional culture in interaction.

Promoting community involvement is another highlight of the design. From
the beginning of the planning, the project actively invited local residents to
participate in the discussion, ensuring that the renovation plan would not only
preserve the ancient city's appearance, but also meet the needs of residents in
modern life. Through the training program, many residents have become cultural
communicators or providers of small-scale tourism services, not only improving
their quality of life, but also deepening the sense of cultural experience of tourists.

The concept of green tourism has been put into practice here. The design
incorporates eco-friendly infrastructure such as solar lighting and rainwater
harvesting systems to reduce the environmental burden. At the same time, low-
carbon travel methods are encouraged, such as setting up bicycle rental points to
guide tourists to explore the ancient city in a more environmentally friendly way
and enjoy the harmonious coexistence of nature and culture.

The economic diversification strategy focuses on long-term development,
aiming to attract different types of tourists, extend the tourism industry chain,
create more job opportunities, and achieve a win-win situation between economic
growth and social welfare through the development of various business forms
such as characteristic homestays, cultural and creative markets, and high-end
cultural forums.

The in-depth tourism experience is designed to immerse every visitor in the
unique charm of the ancient city. Through customized guided tour routes, virtual
reality technology to recreate historical scenes, and expert lectures, visitors can
gain a deep understanding beyond the surface sightseeing, and feel the rich
cultural connotation and historical value behind the ancient city.

All in all, the creative design of cultural tourism in the ancient city of Tang is
not only a successful case, but also provides valuable practical experience and
inspiration for ancient cities facing similar challenges around the world. It proves

that under the premise of respecting history, benefiting people's livelihood and
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protecting the environment, promoting the sustainable development of cultural
tourism through innovative design is a completely feasible path, and opens up a
new vision and direction for the protection and utilization of world cultural

heritage.

3.1.2 The tourism cultural and creative design of the ancient city of

Tanguo is finalized

In the final draft of the tourism and cultural creative design of the ancient
city of Tanguo, the main color used is yellow-green, and it has been expanded on
the basis of yellow-green. It makes the design more in line with the theme and has
a sense of hierarchy, and can give a vivid and vivid experience. Some images
such as real-life photos are used in the accompanying pictures, which can be more
appropriate to the real life of the consumer group, so that the audience can
understand the impact of cultural tourism creativity on society more

empathetically.

3.2 IP Design

3.2.1 IP Design Concept

The IP image can deeply let the reader experience the author's artistic
conception, and can increase the impression of the viewer and attract many eyes.
So as to have the effect of publicity. At the same time, it can have a better effect
on publicity. At the time of image design.

First of all, how to use the image and how to combine it with the advertising
design in the subsequent design, I initially thought of "ginkgo" as a hair, which is
more interesting and modern, and arouses the emotional resonance of the
audience.

Based on this idea, the hairstyle is more vivid and cute when integrated into

the round body, and the image looks pleasing to the viewer.
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3.2.2 Finalization of IP design

In the design, based on the initial positioning of Ginkgo's image and
character integration into the IP image, the sketch of the first version was adopted,
and optimized and upgraded, green was used in the head, red was used in the
corners, red and green were used in the clothes, and the horns were added to break
the inherent monotonous image, and the accessories were used in associated

colors to make a novel presentation.

3.3 Poster design

Poster design is mainly in the design of the main visual poster. The design of
the poster uses a uniform color of bright yellow with black fonts and green as
embellishments, the overall look is more eye-catching, and the overall typography
is like a character slowly walking out of the background, making the picture look

concise and clear.

3.4 Font graphic design

The design of the font graphics is based on the image of the ancient city wall.
The overall image is more vivid, simple and clear, and at the same time, it can
also increase the sense of experience, so as to drive the publicity logo of cultural
tourism, extract the shape characteristics of the ancient city of Tanguo, and take
the prominent and clear pattern design as the main composition of the logo.

3.5 Derivative peripheral design

A series of emojis and peripheral cultural and creative products are derived

from the IP image, and when the next step is extended, it is considered that
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different scenes need to be integrated into the illustrations, so the corresponding

extension is carried out

Summary of the chapter Il

1. Precise research and analysis is like the guardian of creative design,
ensuring that every step of decision-making is based on solid facts, effectively
avoiding the misunderstandings and traps that may be encountered in the design
process. This persistent pursuit of accuracy not only enhances the professionalism
of the work, but also lays a solid runway for the free flight of innovative thinking.

2. In the world of typography and graphic design, variety is the soul. From
classically elegant serif typefaces to modern, simple sans-serif styles, from
delicate hand-drawn patterns to bold, avant-garde geometric shapes, each
selection strives to break the rules and present a unique visual language. This
diversity not only enrichis the viewer's sensory experience, but also enables the
design work to stand out from the numerous competitions and be unique.

3. Innovative and creative design in poster design is a dual revolution of
vision and thinking. It requires designers to go beyond traditional frameworks and
subtly blend new ideas and technical approaches to create a refreshing visual
impact. Whether through unconventional layouts or clever interactions using light
and shadow effects, every attempt is made to reach the audience's innermost
resonance and inspire unlimited imagination.

4. The detailed decoration draws on the style and cultural essence of ancient
cities, and every stroke contains profound historical heritage. Through the fine
description and artistic representation of ancient buildings, these details not only
add to the cultural texture of the work, but also let the viewer feel the breath and
pulse of history through time and space.

5. In the whole scene design, the clever use of yellow-green tone injects a
vivid and real natural atmosphere into the picture. This is not only the choice of
color, but also a celebration of the vitality of nature. The yellow-green color is

warm and vibrant, and it gently balances the visual elements, making the whole
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design scene more harmonious and unified, making people feel like they are in a
dreamlike and real environment.

6. The close combination of poster and IP image design aims to create a
comfortable and attractive visual composition. By digging deeply into the unique
character and story background of IP, the design team carefully creates an image
that matches it, which not only enhances the brand's recognition, but also makes
the poster itself become a living body with emotions and stories. Such a design
strategy not only attracts the eyes of the target audience, but also plants a deep

brand impression in their hearts and builds a lasting emotional connection.
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Chapter IV
THE CREATIVE PROCESS

4.1 Questions

In the early stage, there is little relevant information, the quality of materials
is insufficient, there is a lack of effective information, the ability to screen and
process literature is insufficient, and the awareness of time planning is vague. The
difficulties encountered in the design process are mainly how to skillfully
integrate the IP image into the design of the poster, how to look more harmonious
and unified, and give the audience space to associate and think. It cannot form a
unified whole, and it is not highly recognizable. Subjective confusion and

uncertainty about which topic to choose for in-depth research.

4.2 Methods

Use academic websites to collect, screen, analyze and organize relevant data.
Plan your time wisely and make a good plan. Unify the color system and
strengthen the image of the poster. Through the overall color adjustment, the IP
image reduces the contrast and improves the saturation to form a unified overall
design scheme. Pay attention to the technology of the industry and understand the
latest development trends of current cultural tourism. Have the courage to try new
methods, focus on innovation, form your own unique point of view, and clarify
your goals.

By understanding the hot spots of materials, communicating with the tutor at
any time, understanding the shortcomings and making timely innovations and

improvements, they can carry out timely innovation and creation.

4.3 Design achievements display
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Summary of the chapter IV

1. The creative cultural tourism design of Tanguo Ancient City skillfully
integrates the time-honored tourism experience with modern cultural creative
products, opening up a novel and dynamic path for the dissemination and
inheritance of intangible cultural heritage. In this way, the ancient cultural
heritage not only gives new vitality in modern society, but also allows tourists to
enjoy the fun of travel while deeply feeling the charm of traditional culture,
promoting the living protection and innovative development of culture.

2. Under the guidance of this design concept, each cultural creative product
has been carefully carved and its shape design is delicate and subtle, vividly
reproducing the unique architectural style and cultural heritage of Tanguo Ancient
City. IP design is more ingenious, through a series of vivid characters and stories,
truly and creatively depict the historical changes and cultural inheritance of the
ancient city, so that visitors seem to travel through time and space, experience
those stories that have been covered by the years, and deepen the understanding
and resonance of the cultural connotation of the ancient city.

3. The aim is to stimulate the public's enthusiasm for cultural tourism and the
desire to explore creative products, and encourage people to participate in the
discovery and protection of cultural heritage in a more proactive manner. It is not
only a commercial activity, but also a cultural awakening movement, aiming to
awaken people's pride and responsibility for local culture, and jointly contribute to
the maintenance of mankind's precious cultural heritage.

4. In this way, the creative cultural tourism design project of Tanguo Ancient
City is gradually building a bridge connecting past and future, tradition and

innovation, so that the world can see the bright light of Chinese traditional culture.
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Chapter V
SUMMARY

After this graduation project, | learned a lot of new ideas, so that the design
thinking and concept rose to a new level, although the first contact encountered a
lot of difficulties, but uphold the image must make a good effect of the heart, step
by step to improve the update, at first for the design confusion did not know
where to start, but after continuous collection of information, analysis and
research, gradually get started with the operation proficient.

In addition, when designing posters, | learned how to use elements to bring
the best visual experience to the viewer, and how to present the main thing. When
designing derivative products, | was impressed by the idea of coordination and
practicality. The effect of graphic design when applied to products with a sense of
light and shadow and volume may not be consistent with expectations, and it is
necessary to pay attention to whether the colors are coordinated.

In the design of the IP, he made a bold imagination in terms of creativity, and
added his own ideas to the picture to make the IP more vivid and vivid, making
the IP image works have a unique style.

In general, | learned a lot of things that I didn't learn before, which is an
improvement of my learning ability, and | have a new charter in my future career

development plan.

Summary of the chapter V

1. The creative cultural tourism design of Tanguo Ancient City is not only a
profound exploration of the long history, but also a gorgeous feast that skillfully
integrates the wisdom of ancient civilization with modern creative ideas. It
describes in detail the in-depth exploration and research of the essence of ancient
city culture, and through artistic expression techniques and the assistance of

science and technology, those dusty stories and traditional skills are revived. On
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this basis, a series of cultural and creative products came into being. They are not
only commodities, but also a bridge connecting ancient and modern cultures, so
that every visitor can feel the cultural resonance across time and space in the
experience.

2. In this design concept, the protection of intangible cultural heritage is
given a crucial position. Designers carefully plan and strive to reflect the respect
and inheritance of these "living fossils" in every detail. From ancient folk art to
endangered handicraft techniques, each intangible cultural heritage is cleverly
integrated into the tourism experience, both as a highlight of display and as a
medium of education, ensuring that these valuable cultural genes can be
effectively protected and continue to flourish in the new era, inspiring people's
sense of identity and pride in traditional culture.

3. The power of creativity lies in its ability to touch people's hearts in a
unique way, thus stimulating consumer groups to pursue cultural values and
increase their interest in shopping. The creative cultural tourism project of Tanguo
Ancient City has successfully attracted wide attention and love by virtue of its
unique cultural creative products and its derivatives.

4. These cultural and creative products, whether exquisite handicrafts, story-
rich souvenirs, or interactive experiences combined with high-tech, have become
a new driving force to promote cultural consumption with their novel design and
profound cultural heritage. They not only enrich the travel memory of tourists, but
also inject fresh blood into the development of local economy, showing the huge

potential and infinite possibilities of cultural and creative industries.

REFERENCES

[1] Geng Jian-Quan, Chen Yuan-Qiu, ZHAO Yuan-jun. Hebei positive
definite: the ancient city of the assignment of new verse trip Marty natalegawa
[N]. The Guangming Daily, 2024-05-03 (003). The DOI: 10.28273 / n.c nki.
NGMRB. 2024.001950.

21



51

https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%9IFY%8E%EE6Y696%87%E6%97%85

[2] Qin Yuxuan, Luo Wanmin. Yongzhou Ancient City gathers popular
cultural tourism with new vitality [N]. Nanning Daily,2024-03-31(001).
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3SMUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV &korder=SU&Kk
W=%E5%8F%A4%E5%IF%8EYEEY96%87%E6%97%85

[3] Jiang Jun flag. Shanxi pingyao: text brigade fusion ancient city more
beautiful [N]. China women's news, 2024-03-07 (008). The DOI: 10.28067 / n.c.
Nki NCFNB. 2024.000658.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%9F%8EY%E6%696%87%E6%97%85

[4] Feng Yusong. Exploration on the "living state" protection path of the

ancient city of Suzhou under the background of cultural and tourism integration
[J]. Journal of suzhou institute of education, 2023, 40 (6) : 61-66. The DOI:
10.16217 / j.carol carroll nki SZXBSK. 2023.06.009.

https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV &korder=SU&k
W=%E5%8F%A4%E5%9IF%8E%EE6Y696%87%E6%97%85

[4] Jiang Xiaobin. Kashgar, the ancient city of the Silk Road: The fusion of

culture and tourism releases the "strong gravity" of youth [N]. The China youth
daily, 2023-11-08 (001). DOI: 10.38302 / n.c nki. NZGQN. 2023.003897.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=Y STT4HG0%2CLSTPEY

1C%2CJUP3MUPD%2CMPMFEIG1A%2CWQOUVIAA%2CBLZOG/CK%2CE
21



https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85

52

MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV &korder=SU&Kk
W=%E5%8F%A4%E5%9IFY%8EY%E6%96%87%E6%97%85

[5] Lu Wenjing, lit up the ancient city of night [N]. Wen brigade fusion and
promote economic development of Tibet daily (han), 2023-10-19 (008). The DOI:
10.38227 / n.c. Nki NXZRB. 2023.0028609.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3SMUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%9F%8E%E6%696%87%E6%97%85

[6] Peng Yiwel, Tao Lijuan, Xiang Changhai, et al. Wen brigade feast all show
the ancient city of charm [N]. Xiangyang journal, 2023-10-12 (004). The DOI:
10.38219 / n.c nki. Nxydb. 2023.002535.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%IF%8EYEE6Y96%87%E6%97%85

[7] L1 Mei. Study on the cultural landscape of the ancient city of Shou County
created by cultural tourism [J]. Journal of Suihua University,2023,43(09):96-98.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%9FY%8E%E6%96%87%E6%97%85

[8] Tong Hanying. Study on resilience planning of cultural tourism -- taking
Taozhu Ancient City Design as an example [J]. House,2023,(24):72-75.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&Kk
W=%E5%8F%A4%E5%9IF%8E%EE6Y96%87%E6%97%85

[9] Li X. Research on the current situation and planning strategy of integrated

development of "agriculture-cultural tourism" in Bangiao Township, Shaoyang
21


https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85

City under the background of rural revitalization [J]. Sichuan Architecture,
2018,44(02):12-13.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY

53

1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%IF%SEYE6%96%87%E6%97%85

[10] FANG Xue-wei. Status quo and optimization strategy of nature education in
Wolf Mountain National Forest Park [J/OL]. Chinese urban forestry, 1-4 [2024-
05-10]. http://kns.cnki.net/kems/detail/11.5061.S.20240423.1320.002.html.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY

1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV &korder=SU&Kk
W=%E5%8F%A4%E5%IF%8EYEEY96%87%E6%97%85

[11] Wang Xiu, Diplodocus. Research on the integrated development strategy of

agriculture-cultural tourism industry in Yimeng Mountain Area [J]. Modern
Agriculture,2024,(03):71-73.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY

1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV&korder=SU&Kk
W=%E5%8F%A4%E5%9IF%8E%E6%96%87%E6%97%85

[12] Sun Yanhong. Research status and development Path of reading Promotion

under the background of cultural and tourism integration [J]. Journal of Library
and Information Science, 2018,42(02):22-27+112.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY

1C%2CJUP3MUPD%2CMPMFEIG1A%2CWQOUVIAA%2CBLZOG/CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&Kkorder=SU&Kk
W=%E5%8F%A4%E5%9IF%8E%E6%96%87%E6%97%85

[13] Chen Fajie, Tian Zilong, Que Hongwen, et al. Current situation, problems

and countermeasures of cultural and tourism industry integration in Xinjiang [J].
Xinjiang Land Reclamation Economy,2024,(03):71-78.

https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
21



https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85

54

1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%9IFY%8EYE6%96%87%E6%97%85

[14] Guan Fangming. Three innovative Paths for high-quality Development of
digital Enabling Cultural tourism [J]. Chinese Business Society,2023,(12):102-
103.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3SMUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV &korder=SU&Kk
W=%E5%8F%A4%E5%IF%8EYEEY96%87%E6%97%85

[15] Wang Xuefei. Research on the path of Integrated Development of Rural

Digital Culture and Tourism Assisted by vocational Advertising Art design major
[J]. Science and Technology Economic Market,2023,(12):113-115.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%9F%8EY%E6%696%87%E6%97%85

[16] Zhao Bo. Study on high-quality Development of Cultural tourism in less-

developed areas of southwest Shandong under government guidance [D].
Shandong normal university, 2023. DOI: 10.27280 /, dc nki. Gsdsu. 2023.002193.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%IFY%8EYE6%96%87%E6%97%85

[17] Zhang Ming, Xu Wenyan, Cheng Yilin, et al. Study on the coupled

development of agriculture-culture-tourism in the context of rural revitalization: A
case study of Doumen District, Zhuhai City, Guangdong Province [J]. Rural -
Agriculture -Farmers (A Ed.),2023,(12):32-34.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE

21


https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85

55

MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV&korder=SU&Kk
W=%E5%8F%A4%E5%IF%BEYE6%96%87%E6%97%85
[18] Chen Mingyue. Research on Promoting the Development of Red Cultural

Tourism by Self-revolution under the background of rural revitalization [J]. China
business theory, 2023, (22) : 25 to 28. DOI: 10.19699 / j.carol carroll nki
issn2096-0298.2023.22.025.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3SMUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV &korder=SU&Kk
W=%E5%8F%A4%E5%IF%8EYEEY96%87%E6%97%85

[19] Zhang Wenjuan, Li Tianyu. Research on the development status and

development strategies of Handan Tourism cultural and Creative products under
the background of cultural and tourism integration [J]. Comparative Research on
Cultural Innovation, 2019,7(27):112-115.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3SMUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV &korder=SU&Kk
W=%E5%8F%A4%E5%9IF%8EYEE6Y96%87%E6%97%85

[20] Wu Yizhong, Sheng Junjie. Development status and path of Hunan Opera

Cultural Tourism Town construction from the perspective of Cultural tourism
integration [J]. Art Sea,2023,(09):74-80.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3SMUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV &korder=SU&k
W=%E5%8F%A4%ES5%IF%EEYEE6%96%87%E6%97%85

[21] Meng Yutong, Yu Yang. Current situation and path analysis of red cultural

tourism under the background of cultural and tourism integration: A case study of
Xinyang, Henan Province [J]. Travel Review,2023,(13):157-159.

https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE

21


https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85

56

MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV&korder=SU&Kk
W=%E5%8F%A4%E5%IF%BEYE6%96%87%E6%97%85
[22] Chen Dongbo, Yuan Hong, Wang Lu, et al. China's national intangible

product design research status and development trend of [J/OL]. Packaging
engineering, 1-21 [2024-05-10].
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3SMUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%9IFY%SEYE6%96%87%E6%97%85

[23] TANG Aiying, Wang Jing, Liu Songyang, et al. Text brigade fusion of

horizon, the grand canal, Texas and product present situation and the development
countermeasures study [J]. Journal of modern business, 2024, (7) : 52-55, DOI:
10.14097 / j.carol carroll nki. 5392/2024.07.045.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%IFY%SEYE6%96%87%E6%97%85

[24] Lu Guanting, Duan Xiaomei, Hu Kaisen, et al. Research on innovation

strategies of cultural and creative products: A case study of Guilin City [J].
Comparative Research on Cultural Innovation,2024,8(06):106-110.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%IFY%8EYE6%96%87%E6%97%85

[25] Zheng Tianyi. Research on the Innovation of Red Cultural and Creative
Products based on Local culture in the context of Cultural tourism -- A case study
of Lushun Museum [C]// Research Institute of Education, Shanxi University.
Proceedings of the 10th Academic Conference on Innovative Education -- Moral
and Aesthetic Education. School of Management, Liaoning Normal University; ,

2023:3. DOI: 10.26914 / Arthur c. nkihy. 2023.090046.
21


https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85

57

https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%9IFY%8E%EE6Y696%87%E6%97%85

[26] ZHAO Huijuan. Research on the development of cultural and creative

products in Henan -- Taking the promotion of cultural soft power in the Central
Plains Economic Zone as the background [J]. Comparative Research on Cultural
Innovation, 2019,7(33):122-125+135.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV&korder=SU&Kk
W=%E5%8F%A4%E5%IFY%SEYE6%96%87%E6%97%85

[27] Qiu Wenqi. Application of intangible cultural elements of Quanfeng Lantern

in cultural and creative products [D]. Nanchang university, 2023. DOI: 10.27232 /,
dc nki. Gnchu. 2023.003047.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%IFY%8EY%E6%96%87%E6%97%85

[28] Kong Linghu. Research on innovation and development path of Wuhan East

Lake Cultural and creative products under the background of cultural and tourism
integration [J]. Shanghai packaging, 2023, (5) : 39-41. DOI: 10.19446 / j.carol
carroll nki. 1005-9423.2023.05.014.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3MUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJIMUV &korder=SU&k
W=%E5%8F%A4%E5%IFY%8EYE6%96%87%E6%97%85

[29] Zhao Wei. Research on Design of Dongba Cultural and Creative Products

based on tourism consumption demand orientation [J]. Western
Tourism,2023,(05):70-72.

https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
21



https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85

58

1C%2CJUP3MUPD%2CMPMFEIG1A%2CWQOUVIAA%2CBLZOG/CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV&Kkorder=SU&Kk
W=%E5%8F%A4%ES5%IF%EEYE6%96%87%E6%I7%85

[30] [CAI Yun. Research on Design and cultural inheritance of local characteristic

non-heritage products: A case study of Lanzhou beef noodle [J]. Journal of
Lanzhou Vocational and Technical College, 2019,39(01):20-22+29.
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY
1C%2CJUP3SMUPD%2CMPMFIG1A%2CWQOUVIAA%2CBLZOG7CK%2CE
MRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FIMUV &korder=SU&Kk
W=%E5%8F%A4%E5%IF%8EYEEY96%87%E6%97%85

21


https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85
https://kns.cnki.net/kns8s/defaultresult/index?crossids=YSTT4HG0%2CLSTPFY1C%2CJUP3MUPD%2CMPMFIG1A%2CWQ0UVIAA%2CBLZOG7CK%2CEMRPGLPA%2CPWFIRAGL%2CNLBO1Z6R%2CNN3FJMUV&korder=SU&kw=%E5%8F%A4%E5%9F%8E%E6%96%87%E6%97%85

59

APPENDIX

o o (= o o o o o

Q Q Q Q mw - Q [ =

o o (=] o o o o

@ ~ o W < m ~N e o
_.m| €202
b o

s
"

&5

A (127T)

AR (ZAR)

chart 1

R

2

250

200

150

100

50

8

-5

]
IR

£)

&«

— HRER (

- EE (A2)

chart 2

21



70.00 {ZAR Bz

30.00 o .
20.00 . v
10.00

0.00
2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023*

 REFSAR (1ZAR) ~o- IREFAHIR (F5127T)

chart 3

RGBT R TR

NRARE (Z7) eRMARR (F)

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 218 2019 2020 2021

chart 4

21

7.00

6.00

5.00

4,00

3.00

2.00

1.00

0.00

{ ' ‘
;
.,'
25 ol
T ETER ¥
s - R B =) &

2023

60



eI smiF A B m A BaY
AR 8RN
74.1%
* TR
" FRRNx, 1.5%
BRI g
son L y v -

448%
20 4% 20.4%
10. 9%

{/f/‘”
&

facenn,
72.6%
chart 5
WA= il A BRI ER 2%
ROHRNRANEHAE EWHH
Bk n it aBt
o R
1.5%
s |11
wt I 4 6%
L0, W :
Bk 67.1% 204%
B o« I
30.3% ]
: = o [ —
17.9% 149% ! i -
I I ! ? o [R5
\ |}
l E 608 l‘;l"%
Mt ARt | ZeWh  SHRLTW
chart 6

XeIFRiAHAFFHHRL%H

FHI®
65.2%

164%

6.5%

NEUSHEE WP TH WRE

85%

. 15%
—"

RS

¥5 I 35.5%

AHEN I 134%
BHRLE W— 10.4%
FUAL (0, EE, WHE) I O5%
ARAR W 50%

<10077 EE— C1.9%
T e —— {4
500-100077 ' EE—_— 15 4%
1000-20007 —"6,0%

WHRILE 20007EAL - 4.5%

chart 7

21

61



X oI RSTRE

ravess [ o

mesmzraen ([INEG_——

RTMES, HATAYR (IR) &

*EASANR I o %

meis I s
waMtnEs [ 15.4%
witmwsniawsn [l e

Rt | 0.5%

O™ RBER A

ot (meanil. o) R 61.7%
soragt GGG 57.7%
azncsey I 57.2%

zart N 326%

sngr. sAa I 318%

XARMaSonRe (Rier

B BN, ms) Eum R 03%

pzpnzan B 70%

chart 8

21

62



TIBEOMER: (50

I

]

=

A RAE AR

2/BEOFERER: [

IR
18F AT
18~25
26~30
31~40
41~50
51~60
60LA

FEERAB AR

3B (SR
b}

MRRAT

foi

REER

RERR
HRERML
FEMEBRE AR

4 BEMMTRTL:

iRz
HEEN

EEH

HBE S SIS RIE SR E

it
55
60

115

it

35
28
18
13

10

115

it

55
40
20

115

Nt

51
| I i

= 5 I I I [ ] g

2]

21

47.83%

52.17%

5.22%

30.43%

24.35%

15.65%

11.3%

8.7%

4.35%

0%

0%

47.83%

34.78%

17.39%

2.61%

2.61%

6.09%

5.22%

2.61%

63



=m At
AR 7
HEMEE 3
{EF R 3
SRR 5
Bl 5
AR 4
LRSS (AR 4
BIER 4
EIERRS (MRBUERERS) 3
EfFf DEHBRE 12
SRS 3
Bl s 3
w, ., alk ]
AFUFF R SIS HE R 5
BHEES 3
2= 6
EFRER 0
Hfth 14
EEHBAE AR 15
5. I AR ML /RSIBNG? [
IR it
A JEEEME 10
B. LEEm MR "
C. —hgAR 45
D. M 49
FEHBRE AR 115
6. TEI ST IR~ MRk EIg?
IR it
A JEEESE 14
B. LB 1
C. —hgAR 52
priai it
D. TR 38
TEHEHASAR 115

=47

=4/

=40}

21

6.09%

2.61%

2.61%

4.35%

4.35%

3.48%

3.48%

3.48%

2.61%

10.43%

2.61%

2.61%

7.83%

4.35%

2.61%

5.22%

0%

1217%

8.7%

9.57%

39.13%

42.61%

12.17%

9.57%

45.22%

33.04%

64



7. (EERIERITR S IR RBEN? (2100

&

A, BIF EBH

B. FR{EHFLE

C. #5X{ER

D. mEHItER

E. SNIILHEE

FEHERAS AR

8. AR LW NIREZ B SMLETR? (2]
b}
A ERFTZHE
B. XfL&®
C. EHRK
D. Eoh{hsiiEDD
E. 3 BIE™ Rl

FEHRAB IR

9. EERBEEENAER EWIMGEE? (£
bl
A A
B. &S
C. mBRT

FEERAEAR

10. GREESMEFOREZNG? (210
i}
AR
B.F&
C. MFRAmE
FEERRAEAR

it
34
55
48
33
53

115

it
94
99
44
95
87

115

hit
37

60

115

it
50

51

115

33

23

Bl

III§

153
l I I .

21

29.57%
47.83%
41.74%
28.7%

46.09%

81.74%
86.09%
38.26%
82.61%

75.65%

32.17%

52.17%

15.65%

43.48%

44.35%

12.17%

65



M. BRI E SRR EPLEEF RN (=155

Em

A. TRH9R1E

B. BEWIFi

C. ERRTEER
D. P/EXBRRE
E. JLEHFiZE
FEERAS AN

12, B TR LA B S EIT? |

®m

A JER M
B. tEBUEME
C. —fixfiz

D. AR

FEEBAE AR

53580

12BN Z A —FE [0 A

ERvEm
ALRARA

XfefER

RAHE
6(5.22%)

6(5.22%)

TR
3(261%)

7(6.09%)

1B EEENHRARORAFR [2EEE]

ERETS: 391
BRVER
AElRHEN
Rt
el
It

1
8(6.96%)
7(6.09%)
7(6.00%)

22(6.38%)

2
6(5.22%)
6(5.22%)
5(4.35%)

17(4.93%)

it Hefl
30 - 26.09%
64  EE— 55.65%
80 | EEEE— 69.57%
71— 61.74%
55  DEE— 47.83%
15
it Ef
9 = 7.83%
9 m 7.83%
62 I 53.91%
35 - 30.43%
15
- e

26(22.61%) 33(28.7%)

21(18.26%) 41(35.65%)

3 4 5
21(18.26%) 38(33.04%) 42(36.52%)
15(13.04%) 38(33.04%) 49(42.61%)

23(20%) 42(36.52%) 38(33.04%)
59(17.1%) 118(34.2%) 129(37.39%)

21

()
47(40.87%)

40(34.78%)

5
387

4.01

386

66



4. BHFHEHENR2THEE? (25

FEFi95: 1.89
B
FEEHE
wmE

—Hhg

E
T

FEHBAB AR

15. R FHIBRHNSKIESREESTER?

FEFLEIS: 1.93
I
EmHE
—hs
TimE
EEHBAS AR

16. 3 FHINNE E1EEE T A7
FEFEI5: 3.96

I

RABE

ES

—h

R

R

FWEBURE AR

17 183 F A BB B E e ?
FEFHS: 3.93

priacy

RTBE

EST -

—B

wR

RiEE

FEFBRE AR
BETHSZM: 23.44

[V R

¥

it

60

it
38

115

[&8 3% )

Nt
10
10
57
38

115

it

22
34
47

115

At

47
39

115

chart 10

=427

=42/

el

21

6.96%

7.83%

52.17%

33.04%

8.7%

8.7%

49.57%

33.04%

5.22%

5.22%

19.13%

29.57%

40.87%

4.35%

6.96%

13.91%

40.87%

33.91%

67



— SERAENR
SEARTE —
— TR AR

r R ~ BRI LT

AEEHEE | BRRNSESHN

- GfEfRSTE

ikepn
— REEENE {

REHTRERN

ABEL
~ P&t mlﬁmﬁe.{
AFEEEY

=L 4L aellovi-a

N RE&RERR
1-‘|' LogoER: -[

300
~ Logoigit

R RS
FHE {

HEERHRENT I
— HM. TN
— NG, WEE
— PR - RN, FNEFR
~ . &mn
=

— AE. 15F

~- fTERE
[~ 1PN —— FO. 16

- MR K

LEDEFHETH
— e {
SR

Mind Map 3-1-1

21



Tanguo ancient city
creative cultural tourism

P [E] i 1k €Y = 3L ik

TANGUOGUCHENGCHUANGYIWENLV

TANGUO ANCIENT CITY
CREATIVE CULTURAL TOURISM

Figure 3-1-1

SPEHURAITFIBIEE 10100k EiE £, SURE AN PY
Wz, 46704, HhREE1370%, FaiE1260K, il
730K, JtiF1260%. JtIBMFABAESRFELTF, BB
B, MERIES3~4K, BEE3I5~40K, RGN
7, BUSAREK.

Figure 3-1-3

CHINESE
ZHONGGUO
SHENHESHIDIBAOHUQU
PINPAIBIAOZHISHEJI
mhEE

R:125 G:157 B:133
C:58 M:29 ¥:33 K:0

H #me
R:57 G:123 B:113
C:82 M:44 Y:61 K:2

Figure 3-1-4

21






CHINESE

o £ RS
Tanguo ancient city

creative cultural tourism

IpFER=HE

Figure 3-2-2
CHINESE 185 i85 IS8
I:’ergnzzma:‘a‘ﬁ'glrlsm

IpFER=ME

6 @
>
BEIRRAES =R BR M
=XA=S] BRtmEC i ERTEARIR
Figure 3-2-3
CHINESE Eofecd
Tanguo ancient city

IpFER=%E

@
BE M E 352K
MBS

Figure 3-2-4

21

71



CHINESE

Tanguo ancient city
creative cultural tourism

IpFER=WE

BXEE
resugit

Figure 3-2-5

21

rEERA

72



HIER S )
3 JINGDIAN

M/ EHEEZ

BES | @R | K&V | SRR 2130
BT | XXXXXXX | XXXXXX | XXX | XXXX ERES

Q bl
ﬁ%ﬁmo%ﬁ

SHEPIN
nﬂ. JIUDIAN i }

ﬁfz/\ FHE iT#zE/E

z DINGZHIMEISHI

...muh §2ﬁu Ftihig
mmﬁxe Eiﬁﬂ;’éﬁ% RIS RS

Figure 3-3-1

21

73



Figure 3-5-1

21

74



Figure 3-5-2

21

75



CHINESE

Tanguo ancient city

creative cultural tourism E

<R S DR XX

AINTFMIAONYNHOONIHINOONONYL

EBOET BB e
Figure 3-5-4
CHINESE o i IS

Tanguo ancient city
creative cultural tourism

R
|

5 2 S TH [ 32X

ATINIMIADNVNHIONIHONOONONY.L

BEHWE  epmees

Figure 3-5-7

CHINESE

Tanguo ancient city
creative cuitural tourism

2
H

T 2

S D &

AINIMIADONYNHOONIHONDONONY L

=
HEES BB &R

Figure 3-5-8

21

76



CHINESE I

Tanguo ancient city _
creative cultural tourism

&
3

5 ) O 2 S T 2

AINFMIAONYNHIOONIHONOONONYL

Hillm FHEFEEEERD
Figure 3-5-9
CHINESE I
Tanguosrclentcly o FZ FS
4B
=
b2
%5
PRS
=
z
3
=
-
=
ito HigiBiERE
Figure 3-5-11
CHINESE —
Tengeo snchent oy on FZ F
*B
2
a2
=m
X5
RS
=
Z
@
<
=
m
-
=
R GRS

Figure 3-5-12

21

i



CHINESE 183
T e e B2
4B

E3

B5

o

elg

B

6

i3

)

E

]

g

i5ee2 sk
Figure 3-5-14
CHINESE 13

Tanguo ancient city
creative cultural tourism

p.7:]
i 3

b
N3IHONOONONVL

5 4 R S T

ATINIMIAONVYNHOIO

fE52 SHI4E

Figure 3-5-15

21

78



23

79



