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MAPKETHUHI'OBE CTPATEI'TYHE IINIAHYBAHHS TA IHCTPYMEHTH
DIGITAL-MAPKETUHI'Y Y CYUACHOMY BI3HECI

CyyacHuil MapKeTHHT 0a3yeThCs Ha IIBUAKOMY, THYYKOMY IUIaHYBaHHI 1HHOBAIlIH, y
LEHTP1 SIKOTO 3aBXIU 3HAXOIAUTHCA CrIoKrMBad. HOBI TOBapyu MOXYTh CTBOPUTH HOBI PUHKH i
JOTIOMOT'TH BUTICHUTH KOHKYPEHTIB Ha icHyrounX puHkax [1]. Ilpu cTBopeHHI MapKETHHTOBOI
cTparerii miANnprueMCTBA MOBUHHI MIPUIUIATH OLIbIIE YBaru npodieMam 3pocTaHHs Oi3Hecy, 110
3a0€3MeYnTh 3POCTAHHS PHHKOBOI BapTOCTI MiANPHEMCTBA, HASBHICTh BIJIBHUX KOIITIB 1
npuiHATHUNA pu3uk Oi3Hecy. CydacHi YMOBM BHUMAararoTh BiJ] HiANPHEMCTB CTBOPEHHS
e(EeKTUBHOI CUCTEMHU YIPABIIHHS O13HECOM, 3/1aTHOI KepyBaTH ii CTPATETIYHOIO MisUTBHICTIO.
30kpema, HEOOXiZHO NpOaHaNi3yBaTH PHHKOBI MOXIIMBOCTI, BHOpaTH IIbOBI PHHKH,
po3poOuTn epeKTUBHY MapKETHHTOBY CTPATETil0 Ta YCHINIHO BUKOPUCTOBYBAaTH PHUHKOBI
IHCTpYMEHTH y CBOil JisuibHOCTI. OCHOBHUMH pHCaMM Cy4acHOTO Oi3HEec-CepeloBHUINA €
nudposizallis CyCHiJILHOTO BHPOOHUIITBA Ta TMOCHUJICHHS KOHKYPEHIIl, IO BUMAarae BiJ
YYaCHMKIB PUHKY IIBUKOI afanTauii 10 1u(poBUX 3MiH, aKTUBHOT'O BITPOBA/IXKCHHS IHHOBAIIIH
Ta nuBepcudikamii misutbHOCTI. Cy4yacHi 1U(POBI TEXHOJIOTIT BU3HAYAIOTH TpaHCGhOpMAIIiio
PUHKOBHMX BIJIHOCHH 1 yMOB BeICHHs Oi3Hecy, BuOip abo 3MmiHy Oi3Hec-Moneni Ta
MapKETHHTOBO1 CTpaTerii pO3BUTKY KOMITaH1i, CHTYyaTUBHUH XapaKTep 1 MBUAKICTb TPHHHATTS
pillieHb.

VY cyuyacHomy 6i3Heci i poBUii MapKETHHT Ha0yBae Bce O1IbIIOro 3HaueHHs. CTpiMKe
MOIIMPEHHs HU(POBOTO MAPKETUHTY TMOSCHIOETHCS 3HAYHUMU TEMIIaMU PO3BUTKY LU(POBOI
€KOHOMIKH B IIJIOMY Ta BUCOKOIO €()eKTUBHICTIO ii IHCTPYMEHTIB. 3a IONOMOTOI0 IHCTPYMEHTIB
U(GPOBOr0 MAPKETHHTY MiJNPUEMCTBA MOXXYTh HAalaroJKyBaTH KOHTAKTH 3 IIbOBOIO
ayJIUTOPi€r0, BUBYATH CMaKH TIOKYIIIIIB, CTBOPIOBATH MOPTPET KIIE€HTA Ta MiABUILYBaTH
BIII3HABaHICTh OpeHAy Ha CBITOBOMY puHKY. [loTOuHMii CTaH 3Myllye MapKEeTHHT
3MIHIOBaTHUCS, OCKUIBKM CITO)KMBa4l BIINAIOTh TMepeBary MiANPUEMCTBAM, SKI IIBHJIIC
0CBOIOIOTh HM(ppoBi KaHanu. [loBCIogHE Ta HECTPUMHE PO3IMIMPEHHS KiOEpIpocTopy Ta
BUMYIIEHUN Tmepexi B I[HTepHET 3MIHIOIOTH KOXXEH OKPEMHUN BHUMIP CIOCOOY KHUTTS
CIOKMBAYa.

Po3pobka amanTuBHOI cTparerii, BuOip IMGPOBUX IHCTPYMEHTIB, BH3HAUYCHHS
IbTEPHATHUBHUX CILIEHAPIiB PO3BUTKY MOii, (hopMyBaHHS KOMaHIM, MEXaHI3My peasizarii
IHHOBallIMHUX  1HIIIATUB 3 BUKOPUCTAHHAM MHUQGPOBUX TEXHOJOTIH Ta 1U(PPOBUX
MapKeTUHTOBUX IU1aTopM 3abe3neuyaTh 3HIDKEHHS (PIHAHCOBMX BHUTpAT, AaKTHBIi3allii
MPOCYBAaHHS TPOJYKIII Ta 3pOCTaHHS MPOAAXKIB, MiABUIIEHHS PEHTAOCIBHOCTI Ta BapTOCTI
cy0’exTa Oi3HEC AiSUTBHOCTI, 3MIIHATH HOr0 KOHKYPEHTHI MO3ULIi Ta 3a0e31e4aTs YMOBH IS
po3BHUTKY Oi3Hecy [2].

100 edexTHBHO BHpPOBAKYBAaTH cTparerii HuppoBOro MapKETHUHTY, MiJIPUEMCTBA
MMOBUHHI:

- CTBOPUTH KOMIUIEKCHY CHCTEMY YIPaBJIiHHS B3a€EMOBITHOCHMHAMH 3 KIIIEHTaMH 3a
JIOTIOMOT OO0 PI3HUX OHJIAMH 1 OuIaiiH KaHaiB;
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- BIACTEXyBaTH TEHACHLII PO3BUTKY iH(pOpMaliifHO-KOMYHIKALlIHHUX TEXHOJIOTIH,
BIJICTE€XKYBATH 3MiHH MOBEIIHKHU CIIOKHUBAYiB Y IM(PPOBOMY CepeOBUIILII;

- TIPOBOJIUTHU OTIEPATUBHUI aHaJ13 BEJIMKUX 00CATIB 0a3 JaHUX 1 MpuiMaTu eeKTUBHI
YIPABIIHCHKI PIIEHHS Ha OCHOBI I[LOTO aHATI3Y.

OcHOBHUMH MiAXOJaMH 10 CTBOPEHHS Ta peaiizalii Cy4acHUX MapKETHHTOBHX
CTpaTerii €:

1. YHUKHEHHS KOHKYpeHLii 3 IHIIMMU YYaCHHUKaMH PUHKY, $Ki BHUPOOJISIOTH
aHaJIOT1YH1 TOBAPH YU MOCITYTH.

2. OpieHTallisg Ha KOHKPETHI CIOXKHBY1 TIepeBary.

3. KommekcHuit miaxiza 10 po3poOKu MapKETHHTOBOI CTpaTerii, siKa 3a0e31euye yCImiX.

4. 3anmyd4eHHS MAaKCHUMaJbHOI KIJIBKOCTI CHIBPOOITHHKIB /1O CTBOPEHHS CTpaTerii
KOMIIaHii.

5. IlixBUIIEHHS IHTENEKTYaIbHOTO PiBHS MPOLIECY CTBOPEHHS CTpATerii.

6. IIpononyBaHHs criokuBavYaMm JTuQepeHITiioBaHUX TOBAPIB.

7. TocunenHs poni iHGpOpMaLIHHIX Mepex, 0co0IMBO IHTEpHETY.

8. Apnanraris 6i3Hecy 10 TUGPOBUX TCHICHIIIN.

Takum YMHOM, MapKETHHIOBA CTpATeris — e Habip 6a30BUX pillleHb, CIIPSIMOBAHUX Ha
JIOCSITHEHHSI METH MINPHEMCTBA 3 YPaXyBaHHAM i1 BIaCHUX MOXIIMBOCTEH, a TAKOX (aKTOPiB
30BHIIIHBOTO cepenoBuina. Lle edexkTuBHO po3polieHa MapKEeTHHIOBAa CTpaTeris, sKa
JToTIOMOYXe O13Hecy QYHKIIIOHYBAaTH B TMHAMIYHOMY PUHKOBOMY CEPEIOBHIIII.
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FEATURES OF USING EMAIL MARKETING IN COMPANY STRATEGY

Email marketing is a form of marketing that allows you to inform your customers about
new products, discounts and other services through a mailing list. It can also be a soft sell to
communicate your brand value to your audience and keep them interested until their next
purchase.

Email marketing is one of the most popular and effective marketing campaign tools
when a business wants to develop its own brand or sell its products.

Email marketing is a powerful digital marketing channel that uses email to promote a
business's products or services. This form of direct automated marketing helps target audiences
learn about the latest products and offers [2].

Email marketing is a form that can inform customers from a mailing list about new
products, discounts and other services. Also plays a key role in the marketing strategy of
generating leads, building brand awareness, building relationships or maintaining customer
engagement between purchases through different types of marketing emails.
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