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ABSTRACT 

 

Ping ping Bao. Development of brand identity for herbal health tea 

Bachelor’s thesis on the specialty 022 Design. - Kyiv National University of 

Technologies and Design, Kyiv, 2024. 

Vitality Awakening Tea is a new Chinese health tea that combines Chinese 

herbal medicine with modern milk tea. While retaining the sweetness of the original 

milk tea, the right amount of herbs is blended into the brewing to be delicious and 

healthy, and the brand is committed to combining the health benefits of traditional 

Chinese herbs with modern people's consumption concepts. Through scientific 

proportioning and exquisite craftsmanship, we can create healthy milk tea to meet 

consumers' pursuit of perfection. Secondly, the traditional herbal medicine culture 

is closely linked with the modern people's life and diet with the new Chinese milk 

tea as the carrier, so that more people can inherit the fine traditions of our country, 

pay more attention to physical health, study the formula of Chinese herbal medicine, 

and open the road to health preservation. 

The theme of this series is designed to build a brand identity. With the goal of 

producing a complete set of VI brand visual identity, the production of Chinese 

herbal medicine brand logo, IP image, herbal illustrations, promotional posters, 

product packaging and derivative peripherals. The core purpose is to spread and 

carry forward the traditional Chinese herbal medicine culture, and the second is to 

hope that everyone will have a healthier body and a positive and optimistic life after 

drinking our tea. 

 

Keywords: Traditional Chinese medicine milk tea, health preservation, milk 

tea,Chinese tradition, culture 
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INTRODUCTION 

 

Relevance of the study. Traditional Chinese medicine culture is an important 

part of traditional Chinese medicine culture, but also the precious wealth of the 

Chinese nation's excellent traditional culture. Starting from the study of traditional 

Chinese medicine milk tea, this paper introduces it in detail so that people can have 

a deeper understanding of traditional Chinese medicine culture. Traditional Chinese 

medicine is a great creation of the Chinese nation and a treasure of ancient Chinese 

science, which contains the Chinese nation's health concept and practical experience 

for thousands of years, and has made great contributions to the Chinese nation's 

reproduction and survival. It has had a positive impact on the progress of world 

civilization. The philosophical system, mode of thinking, and values of TCM are in 

line with the fine traditional Chinese culture. They are the crystallization of the 

wisdom of the Chinese nation and have long been integrated into the production and 

life of the Chinese people. Inheriting and developing traditional Chinese medicine 

culture is a practical need to carry forward the fine traditional Chinese culture and 

promote the inheritance and innovation of traditional Chinese medicine. From 

refining the cultural spiritual identifications of traditional Chinese medicine, to 

strengthening the sorting of cultural resources of traditional Chinese medicine, to 

strengthening the interpretation of traditional Chinese medicine culture times, telling 

the stories of traditional Chinese medicine well, spreading traditional Chinese 

medicine culture, and demonstrating the charm of traditional Chinese medicine 

culture will help enhance the cultural attraction of traditional Chinese medicine and 

guide people to correctly understand the value and contribution of traditional 

Chinese medicine. The birth of traditional Chinese medicine milk tea brand 

promotes the development of traditional Chinese medicine culture, integrates with 

modern health concepts, serves people's health, and meets people's needs for healthy 

life.Chinese medicine is not an abstract theory and concept, but stems from rich 
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clinical and life practice. Only through innovation in practice and protection and 

inheritance can we effectively discover and develop TCM, promote the high-quality 

development of TCM and its industry, and make new and greater contributions to 

promoting the construction of a healthy China and improving the health and well-

being of the people. 

Today's milk tea market is in need of a new type of tea drink, traditional Chinese 

medicine health milk tea has set up a new track, but the marketization of Chinese 

medicine tea drink is not easy. The standardized production of traditional Chinese 

medicine is difficult, and the dosage is difficult to grasp uniformly, and the demand 

of different consumers is different, so it is difficult to adopt the "ordinary 

commodity" standard or the "drug" standard for market supervision of Chinese 

medicinal tea.此In addition, Chinese medicine pieces to "break the circle", but also 

need to take care of the price and safety. In terms of price, the price of plum soup in 

a store of Tongrentang is more than 30 yuan, which is about the amount of "a coke 

bottle". A staff at a store of Jinxiang pharmacy said that the price of a pair is 15 yuan, 

about "can endure 2 liters". Different prices, "output", or one of the Chinese 

medicine tea drinks need to be regulated.In terms of safety, as a kind of Chinese 

medicine issued according to the prescription of the TCM restaurant, plum soup may 

not be suitable for everyone to drink. Is the medicine three points poison, do not 

drink casually disorderly, unless a doctor prescribed a prescription, some medicine 

can not be eaten, like plum soup, people with stomach acid can not drink. If TCM 

tea is marketed, it should meet the relevant national drug regulatory regulations and 

standards; as food, it should meet the relevant national food safety regulations and 

standards to ensure the hygiene, quality and safety of products. In addition, the 

marketing of Chinese medicine tea also needs to comply with relevant laws and 

regulations, and should not exaggerate the publicity or mislead consumers. 

The purpose of the research: Now people pay more and more attention to 

health, the choice of drinks is more rigorous, traditional Chinese milk tea has high 

nutritional value, and has become the only choice for consumers, which meets 
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consumers and also conforms to market demand. Secondly, Chinese herbal medicine 

has always been an excellent traditional culture in China, and the use of Chinese 

herbal medicine has a long history, which provides an important guarantee for 

people's health. It also contains rich cultural connotations. The preparation and 

decocting methods of Chinese herbs reflect the unique cooking culture and 

medicinal food culture of the Chinese nation. Therefore, Chinese herbal medicine is 

not only the embodiment of traditional Chinese culture, but also an important part 

of traditional Chinese medicine culture. The birth of TCM milk tea brand is also to 

promote and inherit traditional culture. Therefore, the theme of this study is the study 

of Chinese herbal medicine culture, the purpose is to design a set of Chinese herbal 

milk tea brand image, create and study the two themes of health, study the 

knowledge of Chinese herbal medicine culture, and explore the development of the 

current domestic market economy, the development prospects of Chinese herbal 

milk tea and consumers' pursuit of health. Based on market research, collect 

everyone's wishes for analysis and interpretation, produce herbal milk tea with 

unique meaning style, and make brand identity, IP image, packaging design, poster 

design and derivative peripherals. 

Research Objectives: 

1. Analyze literary materials according to the theme, the general requirements 

for the object of the direction, and the normative documents that must be considered 

when designing the object of this category. 

2. Analyze existing studies of anthropological and psychophysiological 

characteristics of children aged 3-6 years 

3. Analyze the completed projects of inclusive kindergartens in China and 

around the world. 

4. Identify requirements for inclusive kindergarten functional planning and 

spatial solutions. 

5. Identify the characteristics of artistic and aesthetic solutions for child-

inclusive institutions.  
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6. Identify specific details of the choice of materials, furniture, and equipment 

for inclusive preschool interiors. 

7. Identify the principles of interior design for inclusive preschool institutions. 

8. Develop an experimental interior design project for an inclusive kindergarten 

based on the research findings. 

The research subject (theme) is Traditional Chinese herbal medicine and 

modern milk tea are proportional into a new tea drink 

The object (focus) of the research are Can be added to the daily food and diet 

of Chinese herbal medicine to scale milk tea to milk tea brand design 

Research methods. Literature reading method. Through online information, 

understand the corresponding herbal culture, in order to conduct accurate design 

positioning. Through the study of the existing literature data, the data are 

summarized, sorted out, classified and analyzed. 

Comparative study method. The works of similar themes are compared, the 

more suitable design scheme is selected through comparison, and the best scheme 

of visual image design is obtained through the comparison of the works of similar 

themes. 

discussion method. Through the discussion with teachers and classmates, 

deepen the understanding of the graduation design works, and then get a better 

modification scheme. 

Elements of scientific novelty.  Nowadays, consumers are more and more 

concerned about a healthy diet, and have put forward higher requirements for tea. In 

addition to taste, more attention is paid to the sugar content and carbohydrates. 

Whether it is office workers who stay up late to work overtime, or students who burn 

the midnight oil, it is easy to produce "health anxiety" in the face of work and study 

pressure, and health care has become a new trend for young people. Many young 

people believe that Chinese medicine tea with the same medicine and food can 

prevent and treat some common diseases and improve their immunity. From this 
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point of view, traditional Chinese medicine tea complies with the current trend of 

health preservation. 

In addition to meeting the needs of health care, traditional Chinese medicine 

tea drink is still a popular social symbol among young people. From last winter's 

surrounding stove boiled tea, to this summer's Chinese medicine plum soup, what 

fire, young people chase what. On the short video social platform, a variety of shares 

about Chinese health tea shops have emerged. Young people like to try new things 

and share their life experience. Chinese medicine tea is in line with their 

psychological needs and aesthetic taste. 

From this point of view, it remains to be seen whether Chinese medicine tea 

can become a phenomenon in the beverage market. How to expand the tea drinks 

and enrich the consumption scene, and further explore the medical efficacy and 

cultural heritage behind the TCM tea, is the key for the tea industry to win the young 

generation of consumers in the future 

.Practical significance. The development of traditional Chinese medicine milk 

tea is helpful to promote the development of market economy and inherit Chinese 

traditional culture 

Structure and volume of the thesis. The bachelor's thesis consists of an 

introduction, three chapters, conclusions to each chapter and general conclusions, a 

list of used sources of 30 items and appendices (5 pages). The work contains 

33drawings. The results of the research are presented on68 pages. 
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Chapter I .TOPIC ANALYSIS 

 

1.1 Background 

 

The people's living standards are growing day by day, the pursuit of quality of 

life has become more stringent, and people pay more attention to green lifestyles. 

There are also new standards for the choice of beverages. As the years go by, we 

will eventually return to nature, and consumer demand for beverages will continue 

to grow. Traditional milk tea contains too much sugar and additives, which is 

harmful to health and is considered by people. 

Traditional Chinese medicine culture is becoming increasingly hot, and the 

overall concept of traditional Chinese medicine culture, heaven and man 

corresponding to the time are closely related to ancient philosophy. Nowadays, our 

country attaches great importance to traditional culture, so traditional Chinese 

medicine culture also rises accordingly. In this regard, Professor He Qiang, secretary 

of the Party Committee of Zhejiang Provincial Hospital of Traditional Chinese 

Medicine, was also deeply touched. " In recent years, the state has vigorously 

supported the development of traditional Chinese medicine, and the people's 

recognition of traditional Chinese medicine is getting higher and higher, and the 

internal and external environment for the development of traditional Chinese 

medicine has been effectively improved."In particular, in February this year, the 

National Health Commission, the State Administration of Traditional Chinese 

Medicine and the State Administration of Disease Control and Prevention jointly 

issued the Opinions on Further Strengthening the Construction of Health Culture in 

the New Era, which specifically pointed out that TCM culture should be integrated 

into production and life. Fan Yongsheng stressed that the health care of traditional 

Chinese medicine should be combined with the development needs of the society, 

and efforts should be made in scientific health care and individualized treatment. 
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Health care is to cultivate a healthy way of life, such as diet, plum soup is one aspect, 

we also have to give up smoking and alcohol, pay attention to the diversification of 

food, timing and quantitative, meat and vegetable collocation and so on, on this basis, 

you can eat some medicated diet.Exercise is also very important. As a representative, 

Baduanjin also has wuqinxi, Taijiquan and so on. Compared with ordinary sports, 

Chinese medicine pays more attention to the coordinated adjustment of sports, 

breathing and psychology. Of course, people can also run, swim, do yoga and so on. 

Finally, to adjust their own mood, mental state, to achieve "mental guard, disease 

never"."Hospitals should provide more powerful and more effective publicity and 

education in promoting the health care of TCM culture. In addition, hospitals can 

also provide more products to meet the needs of people."Said Fan Yongsheng. In 

the future, with the continuous development of digital technology, the development 

of TCM may be deeply combined with AI, and AI will become a trend for TCM to 

assist Chinese doctors to see a doctor. The collaborative diagnosis and treatment of 

traditional Chinese and western medicine will be more thorough and more extensive. 

For some difficult diseases, traditional Chinese and western medicine can learn from 

each other, the better treatment effect and the side effects will be smaller, which is 

more conducive to the protection of people's health.This has triggered people's 

health boom, health ways are generally divided into three kinds 

Traditional sports, the Chinese traditional sports health is a traditional sports 

based on the basis of the Chinese traditional culture. It is the product of the Chinese 

traditional culture and life science two-way interaction and strange intersection 

under specific social and historical conditions, with distinct religious theological 

characteristics. As a wonderful flower of the traditional sports culture of the Chinese 

nation, the reason why the Chinese traditional sports health preservation is very 

closely related to the traditional culture of the Chinese nation has its historical and 

logical inevitability. 

Traditional Chinese medicine health preservation, "Introduction to Traditional 

Chinese Medicine Health preservation" is an entry course and a required course for 
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students majoring in traditional Chinese medicine health preservation. Through the 

assessment, on the one hand, stimulate students 'potential, cultivate students to 

develop good clinical thinking of traditional Chinese medicine, make students learn 

to combine theory with practice, improve the ability to analyze and solve problems, 

promote students' independent learning, enhance students' self-confidence. On the 

other hand, to test the students 'learning effect and make an objective evaluation of 

the students' learning effect, it can provide a basis for improving the students 

'learning and teachers' teaching methods and optimizing the formative evaluation 

methods 

. Under the guidance of the theory of zhuang medicine, the first time 

systematically elaborated the basic theory of strong medical health, 

comprehensively summarized the various techniques of zhuang medicine health, is 

the first monograph of zhuang medical health. Through the study of zhuang 

medicine health care, students can understand the essence of Luoyue health care 

culture, master the methods of folk health care of Zhuang nationality, learn the basic 

health care knowledge of zhuang medicine, improve the health care skills, and 

improve the ability of healthy living standards. Lay the foundation for the future 

research and development of new strong drugs. And lay a foundation for the study 

of other strong medicine health care characteristic courses. 

Among them is the study of traditional Chinese medicine for health 

preservation Therefore, the emergence of traditional Chinese medicine milk tea 

immediately attracted people's attention and gradually became the new favorite of 

office workers and migrant workers. Traditional Chinese medicine milk tea contains 

the oriental way of health preservation, which is in line with modern people's 

yearning for a green and healthy life, and pushes the new Chinese tea drink to a new 

height. Even though this is an emerging market, the potential is huge. According to 

statistics, in recent years, the annual growth rate of the traditional Chinese medicine 

health market has remained stable at more than 10%, mainly because in line with 

today's social and political trends, the government has increased its support for the 
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traditional Chinese medicine industry, strengthened the development strategy of 

healthy China, and is committed to building a healthy social system. 

In short, the launch of the TCM milk tea project not only meets the market 

demand but also conforms to the social and political development trend, and has 

broad market development potential and value. In this bustling city, herbal health 

has become a new way of life, allowing more people to re-understand the power of 

traditional wisdom and feel the nourishment and care brought by Chinese herbal 

medicine. 

However, the industry is now facing various challenges, such as bottlenecks in 

product design and legal regulation. But in any case, Chinese herbal milk tea, as a 

drink that perfectly combines tradition and modernity, undoubtedly adds more color 

and choice to people's lives 

. 

1.2 Objectives and implications 

 

First of all, traditional Chinese medicine milk tea has a certain health care value. 

With the acceleration of the pace of modern life, young people are paying more and 

more attention to maintaining health, and the concept of healthy consumption is also 

changing. As a healthy and delicious drink, traditional Chinese medicine milk tea is 

gradually being favored by consumers. The essence of Chinese medicine is perfectly 

integrated with modern milk tea, allowing people to experience the health benefits 

of Chinese medicine while tasting the delicious taste. This combination retains the 

unique charm of traditional Chinese medicine, and integrates modern milk tea 

making technology, allowing consumers to feel the collision of tradition and 

modernity while enjoying the food. 

Secondly, Chinese herbal milk tea promotes and inherits the ancient Chinese 

medicine culture. Combined with modern milk tea, it brings people the double 

enjoyment of health and deliciousness. Let consumers experience the charm of 

traditional Chinese medicine in the taste. Traditional Chinese medicine (TCM) is 
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used as a raw material for the prevention and treatment of patients' physical 

conditions under the guidance of TCM. By adding traditional Chinese medicine 

ingredients, Chinese herbal milk tea has different effects on the prevention and 

treatment of diseases. The well-crafted Chinese herbal milk tea retains the original 

medicinal properties of the herbs and integrates the mild taste of milk tea, allowing 

consumers to enjoy the delicious taste while conditioning their bodies and 

maintaining their health. 

Third, the combination of Chinese herbal medicine and milk tea is an 

entrepreneurial opportunity. With the popularization of the concept of healthy eating 

and the growth of consumers' demand for natural, nutritious and healthy foods, the 

market for traditional Chinese medicine milk tea has shown explosive growth. For 

those who want to start a business, this is a golden field of entrepreneurship full of 

business opportunities. Traditional Chinese medicine milk tea is aimed at health-

conscious consumer groups, such as white-collar workers, Chinese medicine 

enthusiasts, Chinese medicine experts, students, middle-aged and elderly people, 

etc., with potential demand. Therefore, the market has a broad consumer base and 

has rapidly developed to the stage of traditional Chinese medicine  

Inheritance is the foundation of the development of TCM, and innovation is the 

driving force of TCM development. To promote and develop the culture of 

traditional Chinese medicine, we need to realize the creative transformation and 

innovative development of TCM health preservation culture, so that it is integrated 

with modern health concepts and serve the people's health of the people. TCM is not 

an abstract theory and concept, but originates from rich clinical and life practices. 

Only by innovating in practice and inheriting in protection can we effectively 

explore and develop TCM, promote the high-quality development of TCM and 

industry, and make new and greater contributions to the building of a healthy China 

and the health and well-being of the people.milk tea franchise investment. 

 

Summary of the chapter I 
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1. Through the analysis of the background, purpose and significance of the research, 

it is concluded that the Chinese herbal milk tea brand will have great development 

prospects in the beverage industry and has great social significance 

2. China's traditional Chinese medicine culture is unique and has a broad 

international market potential. Chinese medicine milk tea can use the opportunity of 

Belt and Road initiative, culture with brand to sea, with the product as the carrier of 

traditional Chinese medicine culture, actively expand overseas markets, promote the 

culture of traditional Chinese medicine, enhance the international influence of 

Chinese brand, change the status quo of China's economy is big but not strong, Belt 

and Road first, conveniently spread of traditional Chinese medicine culture global 

users, is the role of Chinese herbal medicine drinks and brand. 

3. so that consumers can experience China's fine traditional Chinese herbal medicine 

culture while drinking tea, and carry forward our traditional cultur 

4. Hence one can see that On the treatment of the disease is called health; in the 

treatment of the disease is called health care; under the treatment of the disease is 

called medical treatment. Traditional Chinese medicine can awaken the cultural 

identity of Chinese people. China's cultural revival depends on the rise of traditional 

Chinese medicine. Traditional Chinese medicine diet is the priority of the people. 

With people's growing health pursuit and the emergence of new consumption scenes, 

the TCM dietary industry is facing huge opportunities for development. This paper 

will focus on the trend of development of the Chinese medicine diet industry, and 

take the popular Chinese medicine milk tea brand in Zibo as a specific analysis, and 

explore the new opportunities of health, diet, China-fashion, science and technology 

in the new era.
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Chapter II DESIGN POSITIONING AND PLANNING 

 

2.1 Research on the current situation in China 

 

China's tea industry refers to the industry that takes tea as raw material to make 

various tea drinks and provide them to consumers. In recent years, with the 

improvement of people's health awareness and the improvement of consumption 

level, the tea industry has achieved rapid development. This paper will analyze the 

development status, market segmentation, consumption trend and future 

development prospects of the tea industry 

. First of all, the development status of the tea industry. The tea drinking 

industry has shown a rapid growth trend in the past few years. Various varieties of 

tea drinks, including milk tea, scented tea, fruit tea, etc., to meet the taste needs of 

different groups of people. Combined with the traditional tea culture, the tea industry 

is particularly popular among the young people. At the same time, the tea industry 

has also attracted a large number of entrepreneurs to join it with its easy and 

convenient characteristics。 

Secondly, the market segment of the tea industry. The tea industry can be 

subdivided according to different consumer needs. Milk tea market is one of the 

most popular market segments in the tea industry. The sweet taste of milk tea and a 

variety of taste choices have attracted a large number of young consumers. In 

addition, the scented tea market has also been developed rapidly in recent years. 

With its unique flower fragrance and health preservation effect, scented tea has been 

favored by some consumers who pursue a healthy lifestyle. 

Thirdly, the consumption trend of the tea industry. With consumers' pursuit of 

a healthy lifestyle, the tea industry is developing towards the direction of health, low 

sugar and low fat. Consumers pay more attention to the raw materials and production 

process of tea drinks, and prefer natural and organic tea. At the same time, the tea 
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industry is also constantly innovating, launching more healthy and creative tea 

drinks to meet the diversified needs of consumers. 

Finally, the development prospect of the tea industry. Tea drinking industry has 

a huge market potential and development space. With the increasing consumer 

demand for healthy drinks, the tea industry is expected to continue to grow rapidly. 

At the same time, the tea industry can also be deeply integrated with other industries 

to create more business opportunities. For example, the cooperation with retail, e-

commerce, tourism and other industries can bring more development opportunities 

for the tea industry.  

Tea industry in the current development trend, has shown a rapid growth trend. 

The market segments of the tea industry are diversified, and consumers' demand for 

healthy and creative tea drinks is increasing. Tea industry has a huge development 

potential, the future development prospect is very broad. But at the same time, the 

tea industry is also facing the challenge of fierce competition and market changes, 

and it needs to constantly innovate and improve the service quality in order to 

maintain competitiveness in the market. 

Traditional Chinese medicine milk tea is a new type of drink that combines 

traditional Chinese medicine with milk tea, which has attracted much attention in 

the domestic market in recent years. Traditional Chinese medicine milk tea is deeply 

loved by young consumers for its unique medicinal taste and sweet taste of milk tea. 

However, at present, the research on traditional Chinese medicine milk tea in China 

is still in its infancy, and there are still many loopholes, and the technology needs to 

be improved. 

On the one hand, the exploration and research of Chinese herbal milk tea in 

China mainly focuses on the efficacy of herbal medicine and the proportion of 

ingredients. For the selection and collocation of Chinese herbal medicines, 

researchers mainly rely on traditional experience and trial-and-error methods, and 

lack scientific basis and systematic research. At the same time, the preparation 
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process of traditional Chinese medicine milk tea is also relatively simple and rough, 

and there is a lack of neat, unified and orderly standard production process. 

On the other hand, the domestic research on the efficacy and safety of 

traditional Chinese medicine milk tea is also relatively weak. Although Chinese 

herbal medicine has a great effect on the blood circulation of the human body, the 

content and efficacy of medicinal materials in Chinese herbal milk tea have not been 

clearly defined, and there are certain safety risks. In addition, the effects of long-

term consumption of traditional Chinese medicine milk tea on human health need to 

be further studied. 

In response to the above problems, some domestic research institutions and 

enterprises have begun to increase investment in the research of traditional Chinese 

medicine milk tea. Through modern scientific and technological means, they 

analyzed and studied the medicinal components and medicinal effects of traditional 

Chinese medicine milk tea, and tried to find out the suitable compatibility and 

preparation process of traditional Chinese medicine milk tea. At the same time, some 

large food companies have also begun to participate in the research and development 

of traditional Chinese medicine milk tea, hoping to build traditional Chinese 

medicine milk tea into an internationally competitive beverage through 

technological innovation and market promotion. 

In general, as an emerging beverage, Chinese herbal milk tea has great market 

potential. However, in order to truly realize the health, safety and scientific 

development of traditional Chinese medicine milk tea, it is also necessary to 

strengthen the research and standardized production of traditional Chinese medicine 

milk tea. It is hoped that in the future, a complete research system of traditional 

Chinese medicine milk tea can be established in China, which will provide a more 

solid foundation for the development of traditional Chinese medicine milk tea. 

 

2.2 Current status of foreign research 
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The spread and development of Chinese herbal medicine has also affected 

foreigners' understanding and research of traditional Chinese medicine and 

discovered new ways of health preservation, in fact, foreigners themselves also pay 

great attention to health preservation, Americans are very healthy and low calorie 

for their three meals a day, get up early to drink a cup of coffee, eat salad at noon, 

and add sugar and milk to British black tea has become their daily standard afternoon 

teaThe rise of new Chinese tea has aroused the strong attention and love of foreigners 

who pay attention to body conditioning, and many herbal tea stores can also be seen 

in various cities, which provides new opportunities for the development of 

traditional medicine and also makes the brand market to a higher level.  

 

2.3 Case Study 

 

There is a big Chinese medicine hall next to Zibo Vientiane City, the name is 

called Medicinal Diet Workshop, there is a strong smell of Chinese herbal medicine 

when you enter the store, the decoration style is very elegant and unique, which 

retains the decoration style of the traditional pharmacy and adds new Chinese 

elements at the same time, the interior is hung with a variety of pen and ink paintings, 

the style is unique, the staff in the store is also very quiet, and there are specialized 

doctors to sit in the consultation, the service is thoughtful and meticulous. Most of 

their drinks are added with a lot of health-preserving Chinese medicine materials, 

which are completely different from the coffee and milk tea we usually drink~ It is 

estimated that many people can't drink the faint smell of traditional Chinese 

medicine, but the Chinese-style packaging and store decoration are very good to take 

pictures!I feel inexplicably that their tea is very suitable for the post-90s, this kind 

of people who have begun to soak wolf berries in thermos cups one after another. 

Most of the in-store consumption is dominated by some office workers, because he 

is in the urban area, so it is very hot People come and go There are many beautiful 

ladies who come to check in and take pictures, and there are also many people who 
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work while drinking tea The audience is mainly in the post-90s, and there are fewer 

post-00s.  

Most people's demand for traditional milk tea lies in the combination of health 

and deliciousness, healthy milk tea may not meet people's taste, and most of the 

delicious milk tea is high in calories and sugar, which is not conducive to people's 

health. Milk tea that is both healthy and delicious is actually difficult to achieve. The 

taste of medicinal herbs is bitter and sour, and some herbs can still smell the smell 

of nasal flushing when they are far away, and this taste is difficult to hide even if it 

is combined with milk tea. Researchers have found that milk tea is difficult to 

achieve in terms of taste and health. According to the survey, consumers in 

Guangdong and Guangxi are considering whether traditional Chinese milk tea can 

meet the tastes of the majority of consumer groups, and the sweetness of milk tea 

itself has been greatly reduced, and the bitterness of traditional Chinese medicine is 

difficult not to make people wonder whether this is really called milk tea. The 

preparation of TCM milk tea is not just about boiling, but requires traditional ion 

technology and TCM techniques. If the EU wants to make some Chinese medicinal 

materials into milk tea, it should be processed appropriately. For example, deep-

fried will be more delicious and more suitable for making milk tea. Various Chinese 

herbs and milk tea are mixed together, as well as the time and method of cooking, 

and the taste is also different. Only the right combination can achieve the best taste 

and health results. 

In fact, traditional Chinese medicine milk tea is not so "serious", but it 

cannot be "cow drink" Since Chinese medicine milk tea has the word 

"traditional Chinese medicine", it will naturally make people think that it is a 

medicine with three poisons. When herbs are ingested, they also come with certain 

risks. The use of traditional Chinese medicine elements to make products has 

attracted widespread attention and heated discussions, and there are also some legal 

risks that are difficult to avoid from other milk tea brands. "The consumption of 

traditional Chinese medicine must be within the scope of the current provisions of 
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the Food Safety Law of the People's Republic of China, and product innovation must 

be made around the elements of 'medicine and food homology', and the catalogue of 

medicine and food homology cannot be broken, otherwise it will be illegal operation 

and will face the risk of being fined.    

 "That's one of them. The most important thing is that Chinese herbal milk tea 

is not drunk casually, the lack of yang to make up for yang, lack of yin to make up, 

and it is easy to backfire if there is no illness or disaster. Different people have 

different physical characteristics and must be more self-conscious than themselves, 

so the premise of people buying herbal milk tea is to first understand what kind of 

physique they are, what their body lacks, what should be made up, what kind of tea 

is suitable for themselves, such as people with a cold body, they can't drink cold 

drinks, and try to drink less drugs that still have cool properties in the ingredient list, 

and the body is the capital of the revolution People should pay attention to health 

preservation while also choosing carefully not to blindly follow the herd. If you are 

confused about what kind of physique you have, you can first go to the hospital and 

ask the doctor to prescribe the right medicine according to the doctor's instructions  

"We believe that health care is not just a simple food combination, it requires 

scientific dietary coordination and nutritional conditioning to exert the best effect. 

"Therefore, we advocate that consumers should consume rationally, eat reasonably, 

be safe and healthy, and escort their own health! 

 

2.4 Market research 

 

In order to have a deeper understanding of the market situation of the track of 

traditional Chinese medicine milk tea, look forward to the future prospects, and 

understand the needs of consumers, to better serve the rectification, market research 

was conducted on several traditional Chinese medicine milk tea shops, and the post-

zero and post-90s were selected 108 consumers after the 80s conducted a 
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questionnaire and learned that most of the groups exposed to Chinese herbal milk 

tea are post-90s people, and they are all migrant workers sitting in the office building 

Of course, this is undoubtedly like the decoration style and atmosphere of our tea 

shop, and 70% of them are serious about drinking tea After class, take the little 

sisters to drink beauty tea Come to your aunt for menstrual pain to buy your aunt's 

red date hot drink, the milk tea with various effects in the store is very popular, and 

the most popular one is sold to nourish the spirit Today in this noisy city Maybe 

everyone has inner pain and sadness, come to drink a cup of milk tea to find inner 

comfort, which is also the purpose of the milk tea brand. Finally, the majority of 

consumers are 70 women, accounting for 64.8%, and a small number of men are 38, 

accounting for 35.2%. Slowly, the audience of health tea is becoming more and more 

extensive, in addition to students and migrant workers, there are also some medical 

enthusiasts and medical professionals. This survey realized that milk tea will flourish 

in the new Chinese health tea drinking track. 

The market scale continues to expand, the scale of the tea market is constantly 

expanding, and consumers' demand for tea is increasing. Tea has become an 

indispensable part of People's Daily life, with huge market potential. At the same 

time, diversified product categories are emerging, and the product categories in the 

tea market are becoming more and more diversified. Consumers can choose different 

tea drinks according to their own tastes and needs.In addition to the traditional green 

tea, black tea, oolong tea, there are also a variety of innovative flavors of tea drinks, 

such as fruit tea, milk tea, scented tea, etc. These novel flavors have attracted more 

attention from more young people. With the rapid development of the tea market, 

the brand competition has become more and more fierce. Major tea brands have 

entered the market to attract consumers through different marketing methods and 

product characteristics. Well-known brands such as Xi Tea and Naixue Tea occupy 

a certain share in the market, while many emerging brands are constantly 

emerging.Therefore, health has become the focus of consumers' attention. Under the 

promotion of health awareness, consumers pay more and more attention to the health 
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attribute of tea. Tea is considered to help eliminate fatigue, improve immunity, 

reduce weight, and other effects, so it is favored by health pursuers. Tea enterprises 

have also launched low-sugar, no-sugar and other health products to meet the needs 

of consumers. Online and offline channels. 

The sales channel of the tea market are also expanding, with equal emphasis on 

online and offline. Traditional brick-and-mortar stores are still the main channel for 

tea sales, but with the development of the Internet, online sales are also gradually 

emerging. Many tea brands are promoted and sold through e-commerce platforms 

and social media, increasing brand awareness and sales. 

Quality and experience become the key, tea market competition is fierce, 

quality and experience become the key factors for consumers' choice. Consumers 

pay more attention to the taste, freshness and production process of the tea drink. 

Tea enterprises need to constantly improve their product quality and create a unique 

consumption experience to attract more loyal consumers. 

 

Summary of Chapter II 

 

1.Through the study of the market economy of domestic herbal milk tea and the 

market research, .The development status of the tea market is characterized by the 

expansion of market scale, diversification of product categories, fierce brand 

competition, health as the focus, both online and offline channels, and quality and 

experience as the key points. In the future, the tea market will continue to maintain 

rapid growth, and tea enterprises need to constantly innovate and improve to meet 

the needs of consumers.the results show that there are still many problems in Chinese 

herbal milk tea and need to be improved,  

2.but in general, the development and development of Chinese herbal milk tea with 

its own characteristics still has a good market prospect 
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 Chapter III.DESIGN PROCESS AND RESULTS 

 

3.1 Collection and sorting of materials 

 

In order to have a deeper understanding of the market situation of the track of 

traditional Chinese medicine milk tea, look forward to the future prospects, and 

understand the needs of consumers, so as to better serve and rectify, market research 

was conducted on several traditional Chinese medicine milk tea shopsThe first 

choice is Zibo's medicinal food shop in Vientiane Hui and chose the post-00s, post-

90s, post-80s 108 consumers to conduct questionnaires, and learned that most of the 

groups exposed to traditional Chinese medicine milk tea are post-90s people, and 

they are all migrant workers who sit in the office buildingOf course, this is 

undoubtedly like the decoration style and atmosphere of our tea shop, and 70% of 

them are serious about drinking tea After class, take the little sisters to drink beauty 

tea Come to Aunt with menstrual pain to buy Aunt Red Date Hot Drink, the milk tea 

with various effects in the store is very popular, and the sales of qi and nourishment 

are the most popular In this noisy city today Perhaps everyone has inner pain and 

sadness, come to drink a cup of milk tea to find inner comfort, which is also the 

purpose of the milk tea brand. Finally, the majority of consumers are 70 women, 

accounting for 64.8%, and a small number of men are 38, accounting for 35.2%. 

Slowly, the audience of health tea is becoming more and more extensive, in addition 

to students and migrant workers, there are also some medical enthusiasts and 

medical professionals. This survey realized that milk tea will flourish in the new 

Chinese health tea drinking track. 

 Through research and investigation, it is found that Chinese medicine tea is a 

special Chinese medicine to treat and strengthen the body and benefit life, which 

plays an important role in medical and health care. First is to take convenient, easy 

to regulate, traditional Chinese medicine tea can be according to the condition need 
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dialectical prescription, with the disease, and according to the drug performance 

characteristics choose the appropriate use method, simple procedure, convenient 

deployment, pertinence, both keep the dialectical theory of TCM decoction with 

flexible, curative effect significant characteristic, and overcome the traditional 

decoction Fried cumbersome, carry inconvenience, and to speed up the development 

trend of modern life. Chinese medicine for tea drink is easy to store, easy to carry, 

can be drunk many times at any time, and fully absorbed, so it can be used in special 

circumstances or some emergencies, has a good adjuvant therapeutic effect. 

Secondly, the drug effect is sufficient, the curative effect is significant, the 

Chinese medicinal materials are crushed into coarse powder or cut into thin filament, 

small section, the surface area increases, and the solvent contact surface increases, 

so that the effective ingredients of the drug is easy to dissolve after decocting. The 

experiment proved that the concentration of these drugs after crushing is much 

higher than that of the lesolution of uncrushed medicinal materials. The Chinese 

medicine with boiling water or drinking after decoction avoids the loss of some 

drugs, especially the active ingredients of aromatic drugs. On the other hand, the 

drugs with boiling water can quickly degrade and inactivated the enzymes and avoid 

the decomposition and destruction of the active ingredients. The experiment shows 

that: first, the solution table drug contains volatile oil, can be volatile at room 

temperature, easier to volatilize with water steam, so it should not be fried for a long 

time. Second, when the temperature of the liquid is 30-40℃, the enzyme activity of 

the drug is very strong. The active components of the drug, especially the glycosides, 

are prone to decompose under the action of enzymes, which will lead to the reduction 

of the content of the active ingredients and affect the curative effect. It is particularly 

suitable to make high-temperature gum drugs, such as gelatin, ejiao, antler jiao gum 

and caramel, patchatum, mint, elsholtzia, honeysuckle. Because colloid drugs into 

the decoction easy to boil, and adhere to other drugs, affecting the dissolution of 

drug ingredients. Use as medicinal tea avoids the loss of its active ingredients due to 
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long decoction, so that the effect of drugs can be fully played and the curative effect 

can be improved. 

Moreover, light and exquisite, sweet, light and peaceful. From the perspective 

of drug composition, the group of tea generation pays attention to dialectical and 

rigorous compatibility, its outstanding feature is the selection of medicine, light drug 

dosage, compared with decoction, tea generation can save the source of medicine. 

For example, the "stiff silkworm ginger tea" contained in "Compendium of Materia 

Medica" has the effect of dispelling wind and relieving pain, and is good governance. 

Square only white silkworm, high ginger two flavors, divided into the end, each take 

a money, that is, 3 grams. And into the decoction, its common dosage is 20 grams. 

Using tea agent, you can save 17 grams of drugs every day. It can be seen that the 

amount of medicinal materials saved by using traditional Chinese medicine for tea 

drinking method is considerable 

From the point of view of the nature of the drug, the medicine used in the tea 

drink is peaceful, not hurting the stomach, and the taste is more sweet and light, or 

a slightly bitter and cold products, not only has the work of eliminating the disease 

conditioning, but also the disadvantages of tasteless suffering and throat, especially 

suitable for pediatric patients. 

From the drug function, generation of traditional Chinese medicine, tea has 

more solution table, heat, cough, dehumidification, and stomach, guide, defecation, 

heat, relief, tonic, good governance, external cold, external wind, phlegm, lung, heat 

connotation, accumulation, bowel dry jin dry, heat, restless, qi and blood deficiency 

caused by the disease. Use less vomiting, jun under the product, generally not highly 

toxic dispel evil drugs. 

And through long-term use, slow treatment of Chinese medicine tea drinking 

light, appropriate to take frequency, and the medicine is mild and gentle, not 

destructive gastric qi, so can adhere to the long-term use, slowly map its effect, and 

the viscera, especially suitable for the treatment of chronic diseases and the 

adjustment of the body function. For many diseases, long-term use of medicinal tea, 
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can make the effective ingredients of the drug in the body to reach the quantitative 

standard, resulting in more consolidated efficacy, the effect is more lasting. For 

patients with urinary stones, it can maintain the concentration of drugs in the urinary 

tract after continuously taking medicinal tea. Meanwhile, it can dilute the urine, 

clean the urinary tract and increase the scouring force of urinary stones, thus 

contributing to the reduction and discharge of stones. 

Chinese medicine instead of tea is peaceful, which can reconcile the Yin and 

Yang of zang organs and qi and blood, and frequently drink and take, which can not 

only cure diseases, but also have the effect of conditioning. Especially for the 

conditioning after the disease, the recovery of physical strength, it is of great benefit. 

In short, traditional Chinese medicine instead of tea takes the purpose of 

eliminating evil diseases, disease prevention and health care, and has the advantages 

of convenience, flexibility, effectiveness, economy, strong pertinence and wide 

adaptability. It not only maintains the remarkable characteristics of decoction, but 

also overcomes the shortage of decoction production, waste medicine; it is suitable 

for long-term use, stronger than the Chinese patent medicin 

The use of traditional Chinese medicine for tea has a long history and a wide 

range of applications, which can be summarized as three aspects: disease prevention 

and treatment, post-disease conditioning and health care.Firstly, traditional Chinese 

medicine is easy to use, lasting, and no disadvantages of dull spleen and stomach, 

suitable for long-term drinking and taking, so it can be used as the main treatment 

method for mild or chronic diseases; it can also be used as an auxiliary treatment 

method for severe or acute diseases; in addition, it can also be used for epidemic 

prevention and prevention of heatstroke.. Prevention and treatment of internal 

diseases, internal diseases have external diseases and internal injuries. Exogenous 

disease mainly refers to typhoid fever, wind temperature, summer temperature, wet 

temperature and other febrile diseases. According to the dialectical classification of 

zang-fu organs, internal injuries can be divided into lung, heart, spleen and stomach, 

liver and gallbladder, kidney and other diseases. Most of them can be treated by 
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substitute tea drinking method. Numerous tea prescriptions for the prevention and 

treatment of internal medicine diseases are contained in the ancient and modern 

medical books. 

Prevention and treatment of surgical diseases, traditional Chinese medicine 

surgical names, mainly including sores, skin diseases, anal diseases, tumor diseases. 

The prevention and treatment of surgical diseases instead of traditional Chinese 

medicine can obtain good curative effect. For example, surgery, chemotherapy and 

radiotherapy are used in cancer treatment. If it can be combined with appropriate 

herbal tea therapy, the side effects of the above therapies can be reduced and improve 

the curative effect..Prevention and treatment of gynecological diseases for the 

prevention and treatment of gynecological diseases, folk collection acceptance of 

tea. For example, boiled white root tea can cure the symptoms of early menstruation 

and excessive menstruation; "glutinous rice and Astragalus tea" is composed of 

glutinous rice, astragalus, and chuanxiong, regulating qi, blood, and abortion. 

Because the prevention and treatment of pediatric diseases in children often take 

medicine, Chinese medicine for tea to treat diseases but not very bitter, easy to accept 

for children, so the use of tea drinking prevention and treatment of common pediatric 

diseases is particularly prominent. Prevention and treatment of facial diseases, in 

behalf of tea method to prevent and treat common diseases, quite many effective test. 

Such as vision loss, "Han Yisheng Twelve tea" contains: barbary wolfberry son, 

chrysanthemum, frost mulberry leaves, grain grass water fried tea, good governance 

of liver and kidney Yin deficiency caused by vision loss. All the medicines are bright 

products, and nourish the liver and kidney, combined as tea agent, easy to take for a 

long time. 

After the disease conditioning, substitute tea drinking medicine is relatively 

peaceful, often through the method of reconciliation to make the viscera Yin and 

Yang Qi and blood rise and decline tend to be normal, so it is quite appropriate for 

the rehabilitation of the disease conditioning. In order to make the disease evil, after 

cutting, choose mild medicine, dispel evil and strengthen the effect of drugs instead 
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of tea drink, slow map its effect, to and the viscera, to achieve the purpose of making 

the disease cure. In the medical court of the Qing Dynasty, after the medical records 

of the Qing Dynasty, we often pay attention to the recuperation of stomach qi. Make 

up for the vitality. In old age, kidney qi gradually decline, and after the disease more 

vitality, so it is necessary for the elderly at the beginning of the recovery of the use 

of tonic vitality of medicine tea, slowly conditioning, to help restore vitality.Health 

care, prolong life, traditional Chinese medicine instead of tea drink mild effect, 

lasting effect, easy to long-term use, for one of many TCM health care, anti-aging 

methods. Usually often choose health care medicine tea, tonifying the five viscera, 

harmonizing qi and blood, for delaying aging, fitness and longevity is of great 

benefit。 

There are many ways to use Chinese medicine for tea, among which decoction 

is the most commonly used. Most medicinal tea because of the flavor and dosage, 

the tea set can not be brewed, should use decocting method; some tea prescriptions 

contain hard texture, active ingredients are not easy to dissolve, or thick taste, tonic 

drugs, also decocting method is better. The traditional decocting method is to put all 

the traditional Chinese medicines in the tea recipe into the tea set, add water, boil it 

for about 10-15 minutes, remove the fire, take the juice, fry it 2-3 times, combine 

the liquid medicine, filter, and drink the tea frequently. 

With the advancement of the modernization process of traditional Chinese 

medicine, new TCM diagnosis and treatment equipment has been continuously 

developed and applied. According to the requirements of decoction, the herbal 

fountain has developed the TCM tea box, innovating the decocting method and 

packaging process of Chinese medicine for tea drink. On the basis of following the 

traditional Chinese medicine decoction, the decoction ingredients can be prepared 

in 2-5 minutes, and the extraction rate is high, saving the medicinal materials; the 

special structure makes the Chinese herbal medicine without burning, dipping, and 

precipitation 
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. As a supporting product of "Chinese medicine decocting pot" (decocting 

medicine pot), "Chinese medicine tea box" is prepared and processed according to 

the doctor's prescription, which further enriches the application scope of Chinese 

medicine substitute tea drink, and has the characteristics of quantitative packaging, 

one person and one party, physical dosage, convenient use, safety and health. 

 

3.1.1 Youth Detoxification Milk Tea 

 

Ingredients: 4 grams of honeysuckle, 3 grams of bellflower, 2 grams of licorice, 

3 grams of jasmine, 2 grams of rock sugar.  

Method: First wash all the ingredients, put the honeysuckle and rock sugar in 

the pot and fry together, add other ingredients, then pour in 200ml of water and boil, 

add milk.  

Efficacy: Honeysuckle is mainly antipyretic and detoxifying, anti-

inflammatory and swelling, summer heat, dry and itchy throat is the most suitable 

cup to relieve heat.  

 

3.1.2 Eternal Youth Milk Tea  

 

Ingredients: 3 black plums, 3 hawthorns, 5 grams of mulberries, 2 grams of 

tangerine peel, 6 roses, 2000ml of milk.  

Method: Wash all the ingredients and put them in a container, add 300ml of 

water, then add tangerine peel and boil, then add black plum, mulberry, and rose boy 

to steam for five minutes, filter the residue, pour in 200ml of milk, and add an 

appropriate amount of honey.  

Efficacy: Drinking tea helps blood circulation, regulates the body, keeps the 

body in a healthy state, adjusts the complexion will also become better, the skin will 
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be firmer, and the appearance of acne will be reduced, and the mood will be naturally 

hot.  

 

3.1.3 Immunity-enhancing milk tea 

 

 Ingredients: 2 grams of astragalus (sliced), 5 grams of wolfberry, 10 grams of 

jujube, 75 grams of milk powder, 3 grams of black tea, a little rock sugar.  

Method: (1) After the jujube is fried until fragrant, put it in a pot with astragalus, 

add 500 ml of water and an appropriate amount of rock sugar, and boil until boiling; 

(2) Add wolfberry and black tea and boil for 2 minutes, turn off the heat and simmer 

for 5 minutes, and filter out the residue after cooling; (3) Finally, add 75 g of milk 

powder and stir and boil, and then drink when it cools.  

Efficacy: This is more suitable for drinking a cup of health hot drink in the cold 

wind in winter to relieve the symptoms of depression and physical and mental 

fatigue, especially when things do not go well in life or study, a cup can enhance 

immunity.  

 

3.1.4 Codonopsis Radix Tea 

 

Ingredients: 8 grams of poria cocos, one clove of tangerine peel, two red dates.  

Method: Take Poria cocos, wash the tangerine peel for more than ten years and 

boil it in a health pot for 20-30 minutes.  

Efficacy: It is used for people with spleen and lung qi deficiency, no appetite, 

often feeling tired, lack of qi and blood, and yellow complexion, improving 

gastrointestinal function, lowering blood sugar, regulating blood lipids, delaying 

aging, and improving memory.  

 

3.2 Product name and positioning 
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Product positioning should first determine the target market of the product, that 

is, the main audience group of the product. This includes the comprehensive 

consideration of consumers' characteristics, needs, preferences and other aspects. 

Product positioning needs to design the characteristics and functions of products 

according to the characteristics of the target market to meet their needs and 

expectations.Secondly, understand the product characteristics: determine the 

characteristics and functions of the product, and the advantages over the competitors. 

Product features can include product performance, quality, appearance, function and 

so on. By highlighting the unique characteristics and advantages of the product, it 

can attract the attention of the target market and differentiate itself from its 

competitors.Value proposition: to clarify the value proposition of the product, that 

is, the core value and benefits that the product can bring. Value proposition can 

include product utility, convenience, cost saving, improvement of quality of life and 

other aspects. By clearly conveying the value proposition of the product, the 

purchase motivation of the target market can be attracted. Create brand image: build 

the brand image of the product, including brand positioning, personality and values. 

Brand image is consumers' perception and cognition of products, which can be 

conveyed through brand name, logo, slogans, advertisements and other ways. Brand 

image needs to fit with the needs and preferences of the target market to establish an 

emotional connection with consumers. Analysis of competitors: understand the 

product positioning and market performance of competitors, so as to find 

opportunities for differentiation in the positioning process. Competitor analysis can 

help to determine the product positioning space and market positioning strategy, so 

as to better meet the needs of the target market. 

With Genki Awakening as the brand name. Yuan qi In fantasy novels, Yuan qi 

is the root of human beings, representing vitality, and Yuan qi means the beginning, 

that is to say, Yuan qi is the root of everything. If you compare people to mobile 

phones, then the vitality is the battery, and the vitality will weaken with the growth 

of age, and the vitality awakening is to replenish energy and rejuvenate. Awakening 
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is the awakening of consciousness and energy. Pick yourself up from your state of 

decadence, confusion, and loss. It is intended to illustrate the hope that consumers 

will be refreshed and energized after drinking our tea. Whether it is the bottleneck 

encountered in learning, the difficulties encountered in life or the troubles 

encountered in work, we can maintain a positive attitude, accept the reality, do not 

complain or deny the existence of difficulties, cheer up and calmly face difficulties, 

overcome difficulties, and usher in a new dawn. 

 

3.3 Logo design description 

 

The corporate logo is the representative of the corporate image, he must have a 

certain symbolic meaning, and can intuitively express the brand theme idea. Brand 

logo design with its simple shape, vivid image to express the core concept of the 

enterprise, convey the enterprise content and product characteristics and other 

information, logo not only has a unique shape, but also has an attractive role, the 

expression of personality at the same time reflects and the development of the 

corporate theme. Logo design is widely used in brand packaging, posters and 

derivative peripherals, and the production of various daily necessities. The design 

combines Chinese herbal medicine culture with modern milk tea to make a healthy 

tea drink that is powerful for consumers' bodies, and the logo design is expressed in 

the form of graphics, and the theme is the form of thick lines of clouds, which have 

rich meanings and symbols in human culture. Clouds are a kind of spiritual 

sustenance, and when people are sad or lonely, people often look up to the sky to 

find comfort and hope in the clouds. The black dot represents the rising sun, which 

slowly rises in the clouds and represents new beginnings, hope, and vitality. A leaf 

is interspersed in the middle of the clouds, which reflects the nature with herbs as 

the main body, and combined with the brand name of milk tea.  

 

3.4 Standard color 
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The standard color of the enterprise is the main color covering the entire design, 

through the color expression of the visual impact of the consumer's eyeballs, the 

standard color also comes with emotional color, he uses the form of color to convey 

a positive and sunny mentality, while expressing and spreading the theme of the 

brand, as well as the meaning to be conveyed, I choose the logo standard color as 

black. Using one color is more uniform, and black is more formal and sophisticated. 

Black has a long meaning. In ancient times, ink painting was black, although it was 

only pure black, but it was quiet and elegant, and the world could be painted only 

through Mo black, so it was said that the ink was five colors, and the road was simple. 

 

3.5 Auxiliary Colors 

 

The main object of this theme is Chinese herbal medicine, so the large color 

block is mainly green, supplemented by yellow, and dotted with red. In terms of 

color matching, cold colors are the mainstay, and a large area of green is covered to 

give people a sense of visual impact, so that consumers can have a sense of intimacy 

with nature at first sight, and they can also feel the freshness and nature of herbal 

milk tea. Yellow is supplemented, first of all, because yellow yellow comes from 

self-feeling, is the color of the earth, and secondly, yellow is the representative color 

of optimism, warmth and sunshine. Finally, the red embellishment is to show the 

charm of Chinese herbal medicine culture and at the same time add red to increase 

the interest, which is in line with the brand positioning. 

 

3.6 Auxiliary Graphics 

 

The brand auxiliary graphic is drawn according to the shape of the leaf and then 

made into a pattern as an auxiliary graphic, which echoes the Chinese herbal 

medicine in the main body of the brand, and also makes it easy for consumers to 
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identify the brand image and make people recognize our brand at a glance. This 

pattern is also a better match for the corporate logo, and it can highlight the corporate 

logo when typeset together. 

 

3.7 Font Design 

 

The font I am divided into two parts, but both are the same brush words, 

combined with the logo with the typesetting of the font, I choose to use the concise 

and formal Ming carving Wan Song, the logo as a brand, think about the logo with 

the font should also appear formal. Secondly, the use of exaggerated brush 

handwriting fonts on the packaging posters, by learning the brush trend, learning 

Chinese traditional culture, and integrating the brush font into it, it shows the 

subtlety of China's traditional culture. Further deepen the theme and at the same time 

integrate with the overall style of the picture, so that the work is more connotative. 

 

3.8 IP image design 

 

IP image design is an important field, which is crucial for enterprises and brands, 

and refers to intellectual property rights, including trademarks, patents, copyright, 

etc. In commercial marketing, a successful IP image can help enterprises to establish 

a good brand image, improve product sales and market competitiveness. A 

successful IP can help enterprises to establish a unique image, improve the brand 

competitiveness and market influence. The goal of IP image design is to build a 

unique brand personality and story by consciously shaping and managing the image 

of the enterprise or brand, so that consumers can have a sense of identity and loyalty 

to the brand. Through the image design of IP, enterprises can better convey the core 

value of products or services, and achieve differentiated market competition. Need 

to make clear their target audience, market positioning and core competitive 

advantages. When designing IP image, it is necessary to consider the preferences, 
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needs and values of the target audience, and combine with the core competitive 

advantages of the enterprise, so as to achieve effective communication and 

connection with the target audience. 

The design is designed for Chinese herbal milk tea, mainly to promote the 

culture of traditional Chinese medicine, and the image design is more ancient, so the 

clothing is similar to the ancient medicine picking boy. The version has also been 

clean and neat, the main top wears a vest, the cuffs are tightened, the bottoms are 

worn to make it easy to go up the mountain to collect medicine, and a gourd hanging 

pot is hung around the waist to help the world, which reflects the great quality of 

Chinese medicine to save people from illness and help all beings. In his left hand, 

he holds the book of the Compendium of Materia Medica, and in his right hand, he 

holds herbs while learning to read various herbs and collecting medicinal materials

。 

 

3.9 IP Derivative Design 

 

Peripheral stickers, umbrellas, badges, tapes, small cards, etc. are made 

according to the IP image and given to consumers for free. Giving back to 

consumers' 

 

3.10 Poster Design 

 

Poster design is one of the expression forms of visual communication. Through 

the composition of the layout, it attracts people's attention in the first time, and 

obtains the stimulation of the moment, which requires designers to fully combine 

pictures, text, color, space and other elements, to show propaganda information to 

people in an appropriate form. A moving poster usually contains notification, so the 

theme should be clear and conspicuous, clear at a glance, and then summarize the 

main content such as time, place, notes and so on with the most concise sentences. 
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The illustration of the poster and the beauty of the layout is usually a good way to 

attract attention. In real life, there are more abstract and concrete.The theme of the 

poster design is mainly herbs that can be fused with milk tea, and the three posters 

are mainly painted with honeysuckle, astragalus, and poria cocos, and then matched 

with brush fonts to reflect the ancient charm, and the background is made into rice 

paper, and the effect is more feeling, and the three large color blocks of green, yellow, 

and red are laid behind the illustrations to set off the main body 

 

3.11 Packaging Design 

 

 Milk tea packaging design is an important link to enhance the brand image 

and market competitiveness. This design scheme takes simplicity, fashion and 

environmental protection as the core concept. Through innovative design elements 

and packaging forms, we can improve the identification of milk tea packaging and 

consumers' desire to buy. At the same time, the packaging design of good milk cup 

requires that the packaging appearance is consistent with the brand image and logo, 

so that consumers can identify at a glance, and make the brand more deeply rooted 

in the hearts of the people, but also to combine the characteristics of the brand and 

market demand, targeted design and adjustment, in order to achieve the best design 

effect.The packaging design concept is mainly to convey the efficacy of herbs, 

different subjects have different color combinations, honeysuckle is mainly yellow, 

Poria cocos is mainly red, and astragalus is mainly green. The typography uses the 

overlapping method, which is disorderly and orderly, and finally matches the brush 

handwriting font to make it more vivid and vivid   

                  

Summary of chapter III 

 

1. Before the brand design of Yuanqi awakening, I realized from collecting and 

sorting out relevant data that Chinese medicine tea, as the combination of traditional 
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medicine theory and modern tea culture, not only has rich taste experience, but also 

can play the pharmacological role of Chinese medicine to help people regulate their 

bodies and prevent diseases. However, it should also be noted that when drinking 

TCM tea, we also need to pay attention to the quality of herbs, moderate drinking 

and when avoiding interactions with other medicines. There are many kinds of 

Chinese medicine tea, each tea has its unique effect and suitable people. When 

choosing traditional Chinese medicine tea drinks, they should be selected according 

to their own constitution and needs. For example, weak people can choose tonic tea, 

such as barbary wolfberry tea, jujube tea, etc., and easy to choose heat and 

detoxification tea, such as chrysanthemum tea, honeysuckle tea, etc. Through the 

scientific and reasonable drinking of traditional Chinese medicine tea drink, we can 

better enjoy its health benefits.Conduct the logo design for the brand 

2. A set of perfect IP image is designed for the brand, with distinct personality and 

unique charm, while the IP image design also integrates the elements of cultural 

inheritance. By excavating and refining the essence of traditional culture and 

integrating it into the design of IP image, it can not only show the cultural heritage 

of the brand, but also stimulate the audience's interest and respect for traditional 

culture. The IP image design concept covers many aspects such as uniqueness, 

identifiability, emotional resonance, cultural inheritance and scalability. In the 

design process, designers should fully consider these principles to ensure that the IP 

image designed can fully show the personality charm and value connotation of the 

brand. At the same time, with the change of market and consumer demand, IP image 

design concept should be constantly updated and improved, in order to adapt to the 

development and change of The Times 

3. For awakening milk tea brand design posters and packaging milk tea set 

packaging design fusion all design elements innovation layout design, improve the 

brand promotion, attract more consumers to increase sales and differentiated 

competitive advantage, in function, can join the small clip, straw design clever 

practical elements, to better serve consumer demand. The material design of 



 
 
 

 
 

41 

environmentally friendly, easily degradable materials, in line with the needs of social 

environmental protection.  
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CONCLUSION 

 

Through this period of hard work, my graduation project was successfully 

completed. Looking back on the whole process of doing the graduation project, I 

learned a lot of new knowledge in the process, and I grew up in the process of making 

and making in learning. The production process was created using the knowledge 

learned in four years. It made me understand what it means to make the leap from 

quantitative change to qualitative change When I was a freshman, I could only draw 

stick figures, but now I can complete a whole set of designs independently. From 

the initial selection of the topic to the repeated revisions in the middle to the 

completion of the final draft, it is very rewarding to see the completion of the hard 

work and sweat. In this completion, I have a closer relationship with my mentor I 

used to be afraid to speak and express my own opinions, but now I talk about life 

with my mentor, and I am grateful for my help, I have learned a lot of life philosophy 

in the design and production process, and I will continue to work hard in the future, 

both in work and study. In the study I also realized my own shortcomings, lack of 

ability is a hard injury, but the tutor encouraged me, roommates helped me, under 

the careful guidance of everyone, I finally successfully completed my completion, 

my success is inseparable from the help of each of them,  

At the same time I need to improve my sense of innovation in creative design. 

There are still some limitations in this study, and there is still a lot of room for 

improvement and improvement. This graduation design production and subject 

research let me have a deeper understanding and knowledge of traditional Chinese 

herbal medicine culture, let me realize the profundity of Chinese culture, the original 

our traditional culture is so great and meaningful, I hope that this brand image design 

will play a certain role in the promotion of China's traditional Chinese medicine 

culture 
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APPENDIX 

 

 

 

(Fig2-1Medicinal food shop facade)    
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(Fig2-2In-store decoration) 
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                             ( Fig 3-1 burden sheet ) 
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(Fig 3-2logo) 

 

 

 (Fig3-3logo draft )            (Fig3-4logoSquare drawing) 

 



 
 
 

 
 

55 

 

(Fig3-5 complementary colors) 

 

 

(Fig3-6 auxiliary graph) 

 



 
 
 

 
 

56 

         

(Fig3-7 font ) 

 

 

 

(Fig3-8 IP three views) 
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(Fig3-9 IP Internet meme) 

 

 

(Fig3-10 IP Derivative design) 
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(Fig3-11 playbill)          (Fig3-12 playbill)            (Fig3-13 playbill) 

 

 

(Fig3-14Poster display) 
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(Fig3-15 Copy writing poster) 
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(Fig3-16 Copy writing poster) 
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(Fig3-17 Copy writing poster) 
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(Fig3-18 Pack band renderings ) 
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(Fig 3-19 Packaging design of milk cup set) 
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(Fig 3-20 Packaging rendering of the cup sleeve） 
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（Fig 3-21 Pattern design of Astragalus membranaceus） 

 

      

(Fig 3-22 Honeysuckle pattern design) 
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(Fig. 3-23 Design of Poria cocos pattern) 

      

(Fig 3-24 prototype display diagram) 


